Hello,

Below you will find your customizable email course.

-------------

Instructions

-------------

Edit the entire course in 3 easy steps. 

Simply copy and paste the code phrases below into the "find/replace" feature in your text editor.
1. Highlight and copy the copy the phrases listed below (including the quotation marks) one at a time and paste them in to the "find what" box.

2. Type your own information in to the "replace with" box.

3. Click the replace all button.

You're all done. Now just check to see if all the information is correct and then paste the individual messages in to your auto-responder, so that every time someone signs up to take the course the lessons will be out sent automatically. 
------------------------

Copy and paste phrases

------------------------

"personalization merge tag" (found in your autoresponder service) 

*This will automatically add your subscribers name to the messages.
"add your name here" (This adds your name to all the messages at once)
"your email address" (This adds your email address to all the messages)
"your URL here" (This adds a link to your website to all the messages)
Best of luck with your new course,

Lisa M Cope,

If you need help or have questions, please ask. 

Help desk: http://www.lisamcope.com/help 
----------------------------------------------------------------

Confirmation message (used only with double optin email lists)
Hello “personalization merge tag”,
Thank you for your interest in the Easy Online Promotion.

It is very important that you confirm your subscription so that we can start sending your lessons right away.

Please take a minute and click the link below to confirm.

"confirmation link" (provided by your autoresponder service)
We will send your first lesson as soon as we receive your confirmation. Remember we value your privacy. We will never rent, share or sell your email address.

"add your name here"

----------------------------------------------------------------

Lesson 1:
Subject line: First Lesson - Easy Online Promotion
Hello “personalization merge tag”,

Welcome to the first lesson in the Easy Online Promotion Crash Course. Over the next few days you will receive several lessons that will introduce you to several different types of online promotion that you can use right away to get more exposure and customers for your business. 
We are going to start by going over a few basic online promotion methods, so that you can become familiar with them.

If you are an entrepreneur or have a small business that you’re actively trying to promote, then there is no doubt that you’ll be able to use online advertising to your advantage. Methods like search engine optimization, email marketing, social media and paid advertising can help you get your message to the masses in a big way when used properly. 
- Search Engine Optimization (SEO)
The first method we’re going to look at is SEO. While, this isn’t a direct method of promotion it’s a very important part of getting your business noticed online. It’s a foundational process of getting your site listed in search engines like Google and Bing.
Search engines send out a spider (also referred to as a crawler or a bot) which is a software program that scans your page code for content and keywords. They then use this information to rank your website on their result pages. 

SEO can be challenging, and it’s a topic way beyond the scope of this course, but the ultimate goal is to get your webpages listed on the first page of results for your chosen keywords in the search engine. To achieve this, you must maintain a good balance of keywords and content on your site. Then when consumers search for information on a topic related to your business they will be presented with relevant options which will hopefully include you. 
If you want to know more about getting your site listed here is an article that may help:
https://thrivehive.com/how-to-get-your-new-business-on-the-first-page-of-google/ 

- Email Marketing

Next, we have one of the more popular and most effective forms of online promotion, email marketing. This is essentially just like it sounds. You send out promotional messages through email to a list of people who have opted to give you their email addresses. This is extremely powerful because you can reach people who are genuinely interested in what you have to offer. 
Every time you send out a promotion you are giving the recipient another chance to take advantage of your products and services. The best part is that you can eventually get hundreds or even thousands of people to sign up for email list. 
Another great benefit of email marketing is that you can use it to build a real relationship with your customers over time and once they become more familiar you and your business they will be more likely to make repeat purchases. 

An effective email campaign will usually consist several email messages that will introduce your readers to benefits of doing business with you. You’ll want to make sure that you send them a good mix of quality content, useable information good offers that will lead them towards making a purchase. 
- Pay per click advertising (PPC)
In case you aren’t familiar with PPC it is an ad service offered by companies like Google Adwords and Facebook. It is a great way to promote your business because you can start seeing results right away. The way they work is simple. The ad-serving network will put your ad on the search results or participating websites that are relevant to your site based on the keywords that you chose to target. Whenever a person clicks on one of your ads, you will have to pay a small fee, usually a few cents or more depending again on the keywords you’re bidding on. 

With this method, you don’t have to worry about being charged too much because you set your own budget and once that runs out your ads will stop being shown until you are ready to start them again. 
- Paid Internet Advertising

The last method we are going to discuss is paid advertising. Many content-based websites sell very inexpensive ad space on their pages. This can be in the form of banner or contextual ads. When advertising on someone else’s website, do your best to pick a site that is relevant to the product or services you are advertising without being a direct competitor. This way you can get your ad in front of consumers who are interested in what you have to offer. 

With this type of advertising you can go directly to the website, you want to advertise on or you can go through and ad network similar to Google Adwords. Perform a search for “online advertising networks” and you will find a wide variety of options. 

Here are a couple places you can check out to help you get a better understanding of how these networks function. 

Clicksor – This site will display your clickable text or advertising banners on the relevant websites and blogs for you: http://www.clicksor.com/advertisers

Advertise.com – They offer tailored digital advertising solutions to increase your conversions, develop brand awareness, and build your targeted traffic: 

http://www.advertise.com/advertisers  

That's it for today's lesson. We have a lot to go over in the next few days, so make sure you look for your next lesson soon. We are going to talk a little bit more about the different aspects of marketing online.
Until then,

"add your name here"
"your email address"

P.S I want to thank you again for joining me for this short course. If you have questions or need assistance, please feel free to contact me. I will be happy to help!
You can reach me here: "your URL here"

----------------------------------------------------------------

Lesson 2:
Subject line: Second Lesson - Easy Online Promotion
Hello “personalization merge tag”,

It’s time for your second lesson in the Easy Online Promotion Crash Course. I hope you

found lesson one helpful. In today’s lesson, we’re going to talk more about the different aspects of marketing online. 
Online marketing is a great way to get your marketing message in front of people who are most interested in what you have to offer. However, when you’re new to online marketing it’s not hard to overlook the fundamentals. There is a lot to learn and it’s not hard to become confused, overwhelmed and feel like giving up before you begin to see results, so I’m going to go over some quick tips that can help improve your chance of getting results.
- Research

Before committing to or spending money on any type of online advertising, it’s important to research the potential profit of your product or service. It’s important to explore your advertising options, find out who is your target audience is, what they like to spend their money on and where they like to hang out. 
Understanding these things will help you decide which marketing method will yield the best return on your investment (ROI). When you don’t take the time to do your research chances are you’ll end up spending more on your campaign than you’ll make. Worse yet your marketing message may never reach your target audience.
- Time and patience
The success of any online marketing campaign depends on how much time and effort you are willing to invest. Many people fail at this because they’ve hears all the fast cash, overnight millionaire stories and expect it to be quick and easy. Unfortunately, it doesn’t usually work that way. Most online campaigns take a lot of planning and testing before you see any real results. 
It’s important to remain patient during the initial phase of your campaigns. While online marketing is much faster than more traditional forms of advertising. Depending on your end goal, you may need to give it at least 4 to 6 months before you begin to see a substantial increase in traffic or sales. 
- Competition

Know your competition. When it comes to being successful online, it’s important to know what your competitors are up to. All this take is a little bit of research. Start by looking for products, services and websites similar to what you have to offer. Knowing what they are up to will give you more insight into what you should or shouldn’t be doing in your own campaigns.

- Customer service

The real key to success in any business is good customer service. It is very important to reply customer’s questions and concerns as quickly as possible. The Internet makes this extremely easy and it is one of the best ways to build a solid reputation online. It will also help you develop lasting customer relationships, which will bring in profits for years to come.  

That's it for today's lesson. In your next lesson, we will be talking about be going over some simple tips that can help make online promotions pay off.
Until then,

"add your name here"

"your email address"

"your URL here"

P.S. Again, I appreciate your joining me for this short ecourse. Remember, if you have

any questions please feel free to ask. I’m here to help!
"your URL here"

----------------------------------------------------------------

Lesson 3:
Subject line: Third Lesson - Easy Online Promotion
Hello “personalization merge tag”,

It’s time for your third lesson in the Easy Online Promotion Crash Course. In today’s lesson we are going to go over a few simple tips that can help you with your online promotions.
Fact, if you want to make more sales, you need to learn how and where to advertise. No doubt, you’ve noticed that everywhere you go online you see advertisements in the search engine results, on websites and even on social networks like Facebook. These types of ads can be used drive traffic (visitors) to your websites in order to attract more customers. 

- A little reminder

The first place to start is always with research, because once you know the types of websites your target audience likes to visit you can find out how to advertise on them. 
- Pay-per-click (PPC)

This is one of the most popular forms of online advertising. With this method advertisers pay a fee each time one of their ads is clicked. Essentially, it's a way of buying visits to your site, rather than getting them organically through SEO. It’s similar to the paid advertising we discussed in lesson one. 
Facebook and Google Adwords are both are excellent examples of this type of advertising. You simple set up an account, create your ad copy then they show it on targeted website and you only pay for ads that are clicked on by consumers. 

Tip: Be aware that even though they are very effective they do have a big learning curve, so please make sure you educate yourself before you start investing. 

- Quality Content

Now I know this doesn’t seem like an important aspect of online marketing, but it is. Think about it this way; you wouldn’t put an ugly sign up in front of your store and call it effective advertising any more than you would run a newspaper ad that doesn’t have anything to do with what you’re selling, right? 

The same holds true with the content you post online, whether it’s on your website, blog or a social media site. Whenever you are posting content online to promote products and services you need to make sure that it is relevant to what you’re selling. 
This is especially true if you’re using paid advertising to drive traffic to your website. When people click through on your ad you want them to land on a page that is ready to catch their attention and capture their contact information. 

If you want to know more about setting up a great landing page, this article can help: http://thelandingpagecourse.com/landing-page-101-intro/
Great content is the one of the best ways to draw in customers, and let them know exactly what your business can do for them. It can be the difference between having click your ad and taking a quick peak before moving on, or getting them to read your offer and take action. 
- Social Media
You probably already use it for your personal needs, but why not use Facebook, Twitter and other social networks for your business as well. Using social networks can help you increase brand awareness and build a following of people who are eager to hear what you have to say.
Social media marketing is all about building connections with your audience so that they can see you are authentic and there to help. In the end, you will gain their trust and loyalty.

That's it for today's lesson. In your next lesson, we will be talking more about social media and how it can be used for online promotion.
Until then,

"add your name here"
"your email address"
P.S. Don’t forget, I’m here to help, so if you have questions just ask!
The fastest way to reach me is here: "your URL here"

----------------------------------------------------------------

Lesson 4:
Subject line: Fourth Lesson - Easy Online Promotion
Hello “personalization merge tag”,

How are you?  Well we're winding down to the end of this short course. But we still need to go over a few things so today we are going to jump right in and talk about how social media can be used for promotion.

Social media promotion can be a very daunting task, especially if you are new to the process. Knowing what to do and not to do is the key to your success in this area. The techniques we are going to discuss in this issue will help you to maximize the results you see from your campaigns on any social network.

Take the initiative to follow your customers and reach out to them away from social media. If your customers have a blog and are posting about your company, engage with them and interact on their blog. Link to their content on your social media pages and this will encourage more people to follow you from the bloggers fan base.

Keeping track of comments, reviews, and blogs related to your business is an important part of social media marketing. There are many tools that you can take advantage of to alert you when new content about your business is posted. Keeping track of what others, particularly past customers, are saying about you is a great way to identify areas where your business could use improvement. It is also a good way to see which parts of your business have been effective.

Your headline is crucial to a good post. Most social networks encourage you to keep your posts short, and if you were to post a long article, chances are no one would take the time to read it. Try posting a link to your article with a good headline that both grabs your readers' attention and explain what the article is about.

Make sure all your posts and articles have social share buttons or links. This button makes it easy for your readers to like and share your content. Most people won’t take the time to share your content if they have to go through copying and pasting a link.

Don’t neglect LinkedIn or Google+. While they may be less popular than Facebook and Twitter, you can find extremely influential users on these networks and it will help you cast a wider net, attract more followers and increase the odds that others will share your content.
Lastly, most social networks offer some type of paid advertising so take some time to learn how to use it. Facebook ads are extremely popular and promoted tweets and Instagram ads can work extremely well. I’ve also had some success with promoted pins on Pinterest. 
When it comes to getting results with social one of the most important things to remember is to find out where your target audience hangs out and get your marketing message in front of them there, because they will be much more likely to respond to it. 
I hope today's lesson was helpful to you. Don't forget to keep an eye out for my next email. There will be some great stuff in your last lesson.

Until then,

"add your name here"
"your email address"

P.S. Do you have questions? Please feel free to ask:
"your URL here"

----------------------------------------------------------------

Lesson 5:
Subject line: Fifth Lesson - Easy Online Promotion
Hello “personalization merge tag”,

Well, we have come to the final lesson in the Easy Online Promotion Crash Course. I hope you’ve enjoyed your lessons and learned a lot about promoting your business online. In this final lesson we are going to talk about making your promotions stand out in a crowded marketplace.

It can be extremely difficult to differentiate yourself from the competition when you do business online. For any product or service that you promote, it’s likely there are hundreds or even thousands of other businesses who are trying to reach the same market, so it’s important to find you own unique selling proposition (USP) before you begin any promotion.
Unless you can determine what makes your business unique, you can’t target your consumers effectively and you’ll end up wasting your advertising dollars. Your USP is any factor that differentiates your product from your competitors. This could be a lower cost, higher quality or the being first-ever product of its kind. Think of as “what you have that your competitors don't?”
This isn’t always an easy task but once you figure it out you’ll have a much easier time planning your promotions. One place to start is by analyzing how other businesses use their USPs. Jot down a list of companies that offer products like yours, including your competitors and analyze their ads, marketing messages, websites and social profiles. Look at what they say, not just at their product benefits. This will help you learn how they distinguish themselves plus give you some you can use in your business.
- Put yourself in your customer's shoes 
Too often, we fall in so in love with our product or service that we forget that it’s what the customer's thinks that matters. It’s important to take a step back and carefully examine what your customers really want when planning your promotions. This will help you target your marketing message directly towards them.
- Why do they buy?

It’s very important to find out what motivates your customers buying decisions. Effective promotion involves you becoming an amateur psychologist. You need to find out what drives and motivates your customers to make a purchase. For this you’ll want to go beyond basic customer demographics, like age, gender, income and location, that most businesses traditionally collect. You want to uncover the real reasons they buy your product instead of a competitor’s and the best way to do that is to go to the source: your customers. Ask them questions, look at the comments they leave on your website or social media. Drop them an email asking for feedback. You’ll be surprised how truthful people are when you ask them how you can improve your service.
If you’re just starting out and don't have a lot of customers to ask yet shop your competition. See what and how they’re selling. Casually chat with their customers and see what they like and dislike about their products and services. If you don’t feel comfortable doing this yourself send in a friend to do the recon for you. 
- Focus

As business owners we are naturally bias towards our own products and we want customers to know all the great benefits we offer however it’s difficult to get them to appreciate all of them without diluting our marketing message. Instead focus on your greatest or most valuable strength. This will help you create online promotions that make it easy for you to stand out in any market. 
As we close this final lesson I would like to thank you again for joining me for this short course. I sincerely hope that you’ve learned a lot about how to start promoting your business online and even though the lessons have come to an end I want you to know that you can still feel free to contact me if you have any questions. I’m more than happy to help. 
Until then,

"add your name here"
"your email address"

"your URL here"

==========================================

Legal Notice

The Publisher has strived to be as accurate and complete as

possible in the creation of this course, notwithstanding the

fact that he does not warrant or represent at any time that

the contents within are accurate due to the rapidly changing

nature of the Internet.

The Publisher will not be responsible for any losses or

damages of any kind incurred by the reader whether directly or

indirectly arising from the use of the information found in

this course.

This course is not intended for use as a source of legal,

business, accounting or financial advice. All readers are

advised to seek services of competent professionals in legal,

business, accounting, and finance field.

No guarantees of income are made. Reader assumes

responsibility for use of information contained herein. The author

reserves the right to make changes without notice. The Publisher

assumes no responsibility or liability whatsoever on the behalf of the

reader of this course.

