What is list building?

How can you start building your lists? \ Chapter 1: What is List Building all about?

Who is using list building as a marketing strategy?

It will help you to better communicate with your customers and to have a better channel to
solve their inquiries

It will help you to update your customers and your leads about your most recent business
activities without them having to go to your website

\ Chapter 2: What can an Email list do for your Business?

It will allow you to better segment your customer base

It will allow you to gather more quality data about your customers

Content sent from one business to another through email is considered to be the third most
influential form of B2B communication

80% of retail professionals affirm that email is their number one customer retention channel,
way ahead of social media, which is the next big thing, which is only backed in this regard by
44% percent of retail pros

Women are more likely to convert through email when they open it on a tablet, and men are
more likely to convert through email when they open it on a phone

Leads that open an email on a mobile device are 65% more likely to click through an offer if
they open it again on a different device

Segmented email lists have an open rate 14% higher than email lists that are not segmented

On the same note, segmented email lists have a click through rate that is a little bit over 100%
higher than email lists that are not segmented

Section 1: List Building Basics

Section 3: Advanced List Building Strategies

Chapter 12: Creating High-Converting Follow Ups

Chapter 13: Split Testing Emails

Chapter 14: Using Polls to Increase Opt-In:

Every $1 spent by a business on email marketing has a return on investment or “ROI” of $44!
That's a $43 revenue over each single dollar spent!

~\| Chapter 3: Shocking List Building Facts to Consider /]

j’

With 79% of people checking their emails while on vacation, 69% checking it while watching TV
and another 57% checking it while in bed, to give you a few examples

A good 28% of consumers say that they would love to receive promotional emails more than
once a week

A surprising 44% of people have admitted to making at least one purchase after receiving a
targeted promotional message

Personalized subject lines, which are subject lines in which you address the recipient by name,
receive a 26% higher open rate

Lastly, building a list is 40 times more effective than using Facebook or Twitter to acquire new
customers

Lead Magnet

Lead Capture Page

Email Automation

Tracking Chapter 4: The 7 List Building Cornerstones

They have to be Free

They have to offer value \ So, what is a lead magnet?
They have to be attractive /

eBooks

Optimization

Traffic

Analysis

Chapter 5: Preparing the Lead Magnet
Checklists
Quizzes \ What can you use as a lead magnet? /

Webinars
White Papers

What is a lead capture page?

™\ Chapter 6: Setting up the Lead Capture Page

Setting up a lead capture page s

What is email automation all about?

~\_Chapter 7: Setting up the Email Automation

Setting up email automations 7

Chapter 8: Setting up your Tracking Strateg}jr

~\ Section 2: List Building - Step by Step.

Do Guest Posting
Optimize Your Site For Organic Search Engine Traffic X

Chapter 9: List Building Traffic Strategies

Chain-Link Your Content
Host Giveaways ;

Chapter 10: Analyzing your Result

Optimizing Subject Lines

Optimizing body text

Chapter 11: Optimizing your Campaign

Optimizing Calls to Action
Optimizing your email visuals 7

List Building 3.0 Made Easy

Chapter 15: Optimizing Confirmation Emails

Chapter 16: Resending Unopened Emails

Section 4: Additional Tips to consider [

Start With A Strategy

Segment Your Lists

Use Dynamic Content

Split Test

Automate
Do's
Be Responsive
Be Personal
Time Well

Track and Optimize

Check Before Sending

Chapter 17: Dos and Don’ts

Don’t Buy Mailing Lists

Don’'t Get Email Addresses From “Free” Directories

Don’t Keep New Subscribers Hanging

Don’t Hide Your Unsubscribe Button

Don’t Omit Your Business Info

Don'ts

Don’t Use Capitals In Your Subject Lines

Don’t Use “Script Based” On Your Emails

Don’t Include Attachments

Don’t Mail Advertisements

Don’t Focus On Promotions

Aweber
Headreach
Sellhack

| Leadpages

FindThatLead

Chapter 18: Premium tools and Services to consider j———
{\_ Bounce Exchange

\_ Exit Monitor

\ Drip

Optimizely

Visual Website Optimizer
Mailigen
Wok To Walk
Deaconess

|  Sophistefunk
Watsi

Chapter 19: Shocking Case Studies ]
\__ TheSkimm

\_ ContactMonkey

\ Liverpool Victoria

Argos
RWE
When Should You Start Building Your Mailing List?
When Should You Start Sending Emails To Your Email Leads?
Does The Size Of Your Email List Matter?
[ Are Free Email Service Providers Even Worth [t?

[ Are Text-Only Emails Dead?

A

Chapter 20: Frequently Asked Questions .
\__How Many Emails Are Too Many?

\_ Why Do People Unsubscribe From Your Email List?

How Many Unsubscribes Are too Many?
What Type Of Content Should You Mail?
What Makes People Want To Open An Email Right After It Lands In Their Inbox?




