
   Users Guide 

Building a Professional Voice Over Business 

 

Have you ever thought about using your voice as a career? It is possible with voice over 

work. 

Voice Over (VO) work involves recording your voice in various media formats. This 

means using your voice to convey a message, emotion, or story without appearing on 

screen. Voice over is about the art of narration and communication, whether lending 

your voice to commercials, video games, animation, audiobooks, computer-based 

training modules, or corporate narrations. It's the magic behind the voices that breathe 

life into characters, products, and narratives, making it an indispensable part of the 

audio industry. 

Demand 

One of the most exciting aspects of a voice over career is its potential for professional 

growth and income.  

The demand for compelling voices in a wide range of media has rapidly expanded in 

recent years thanks to growth in eLearning courses, audiobooks, podcasts, gaming, 

phone systems, and more. Improvements in home recording technology have also 

made voice over work more accessible without requiring access to professional studios.  

This allows anyone with talent to record and deliver professional-grade VO tracks from 

a home studio. With perseverance, a well-equipped home studio, and proper marketing, 

the versatility presents exciting opportunities for new voice actors to establish their skills 

and clientele. 

What to Expect 

Voice over work is a captivating realm within the audio industry that offers countless 

opportunities for creative expression and financial success. In this guide, we'll embark 

on a journey to explore the dynamic world of voice over.  

We’ll explore the tools, techniques, and insights that will empower you to carve out your 

path to success in the audio industry. We'll dive deep into the backbone of the voice 

over market, exploring niches and industry trends. Then, we'll get into the essential 

skills and training you need.  

We will talk about the technical side. You'll learn how to create a compelling portfolio 

and brand your voice. Finally, you'll get tips on finding and retaining clients.  

So, if you're ready to embark on a journey that combines your love for the art of voice, 

creativity, and the pursuit of a thriving career, let's dive into the world of professional 

voice over work together.  



The Voice Over Market 

The voice over market is a vibrant and ever-evolving field that offers countless 

opportunities for individuals passionate about storytelling and vocal expression. This 

section will explore the various parts of the voiceover market. We’ll look into the types of 

work available, current industry trends, and market demands - with a focus on 

entrepreneurs, analyze the competition, and the crucial task of identifying your niche. 

Types of Voice Over Work 

Voice over work can be found in a wide range of genres and applications. This makes it 

accessible to a wide variety of talents and interests. Some of the most common types of 

voice over work include: 

1. Commercials: Almost everyone has heard one of these. They are the voices you 

hear on radio, television, and online advertisements. These require the ability to 

convey a message effectively within a short time frame and often involve a 

persuasive or engaging tone. 

2. Audiobooks: They have gained immense popularity in recent years, and 

narrators play a fundamental role in bringing books to life through their vocal 

interpretations. It requires patience, excellent pacing, and the ability to capture 

the essence of a story. 

3. Animation: If you have a flair for character voices and storytelling, animation 

voice over work might be your calling. You'll give life to animated characters, 

adding depth and emotion to their personas. 

4. E-Learning: With the rise of online education, e-learning voice overs are in high 

demand. This work provides clear and engaging narration for instructional 

videos, courses, and tutorials. 

5. Video Games: Gamers and game developers rely on voice actors to voice 

characters, provide narration, and enhance the immersive experience of gaming. 

It's a niche that will require you to be versatile and creative. 

6. Narration: Besides the already mentioned categories, a broad range of narration 

work is available. These include documentaries, corporate videos, and more. 

This type of voiceover involves delivering information with clarity and authority. 

Current Industry Trends and Market Demands for Entrepreneurs 

Staying in tune with current industry trends and market demands is essential for 

entrepreneurs looking to break into the voice over market. Here are a few trends you 

should consider: 



• Remote Recording: The ability to record voice overs remotely is becoming 

increasingly important. The COVID-19 pandemic accelerated this trend, allowing 

voice actors to work from home or remote studios. 

• Diversity and Inclusion: There's a growing demand for diverse voices and 

authentic representations in voice over work. Embracing diversity in your skill set 

can open up new opportunities. 

• Audiobook Boom: Audiobooks continue to surge in popularity, providing a 

significant opportunity for voice over work. Consider exploring this market, 

especially if you have a knack for storytelling. 

Analysis of the Competition 

To thrive in the voice over market, you must analyze the competition. Study the 

portfolios and styles of successful voice actors in your chosen niche. Understand what 

sets you apart and how to offer a unique voice and perspective. 

Identifying Your Niche 

Identifying your niche is a key step in building a successful voice over business. 

Consider your strengths, interests, and the types of voice over work that resonate with 

you. Your niche could be a specific genre, industry, or style you're passionate about and 

excel in. Remember that specializing in a niche can make you more appealing to clients 

looking for specific expertise. 

In the voice over world, finding your place in the market, staying informed about trends, 

and differentiating yourself from the competition are all essential steps toward a fulfilling 

and prosperous career.  

Essential Skills & Training 

Becoming an expert voice over artist requires a combination of natural talent, honed 

skills, and ongoing training. In this section, we'll examine the critical skills you'll need to 

master for success in the voice over industry, where to find training and coaching if 

needed, and some additional insights to enhance your voice over journey. 

Some of the skills you will need include: 

1. Breath Control 

Voice over work demands excellent breath control. It's the foundation of your vocal 

performance, ensuring you can deliver long sentences and maintain consistent energy 

throughout your recording. Breathing techniques can help you manage your breath 

effectively, preventing interruptions and creating smooth, uninterrupted voice overs. 

2. Emotions & Inflection 



Bringing emotions and inflection to your voice is essential for conveying a script's 

intended mood and message. The ability to convey emotion through your voice, 

whether excitement, sadness, or urgency, adds depth and authenticity to your narration. 

3. Timing and Pacing for Consistency & Clarity 

Timing and pacing are crucial for maintaining consistency and clarity in your voice 

overs. Understanding when to speed up, slow down, or pause can greatly impact the 

effectiveness of your delivery, ensuring that listeners can follow along and absorb the 

content. 

4. Voice Consistency 

Consistency in your voice is vital, especially when working on long projects or series. It 

involves maintaining a consistent tone, pitch, and quality throughout a recording so 

there are no jarring transitions for the audience. 

5. Language & Enunciation for Clarity 

Clear and precise enunciation is vital in voice over work. You must make sure that every 

word is articulated correctly so that the audience can easily understand your message, 

regardless of the language or accent you're working with. 

6. Creating and Using Scripts and Prompts 

Another skill you will need is the ability to work with scripts and prompts. You'll most 

likely be provided with scripts to read, and sometimes, you might need to ad-lib or 

improvise based on provided prompts. Familiarity with script interpretation and making 

the words your own are valuable skills. 

7. Technical Proficiency 

Voice over artists need to be comfortable with the technical aspects of recording, 

including operating microphones, understanding recording software, and basic audio 

editing. These skills ensure that your recordings are high quality and ready for clients. 

8. Adaptability 

Voiceover work can vary greatly from project to project. Adjusting your style and tone to 

match the specific requirements of each job is an important skill. 

Where to Find Training and Coaching  

If you're new to voice over or looking to refine your skills, there are several resources 

available for training and coaching: 

• Online Courses: Numerous online platforms offer voice over courses and 

tutorials. Experienced professionals lead most in the field. 



• Voiceover Coaches: You might consider working with a voiceover coach who 

can provide personalized guidance and feedback on your performances. 

• Voice over Workshops: Look for workshops or local classes in your area that 

focus on voice over techniques and practices. 

• Industry Events: Attending voice over conferences and industry events can 

provide networking opportunities and access to workshops and training sessions. 

• Practice and Feedback: Don't underestimate the value of practice and self-

assessment. Recording yourself and seeking feedback from peers or online 

communities can be a cost-effective way to improve your skills. 

In the voice over world, continuous learning and skill development are keys to staying 

competitive and delivering exceptional performances. By mastering these essential 

skills, seeking out the right training, and coaching, you'll be well on your way to building 

a successful voice over career. 

Technical Setup 

Creating a professional-quality recording environment is crucial for your voice over 

business. This section will cover the essentials of setting up a home studio, including 

acoustics, microphone selection, headphones, recording and editing software and more.  

Home Studio Essentials 

Acoustics 

A recording space with the right sound absorption material is essential to minimize 

echoes and background noise. Consider using acoustic panels or foam to control sound 

reflections within your recording area. Carpeted floors and soft furnishings can also 

help. 

Microphone  

Selecting the right microphone is crucial. Due to its sensitivity and clarity, a condenser 

microphone is a popular choice for voice over work. However, dynamic microphones 

can be suitable for certain situations, such as reducing background noise. 

Headphones 

Invest in closed-back headphones designed for studio use. These headphones offer 

good isolation, ensuring you can hear your recordings clearly without outside 

interference. 

Recording & Editing Software 



You’ll want to choose reputable recording and editing software. Options like Adobe 

Audition, Pro Tools, or free software like Audacity can help you record and edit your 

voice overs effectively. 

Soundproofing and Recording Environment 

Soundproofing can significantly enhance your recording quality, even though it is 

optional. Consider soundproofing measures like acoustic panels, bass traps, or even a 

dedicated vocal booth in a noisy environment to isolate your recordings from external 

disturbances. 

Equipment Recommendations 

For Beginners: 

• Microphone: Audio-Technica AT2020 or Blue Yeti USB Microphone 

• Headphones: Sony MDR-7506 

• Recording Software: Audacity (free) or Adobe Audition (paid) 

• Acoustic Treatment: Foam panels or blankets 

For Professionals: 

• Microphone: Neumann U87 or Sennheiser MKH 416 

• Headphones: Beyerdynamic DT 770 Pro 

• Recording Software: Pro Tools or Adobe Audition 

• Acoustic Treatment: Customized studio design with high-quality panels and bass 

traps 

Understanding Audio Editing and Production: 

Audio editing and production are vital skills for a voice over artist. Here are some key 

aspects to understand: 

• Editing: Learn to edit unwanted noise, breaths, and mistakes. This includes 

mastering the use of editing software to achieve polished recordings. 

• Pacing: Use editing to refine your timing and pacing, ensuring your narration 

flows smoothly and maintains consistency. 

• Equalization (EQ): Understand how to adjust the frequency balance of your 

voice to enhance clarity and presence. 

• Compression: Learn how to apply compression to your recordings to even out 

volume levels and make your voice overs sound more professional. 



• Noise Reduction: Utilize noise reduction techniques to eliminate background 

noise, further improving the quality of your recordings. 

• Exporting and Formats: Familiarize yourself with different audio file formats and 

settings for exporting your finished voice overs. 

Building a technically sound studio setup and acquiring the skills to edit and produce 

high-quality audio is essential to becoming a successful voice over artist. With the right 

equipment and expertise, you'll be well-equipped to deliver exceptional voice overs that 

meet the industry's high standards. 

Now, let's look at creating your portfolio. 

Creating a Compelling Portfolio 

Like any type of artistic work, your voice over portfolio is your calling card in the industry. 

It showcases your talent and capabilities to potential clients. In this section, we'll explore 

the importance of a demo reel, provide tips for selecting scripts that match your style, 

discuss how to showcase your range and versatility and discuss the value of using 

personal projects to demonstrate your skills and to establish competitive pricing. 

Importance of a Demo Reel 

A demo reel is your most effective tool in the voice over world. It's a compilation of your 

best work, highlighting your abilities, style, and versatility. Clients often make decisions 

based on the quality of your demo reel, so invest time and effort in creating a stellar 

one. 

Tips for Selecting Scripts 

Your demo reel should contain 60-90 seconds of audio samples that demonstrate vocal 

range. Carefully curate scripts that align with your abilities and identity. For example, an 

audiobook narrator will select dramatic literary passages versus a commercial talent 

highlighting advertising reads.  

Select scripts that showcase various tones, styles, and emotions, allowing you to 

demonstrate your versatility. Ensure the scripts are relevant to the projects you want to 

attract. 

Showcasing Range and Versatility 

Showcase diversity by including samples in varying styles. Include samples that 

showcase your ability to switch between genres, accents, and character voices. This 

illustrates your flexibility for potential clients. 

Using Personal Projects 

Don’t rely solely on paid booking to build your portfolio. Personal projects can be 

powerful additions to your portfolio as well. They demonstrate your initiative, creativity, 



and dedication to your craft. Whether narrating a podcast, recording audiobooks of 

public domain works, or creating your content, personal passion projects are good 

additions to your portfolio.  

Be sure to produce quality samples that represent your best work. 

Competitive Pricing 

Pricing is a critical aspect of your portfolio. Research industry standards and consider 

the project's scope, usage, and experience when determining your rates. Offer 

competitive pricing while maintaining the quality of your work. 

For newcomers lacking professional credits, affordable gig sites like Fiverr offer 

opportunities to gain portfolio pieces and client reviews. When pricing services as an 

unknown talent, remain competitive to attract initial business. Raises rates gradually as 

you accumulate experience and ratings. 

Portfolio Presentation 

• Keep your portfolio organized and easily accessible online through your website 

or platforms like SoundCloud or YouTube. 

• Include a variety of samples while keeping your demo reel concise to capture 

potential client's attention quickly. 

• Clearly label and categorize your work to make it easy for clients to find the type 

of voice over they need. 

• Consider creating separate demo reels for different niches or styles if you offer a 

broad range of services. 

• Keep your portfolio up to date with your latest and best work. Remove outdated 

or lower-quality samples. 

With a compelling demo reel that displays your stylistic strengths and professional 

potential, you can effectively market services to prospective voice over employers. Your 

portfolio serves as the main selling point for new opportunities. 

Another thing that helps you be competitive is your brand and marketing voice. We’ll 

look at those next. 

Branding and Marketing Your Voice 

We've looked at how to get started in voice over work, the skills you need, and how to 

build your portfolio. Another thing to consider is building your brand. Establishing a 

strong personal brand and effective marketing strategies can set you apart in the 

competitive voice over world.  

Let’s take a look at how to do this. 



Develop a Personal Brand 

Your brand is your unique identity in the voice over industry. It's a combination of your 

voice style, personality, and values that make you memorable and relatable to clients. 

Here are some steps to develop your brand: 

• Identify Your Strengths - Determine what sets you apart. Is it your versatile 

range, a particular tone, or your reliability? 

• Define Your Brand Voice - Consider how you want to be perceived. Is your style 

warm and friendly, authoritative, or quirky? Define your brand voice clearly. 

• Craft a Brand Message - Create a concise and compelling message that 

communicates who you are and what you offer as a voice over artist. 

• Consistency is Key - Ensure your brand is consistent across all your marketing 

materials and client interactions. 

 

Marketing Your Voice 

Crafting an Online Presence.  

In today's digital age, your online presence is pivotal. Here's how to make the most of it: 

• Build a professional website that showcases your portfolio, highlights your brand, 

and provides easy contact options. Keep it updated with your latest work and 

relevant information. 

 

• Utilize platforms like Twitter, Instagram, LinkedIn, and Facebook to connect with 

your audience, share industry insights, and promote your services. 

 

• Join reputable voiceover platforms like Voices.com, Fiverr, or Upwork to reach a 

wider client base. Complete your profiles with engaging descriptions and relevant 

samples. 

Networking Strategies 

Networking within the voice over community is essential for building relationships and 

discovering new opportunities. Consider these strategies: 

• Join industry associations such as the World Voices Organization (WoVO) or the 

Society of Voice Arts and Sciences (SOVAS) to connect with fellow professionals. 

• Participate in voice over conferences, workshops, and webinars to meet other 

voice actors and potential clients. 



• Engage in online voice over forums and social media groups to share 

experiences and gain insights from others in the field. 

SEO for Voice Actors 

Like any other type of online presence, Search Engine Optimization (SEO) can help 

potential clients find you online. Here's how to apply it effectively: 

• Keyword Research - Identify relevant keywords and phrases related to your 

voice over services. Include these in your website content and social media 

posts. 

• Quality Content - Regularly create high-quality content demonstrating your 

expertise and relevance in the voice over industry. 

• Optimize Website Structure - Ensure your website is well-structured, with clear 

navigation and mobile responsiveness. 

• Local SEO - If you offer services in a specific location, optimize for local SEO by 

including location-specific keywords and information. 

Remember that branding and marketing are ongoing efforts. Continuously refine your 

brand, expand your online presence, nurture your network, and stay updated on SEO 

strategies. With a strong brand and effective marketing, you'll increase your visibility and 

attract more clients in the competitive voice over landscape. 

Finding and Retaining Clients 

Now that your branding and marketing are in place, it’s time to start securing clients and 

building long-term relationships for a thriving career. In this section, we'll dig into 

strategies for auditioning for jobs on online platforms and through casting calls, direct 

marketing to potential clients, building and nurturing long-term client relationships, and 

how to handle rejection while maintaining resilience. 

Discovering paying voice over work involves persistence and savvy self-promotion. 

Auditioning for Jobs: Online Platforms and Casting Calls 

Join reputable platforms like Voices.com, Voice123, or Upwork to access job postings. 

These sites post voice over job listings from around the world. Set up filters for your 

niche to pinpoint good fits. Then, carefully prepare auditions showcasing your abilities.  

Monitor casting calls from production companies, advertising agencies, and other 

clients. Websites like Backstage and Casting Networks often feature voice over casting 

calls. Craft tailored audition submissions that showcase your ability to meet the project's 

requirements. 

 



Direct Marketing 

Proactive marketing can help you connect with potential clients as well.  

Directly contact producers within your specialty via email campaigns presenting your 

services. Animation studios, eLearning companies, podcast networks, and more 

frequently need voice over work. 

When reaching out cold, personalize each inquiry rather than blasting generic pitches. 

Spotlight relevant experience and offer custom demo reels or quotes catered to their 

project needs. Follow up promptly to scheduling requests. 

Attend industry events and join business networking groups to establish connections 

with potential clients in various industries. 

Another option is to create informative content related to voice over for your niche, such 

as blog posts or YouTube videos. This can attract clients who are seeking your 

expertise. 

Long-term Client Relationships 

Retaining clients and fostering long-term relationships is equally important.  

Once hired, provide reliable, top-notch work to nurture client relationships long-term. Go 

above and beyond on deliverables without compromising rates. Send new demo reels 

to clients as you add to your portfolio so they consider you first for future projects. 

Maintain open and transparent communication with clients. Be responsive to their 

needs, questions, and feedback. Be adaptable and willing to accommodate changes or 

revisions per your client's requirements. Finally, offer additional services like script 

editing or quick turnaround times to exceed client expectations. 

Handling Rejection 

To power through the rejection inevitable in this field, focus energy only on vocal gigs 

that align with your brand. Expect a low booking percentage from mass auditions. 

Rather, concentrate on selectively pursuing your best-fit clients. 

Don’t take it personally. Remember that rejection often has more to do with fit or client 

preferences than your talent. Maintain confidence in your abilities. Ask for feedback, 

when possible, from clients who didn't choose you. Use this feedback to improve and 

refine your skills. 

Don't rely solely on a few clients. Building a diverse client base can help buffer the 

impact of occasional rejection. 

In the voice over industry, finding and retaining clients is an ongoing process that 

requires persistence, adaptability, and excellent customer service. You can build a 

sustainable and rewarding voice over career by effectively auditioning, proactively 

marketing, nurturing client relationships, and handling rejection with resilience.  



Tools and Templates 

As you can tell, there are many things to consider when embarking on a voice over 

business. We've included several tools and templates to help you complete the steps. 

Included are: 

1. Audio, Visual, and Equipment Resource List – This covers the essentials for a 

professional voice over setup. 

2. Voice Over Niche Exploration Worksheet - A worksheet to help readers 

explore and identify potential niches within the voice over industry that align with 

their interests and strengths. 

3. Script Selection Worksheet - A worksheet that guides readers through selecting 

scripts that match their voice and style, helping them build a compelling portfolio. 

4. Voice Over Getting Started Checklist – Use this to help you get started in the 

voice over industry. 

5. Voice Over Networking Resources List – This comprehensive list of valuable 

voice over networking resources can help voice over artists connect, learn, and 

grow in the industry. 

 

What Next 

By now, you've explored the key facets of building a thriving business as a voice talent - 

from technical foundations to branding techniques. Where you take your venture next 

comes down to focus and perseverance.   

Throughout this guide, we've covered essential aspects of building a professional voice 

over business: 

• We began by defining voice over work, exploring the vastness of the industry, 

and highlighting its incredible potential for professional growth and income. 

• You learned about the different types of voice over work, current industry trends, 

and the importance of identifying your niche for a tailored approach. 

• We looked into the technical setup of your home studio, from acoustics to 

microphones and recording/editing software, to ensure your recordings meet 

industry standards. 

• Creating a compelling portfolio was the next step, where we discussed the 

importance of demo reels, script selection, showcasing your versatility, using 

personal projects, and setting competitive pricing. 



• We then explored branding and marketing strategies, emphasizing the 

development of a unique personal brand, crafting a strong online presence, 

effective networking, and optimizing SEO for visibility. 

• Finally, we covered the critical aspects of finding and retaining clients, including 

auditioning for jobs, direct marketing, building long-term client relationships, and 

maintaining resilience in the face of rejection. 

At the core, consistently strengthen your vocal abilities through daily exercises and 

ongoing education. Adapt your skillset to emerging styles and formats as technology 

and trends transform media.  

Keep your brand identity and niche offerings sharp. Use marketing tools wisely - 

whether casting calls, client outreach emails, or social posts. And most crucially, keep 

your demo reel reflective of your best, most competitive work. 

Stay persistent and invest in your craft, equipment, and online networks. Your distinctive 

voice can thrive in this expansive industry with consistency, flexibility, and self-belief. 

The world of voice over is constantly evolving, and success in this industry requires 

ongoing learning and adaptation. Stay curious, hone your craft, and watch emerging 

trends and technologies. Embrace the opportunity to diversify your skills and explore 

new niches within the voice over world. Remember, your journey as a voice over artist is 

a continuous, exciting adventure. 

What's next for you? It's a world of endless possibilities. As you step into the voice over 

arena, stay true to your voice, keep learning, and enjoy the remarkable adventure that 

awaits you. Your voice has the power to inspire, entertain, and make a difference – now, 

go out there and let it shine in the world of professional voice over. 

 


