Creating Content for Optimization Checklist
Content is still a very important part of search engine optimization if it’s of high quality and relevant.  Use this checklist to keep you on track when deciding on and creating content that is optimized. 
· Create long form content that shows your expertise. The content should completely answer your readers queries.

· Decide on what type of long from content you will use. Long form content can be 
· E-books (around 2,000-3,000 words) 
· White papers (2,500-5,000 words) 
· Long-form blog posts (1,500+ words)
· Pillar posts as part of an SEO Cluster model (3,000-4,000 words) 
· Reports (depending on the report topic, between 500-2,000+ words) 
· Case studies (500-2,000 words) 

· Write your long form content with optimization in mind. This includes using keywords naturally, making the content relevant and searchable. 

· Choose a topic. What are you good at? What are your passions?

· Do your research.

· Focus on quality over quantity

· Create a keyword specific title that is catchy

· Engage your readers

· Include quotes, statistics, data

· Create content that meets the queries people are using to search with. Find where you need to strengthen your content, provide deeper answers, or use more comprehensive information.

· Create topic clusters or hubs to create a central resource for specialized content.

· Make sure your website loads fast, is secure and is mobile-friendly. 

· Include interactive features such as
· Interactive infographics
· Virtual reality overlays
· Animations
· Quizzes
· Calculators
· Maps
· Surveys
· Polls
· Assessments
· Interactive ebooks
· Webinars and classes
· Create extremely helpful content. The content needs to be well-written and informative. It needs to be relevant to your niche, topic, and goals.

· Determine who your existing or intended audience is and if they will find the content on your website useful.

· Examine your website. Does it have a specific focus or purpose?

· Check that your content clearly demonstrates your expertise and depth of knowledge.

· Ensure you have used the product or service, visited the place, etc. you are talking about or that you have extensive knowledge of it. 

· Ask yourself if someone reading your content will leave knowing they’ve learned enough about the topic to answer their questions and reach their goal.

· Ensure your content is created for people and not the search engines alone. 

· Remove any content that is not helpful or relevant to your target audience. 

· Ensure your content is comprehensive instead of a summarization of someone else’s content.

· Optimize your video sales pages. Use as small as possible videos directly on your site to minimize buffering and help with mobile data saving. Compress them when possible.

· Offer a pause button on an auto play video. Or turn off the auto play option. 

· Place the video in the appropriate location on your website.

· Create a summary of the video content. Place it below the video. It can include keywords if they appear naturally.

· Add captions and alt tags to videos. Do this for images as well.

· Add video chapters to your video content. Add specific keywords and titles to the chapters. 


