[bookmark: _Hlk527883068]Creating a High-Converting Opt-In Page 
Checklist

This checklist is designed to help you remember the important aspects of creating an opt-in page that converts visitors to subscribers. Keep in mind, your individual business may or may not need all of this information. In addition, you may need to add items we have overlooked. 
Parts of an Opt-In Page
· Headline (grabs visitor attention)
· It should:
· Be concise and specific
· Grab reader attention
· Pique their interest
· Use different wording than what's in your description
· Include a benefit that is highly sought after by visitors 
· Be actionable
· It might:
· Promise results or a solution to a problem
· Ask a pointed question
· Offer to show "how to" 
· Include a testimonial
· Contain a cliffhanger
· Include numbers and/or expressive words
· Pique curiosity
· Subheadline (pulls them in deeper)
· Elaborates on the main headline
· Reinforces the value of what you are offering
· Restates the benefit subscribers will get
· Reels visitors in to keep reading.
· Lead Magnet (incentive to share their contact details with you) 
· Make it highly valuable to visitors
· Be instantly accessible to subscribers
· Page Copy (speaks to the heart of your readers so they feel compelled to act)
· Clearly outline what they get if they sign up
· Make sure the lead magnet delivers on the promise
· Proofread the page
· Optimize for mobile devices
· Social Proof (helps ease the minds of worried readers)
· Comments and product reviews
· Testimonials; written is okay, video is better
· Numbers/statistics can provide proof
· Call to Action (tells them exactly what you want them to do)
· [bookmark: _GoBack]Make it exciting. A button saying "Yes! I want to earn $50 an hour." is much more exciting than one that says "Submit" or "Register". 
· Make the sign-up button colored, but the 'no thank you' option a gray or light color that blends in more so it doesn't catch attention as much.
· Make sure it is clear and concise
· Description (provides a short summary of what they will get when they sign up)
· Emphasis on short
· Clear and concise is best
· Opt-In Form (where they sign up)
· Keep it short and to the point
· Only ask for necessary information
· Images or Videos (can help trigger a desired emotion)
· Use high-quality, relevant images and videos only
· Choose images or create videos that trigger desired emotion
· Should help lead visitors to the opt-in form (pointing/looking down)

Other Things You May Want to Know
· Generally speaking, buttons tend to outperform text-only links. Don't use plain text to say "download it here". Use a quality sign-up button instead. 
· Split test your opt-in page multiple times to see what page elements, placements, colors, images, length, headlines and other wording work best. 
· Eliminate distractions on your page. Remove things like sidebars and navigation. Don't use flashy gifs, blinding colors or crazy images that distract visitors from the message.
· When considering your opt-in form, the less information you request, the more apt people are to sign up. First name and email address are the minimum you should ask for. A last name is also fairly standard, if you want it. 
· Clearly answer the question 'what's in it for me'. Visitors want to know why they should sign up; what they are going to receive if they do, what benefit they'll see and so forth.
· Include testimonials or any kind of positive feedback from, current subscribers. Yes, it's a freebie but having these will help convince new visitors to sign up. 
· Keep it short. People are too busy to want to read long opt-in copy. Use only as much information as necessary to get your message to them. 
· When promoting your new opt-in page, make sure you deliver on your promise. If your freebie is about losing weight, your promos sending people to the opt-in page should also be about weight loss.  


