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Checklist
The key to using LinkedIn to build your mailing list is to first build a network of targeted people in your LinkedIn account. The following ideas will help you with both.  

Building a targeted network on LinkedIn
· Complete your profile so it targets your audience with keywords they regularly search for.
· Connect with others who have the same or similar target market. Their members may be interested in connecting with you too. 
· Create a LinkedIn group for those interested in your topic. Be active and nurture this group. 
· Join 3 - 5 existing groups that discuss similar topics or interests. Join the discussions, meet new people, invite them to join your group and connect with you. 
· Spend time each week searching for your target audience and inviting them to connect with you and join your group. 
· Import your existing email contact list (those you personally speak to, not everyone on your main mailing list). LI will scan the list to see which of your contacts also have a LI account. You can then invite those people to connect with you. 
· Personalize your connection requests. Don't just say you want to connect with them. Tell them what you have in common; maybe you both have a similar issue or follow a certain niche leader. Maybe you've both used or recommend a certain product or service. Make it personal and they're more apt to agree to the connection. 
· Follow up with those who don't respond… and those that do!
· Engage with all of your connections. Again, stale accounts with no engagement will quickly turn them away from anything you offer. 



Getting your personalize network of people on your mailing list
· Create a new opt-in page for those who come from LinkedIn. Target it specifically to what those people would want to see…why they would click through to your opt-in page. 
· Once you have built your network, export your LinkedIn contact list via the data export feature. DO NOT add these people directly to your mailing list. Instead, contact them through your regular email. Tell them about your offer and give them the opportunity to sign up.
Publishing on LinkedIn
· Post regularly and often. Stale accounts do not appeal to anyone. 
· Publish freshly written, unique articles on your LinkedIn Profile. These are sometimes called long-form posts.
· Always include a call to action that directs people to your stand-alone lead magnet page.
· Post about what you know best - which should be the same topic your target audience is searching and that your list magnet is about. Talking about puppy training will not help you build a network of mechanics who need mechanical products and services.  
· Have a purpose for every post be it to inform, educate, entertain, inspire or a combination of these.
· Try to touch at least one emotion of each reader. People want to know you understand. They want to feel like you hear them. If you can grab them emotionally, you have a much better chance of getting them to follow you. 
· Post an update any time you release a new blog post or other piece of content that is relevant to your LinkedIn connections
· Write about topics that others can relate to. Similar to the emotions, people want to know they're not the only one who has similar problems, challenges or ideas.   
· [bookmark: _GoBack]Use LinkedIn's advertising feature to spread your reach even further. 
