Checkout Process Best Practices Guide

One of the biggest challenges for businesses is converting visitors to buyers. Customers want different things from your checkout process. The checkout experience can impact your customer satisfaction as well as following through with the purchase. 
Use these best practices to create a shopping experience your customers will enjoy.
1. Show visitors what to expect during checkout. 
2. A single page checkout that gathers the barest minimum of information from the customer. All the information they need to enter is on one-page. 
3. Guest checkout for shoppers who don’t want to register. You can ask them to register after they have completed the order. 
4. Keep the back button functional. Many people use the back button to und any actions they may take on your site. 
5. Don’t send them to another domain during the checkout process. This can be confusing. 
6. Smart form filling options allow the shopper to fill out the form using Google autofill or other autofill tools.
7. Multiple currencies, payment gateways for global sales. 
8. Multiple languages to support those who don’t speak your language.
9. Easy upselling but don’t overwhelm with too many. One way is to offer your upsell on the checkout page
10. Customer testimonials help build trust. Add them to your checkout page as well as your product pages.
11. Easy access to support is important. Make it easy for your customers to see how to contact you. This can be by adding your support phone number to the checkout page, the thank you email and as a chatbot on your site.
12.  Mobile view should be optimized is necessary as more and more people are using their mobile devices to shop and order products. 
13. Offer one-time purchases along with subscription options so customers have the flexibility to choose.
14. Security guidelines help the customer feel secure in knowing their information is private. Make sure you display your security features. 
15. Eliminate distractions from your checkout pages. This might mean getting rid of the header/footer and sidebar on your desktop site. On  mobile devices eliminate anything that leads to the customer having to click away from the checkout page for a minute. This could be something like a coupon code box. You might be able to give them a discount already built into the price instead.
16. Display the most important product information first, especially helpful for mobile devices. Your cart should include product information like a professional image, the product name, options they can choose, the quantity. 
17. Use a progress indicator during checkout to show the steps your customers need to take to complete checkout. 
18. Optimize checkout for speed. You want the customer to be able to quickly get to the checkout page before they change their mind. A site that loads slowly is more likely to have abandoned carts. Keep images to a minimum. Strip away any scripts that aren’t critical for page load such as social or 3rd party scripts. 
