
 

 



 

 

AI-powered Google Ads features 

• Responsive search ads. 

• Performance Max campaigns 

In google ads AI is used to: 

• Detect and prevent fraud 

• Improve the relevance of search results 

• Optimize the delivery of ads 

• Measure the performance of campaigns 

Benefits for Advertisers 

• Improved Ad Relevance. 

• Accurate Audience Targeting 

• Increased Competitiveness. 

• Continuous Improvement 

• Remarketing 

How AI Can Help You with Google Ads: 

• Targeting and Audience Segmentation. 

• Keyword Optimization. 



 

 

• AI and Search Ads.  

Key performance insights and metrics involve: 

• Click-through rate (CTR).  

• Conversion Rate.  

• Quality Score. 

• Audience Insights.  

• Keyword Performance. 

Benefits of Dynamic Google Ads 

• Enhanced Relevance. 

• Time Efficiency.  

Emerging Trends in Google Ads with AI: 

• Search Ads Relevance with Generative AI. 

• Generative AI in Performance Max. 

The Advantages of These Innovations for Advertisers:  

• Stay up-to-date on the latest AI features. 

• Experiment with new AI features.  

• Use AI to automate tasks.  



 

 

Challenges faced while using AI in Google Ads: 

• Lack of transparency and control. 

• Addictive Design and User Exploitation. 

• Over-reliance on AI. 

• Transparency and Accountability. 

Choosing the Right AI Features in Google Ads: 

• Responsive Search Ads.  

• Audience Targeting 

• Ad Customizers. 

• Dynamic Search Ads. 

 

 

 

 


