
Customizing PLR Doesn’t Have to Be Expensive or Time-Consuming 

There are millions and millions of websites in existence, which means 
it’s incredibly difficult to source done-for-you content that hasn’t been 
published anywhere else. But, that only highlights the importance of 
customizing every single piece of PLR that you purchase. However, it’s 
still important to recognize the benefits of Private Label Rights – it 
allows you to avoid hiring an expensive writer and frees up the time 
that you’d otherwise spend writing it yourself. 

So, if the original purpose of purchasing PLR is to save time and 
resources, how do you customize it without breaking the bank or 
allocating a lot of time to it? Luckily, that’s exactly what we’re going 
to be covering.  

Saving Money 

The number one way to save money when editing PLR content is to 
rewrite it yourself. Unless you can miraculously source a professional 
writer to do it for free, you won't find a cheaper option. Now, we know 
what you must be thinking, "There aren't enough hours in the day to 
rewrite it myself" 

However, rewriting PLR is much, much quicker than you might 
anticipate. You don’t need to write an article from scratch, you’re 
simply making the content unique. In no time at all, you’ll be able to 
give the content a fresh makeover that your audience will appreciate 
and that the search engines will reward.  

Do you want to learn how to do it in the most efficient way possible? 
Continue reading.  

Saving Time 



First of all, you need to realize that online readers are a special bunch, 
and they tend not to read entire articles in-depth. Instead, the 
tendency is to assess the title, scan the intro and delve into the main 
action points. So, you need to bear that in mind when it comes to 
rewriting the PLR content. 

Title: People decide whether they’re going to read or not based on the 
title. Therefore, you need to completely change it to something that is 
clear, concise, engaging, and describes what the article is about. Don’t 
forget to include strong SEO keywords in the title also. 

Intro: If you master the intro, a visitor will most likely read to the end. 
Put everything into your own words and encourage them to continue 
reading. 
 

Action points: When it comes to the action points, you want to write it 
in a way that is actionable and easily digested. People want simple, 
straight-to-the-point guidance. But, you also want to tailor the content 
to your own site by adding your insight, providing examples, and listing 
personal experiences. 


