Hello and welcome back, this is Video #5, and we are going to talk about a few To Do Items that you need accomplish before we move on to the next video. And often times I found that these are the most crucial in helping you figure out what your outline looks like, and figure out what snippets of the video course to extract from. 
So now that you have a general idea of how movie trailers and short written ads work, there’s a couple of things that you need to do. You see, one of the biggest mistakes that I see people make is they don’t study up on what they are selling. Yes, that would make sense if you created what you are selling, but if you bought, let’s say Private Legal Rights to a video course and you did not watch it then that would be one of the big mistakes that you don’t want to do. So if you are selling a video course then I would assume that you know what’s inside the video course, right? Without knowing what you are selling it’s very hard to create a sales promotions around it. So for those of you who created your video course, great, you can skip this particular process, but if you didn’t create your video course and you bought rights to it, or you have resell rights to it, then you want to make sure to pay close attention. You see, it’s very hard to create teaser video, or even a video sales letter, or extract the video snippets that would appeal to the buyer if you don’t know what’s inside the video course. 
So right now, what I want you to do is pause this video and find the video course that you want to sell and try to spend at least a couple hours to go through it, jot down notes and watch it as a whole. So as you are watching it I want you to jot down what stands out to you as maybe aha moments or some highlights, maybe some screen capture video, maybe some PowerPoint slides or presentation slides that stand out to you that you feel that really expresses the video course as a whole. Now of course in this example I’m going to take a video course that I’m familiar with and get what’s inside the video course. And we’ll look at it, we’ll look at the highlights, we’ll look at what makes it important and all that. So even if you did create a video course, this process should help you in terms of doing that. So I’m going to look inside a video course that I’m familiar with, which is called “How to Make a WordPress Site SEO Friendly”, which essentially the premise of that is somebody who wants to get better rankings in Google they are going to need to make their WordPress site SEO friendly, so that these search engines will know what in the world this website is all about. So let’s jump over right now to my computer, file manager, and I’m going to open this course up and we are going to walk through it, analyze it, so that you have a better understanding of how to do the same with your video course that you are selling. 
Ok, so I’ve got a 9-part video course on WordPress on page optimization. So we’ve got 1, 2, 3, 4, 5, 6, 7, 8, 9 and I’m going to go ahead and play these so that we can get an idea of what’s inside of them. So we’ve got the first video here, I’m going to go ahead and play it. Hello and congratulations on getting access to this video course on “On Page SEO For WordPress Websites”. Of course this is vide #1 which is the introduction. Video #2 is going to be the main focus, so we are going to make sure that you have a clear view of what we are going to talk about. Video #3, we are going to talk about five important factors that you definitely should implement in your WordPress site. Video #4, we are going to talk about the URL structure, such as what should your domain look like, what should the URL look like and all of that. Video #5, we are going to talk about body, text, structure. Video #6, we are going to talk about image optimization and basically how to make your images more search engine friendly. Video #7, we are going to talk about title optimization and how long your title should be. Video #8, we will talk about Meta Data optimization and how that can affect what text and what information will show up on these search engines. And of course last but not least this is sort of a bonus, but in Video #9 I’m going to talk about the top two WordPress Plugins that we highly that you install. 
Ok, so I’m going to pause this video, and the reason why I had you watch the quick overview is that’s often the crucial part of understanding what’s inside the video course. So we explained Video #1 was the introduction, #2 was the main focus, #3 was five important factors. So if we really think about the person who wants to buy this, we need to think that the ultimate reason why they want to buy this course is because they maybe they are not ranking on Google, maybe the WordPress site is not getting the traffic that they need. So this is kind of usually an after thought, but this is something that they need to do and they need to accomplish in order to get to that point. So if we think that point Z, and in order to get to point Z they need to do all of this. So we think to ourselves ok, what are important parts of this? So obviously introduction is important, the main focus is important, and if we break things down we look at ok, there’s five important factors and then we see 1, 2, 3, 4, 5, so these are five important factors. So this is kind of a quick overview of this, So if that’s the case we can extract things out of Video #3, because Video #3 talks about the five important factors. And basically what you are doing is you are teasing them and showing them ok, this is what you are going to learn, but you don’t necessarily need to show exactly how to do it. So basically the teaser video should show the whats and the whys, what they are going to learn, why it’s important. So kind of going back here, we see the what is the main focus and then the why is what they are going to learn right here. So this is probably the why actually, this is actually the what. And then the how, they have to buy the course in order to learn the how, so the what’s and the whys, the what’s are this. So I wouldn’t probably extract video snippets out of the five important factors, I would probably show the five important factors and then you could show snippets of these without actually giving the whole video course and that would still typically fall under the license of - you are not really giving it away for free, you’re just extracting little snippets here and there. Or you could, if that’s not allowed you can always recreate it and look at the five important factors and recreate that and take screen shots, and put it into your teaser video. So that’s another way of doing it, but what we are doing now is we are just trying to get an idea of what we are dealing with. So we got the intro, the main focus, the five 5 important factors and then we dive into the five important factors which are 1, 2, 3, 4, 5 and we show how to implement the 5 factors and then the top two WordPress plugins basically speed the whole process up for these five factors, if that makes sense. So that’s basically the premise of the video course. I’m going to go through here so we’ve got, this is Video #1, let’s move to Video #2.
Hello and welcome back, this is Video #2, and in this video we are going to talk about the main focus so that you have a better, clear view of what we are going to talk about in this video course. You see, because On-Page SEO is such a broad term that literately covers a lot of areas of your website both the front end such as the text …
Ok, so I’m going to pause the video and tell you that the main focus video is just trying to get people on the same page. So if we move on to the next video here.
Hello and welcome to Video #3 and we are going to talk about the five important factors. Now this is a quick overview of the five factors and then of course the next …. Give you a step by step technique that will help you… This is what happens, and this is….
Ok, I’m going to pause the video and as I showed you earlier those were the five main factors it was a quick overview of the other factors and let’s just take a look at the other factors to see if we can find any kind of golden nuggets that stand out to us.

Ok, welcome back this is Video #4, and we are going to talk about the URL structure. Now Google has become much… it could be anything depending on… click on ok, click update and that’s it. 

Ok, so typically with at least this video course a lot of times you’ll have kind of introduction and then you’ll have screen share. Screen share is typically what you want to place in your teaser video, because it shows people that this is not going to be just a presentation video or a PowerPoint or a Prezi video that simply talks about what you need to do, it actually shows you what you need to do, and that in itself is very important. So we can see that, that’s good, let’s move on to Video #4, and let me quickly resize this a bit so you can see what I’m doing here. But I’ve got Windows Media Player open, I’m just going to the next video.
Hello and welcome back this is Video #4 ... and Google sees that that’s not a good sign, in fact… freelancers or… 

Ok, so we can see that Video #5 has screen capture as well and that’s good because we can also extract that as well. But since I know this course really well I will say that the next few videos have screen capture video and that’s good. And that’s what you are looking for - if the video course doesn’t have screen capture video then that can be someone of an issue especially if you are showing people how to do something. Some video courses don’t have screen capture because they are more fundamental, but if it is a video course that needs to show how to do something, like how to set up your social media or how to that, or how to do this, then it’s important to show people how to do something. So for example, the trailers that we looked at earlier, a lot of them were showing people how to do them visually and that’s important, especially when you are trying to tease and trying to build curiosity essentially. So that’s basically what you need to do, is go through the whole video course get an idea of what kind of snippets you can extract, what kind of highlights, what things stand out to you and all that. And then based on that you can grab that information later and I’ll show you how to grab the video snippets and all that later down the road. But for now mainly the purpose of this video is simply to get an idea of what the video course is about, the highlights and all that.

Alright, so with that said, let’s move on to the next video.
