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Checklist

Like most social media sites, the key to using Instagram to build your mailing list is to first build a following of targeted people for your account. Once you have an audience, if you provide quality information, they'll check out your profile and click on your link. 
The following ideas will help you gain more followers and convert them into subscribers.
Building your Instagram follower base:
· Complete your profile so it represents your business and targets your audience. Use your company logo as your profile. Make your account name and usernames, your exact business name or the business name you use for your other social media accounts so it's recognizable across the board. Add a link to your custom opt-in landing page rather than to your website home page.
· Converse with other Instagrammers. Leave quality, friendly comments. Like their posts. Engage them one-on-one. Give shout outs to your followers. Ask clients to tag you in their photos when they're talking about a product or service you're offering. The goal is to build relationships, not just followers. 
· Post regularly and post often. Well over 50% of posts go unseen. The more often you post, the higher your chances are of the post being seen. The more people see your posts, the more interest they will gain. You can use apps like Sprout Social to queue up posts in advance. 
· Go to other social networking sites; Google +, Facebook, etc. and look for groups that focus on Instagram. Join those and actively participate. Since the topic is focused on IG, you will not only gain followers, but perhaps learn some new tricks too.
· Once you've grown your followers to 10,000 or more, you can add the swipe-up feature in your Instagram stories. This allows people to swipe or press the See More option to be directed to another page. 
· Use a tool such as PLANN to help you choose the best hashtags for your account.  This app also helps you with planning, scheduling and tracking analytics on IG.
· Engage with those who send you direct messages. Use their questions and feedback to create new story ideas. Ask followers to DM you if they have questions. 
· Follow users who are relevant to your niche or topic. See who is following your competition and engage them.   
· Advertise. Instagram ads are inexpensive and can get your opt-in page URL in front of a lot of people. Make sure your profile and bio are highly interesting before you do this. Run ads around popular content you already have on IG.
· Install the Facebook Pixel on your site. It will track your Instagram ads. 
· Post product photos, how they are made, fun & engaging content that is relevant to the audience you are trying to attract.
· Have a purpose for each piece of content you post. Announce contests, events, giveaways, product launches, new services, informational pieces, memes, tips and more. Create polls to survey your audience. 
· Create videos for Instagram using apps such as Boomerang, InShot or Hyperlapse.
· Ensure your brand tells the same story across all pieces and networks. Images, posts, comments, etc. should all reflect the same style, tone and story. 
· Don't forget about industry influencers. Engage with them to build relationships.
· See who in your industry paid shout-outs or even seem to mention other companies for free. Comment on their posts, tag them, @ mention them in your posts, connect with them outside of Instagram.
Converting followers into subscribers
· Create a custom opt-in page for your Instagram followers. Make it unique and something they have shown interest in on your IG account.  
· You are only allowed one link in your bio, but using Linktree, you can create more link options for those who click. What this tool does is create a custom URL that you place in your bio/profile. Those who click this link would be shown up to 5 more links they can click. Set one to go to your main lead magnet page. Another to go to a different opt-in page for the same lead magnet (if you're split testing) or a different offer. One could send them to your product page or about page on your website…whatever pages you want to send them to.  
· Once you reach 10,000 followers, make use of the swipe for more information option.
· Include a CTA in your posts. You cannot add a link but you can say 'link in bio". 
· [bookmark: _GoBack]When someone direct messages you, respond in a timely manner and include an invitation to check out your lead magnet. 
 

