Engaging Those Who Have Shown Interest or Are Going to Your Event
One problem many people have when they host Facebook events, is converting those who are interested in attending. When they mark that they are interested, they haven’t decided whether or not they are going to attend. This means it is your job to convince them.
Engaging with those who have shown an interest or are going to your event is crucial. The question is, how can you do it? Below you’ll discover the steps to follow to effectively engage your attendees.
· Step One: Re-target them
The most effective way to encourage those showing an interest to attend your event is to re-target them. You can do this through Facebook’s connection feature.
Create a new ad campaign using the Ads Manager. Then, click on audience and select create new audience followed by show more options. Next to connections, select edit and click “Add connection Type”. Scroll to events and select people who responded to your event. Type the name of the event into the box and then save audience. 
After providing the remaining details of the event, select continue to create the ad. Once published, it will be shown to those who have expressed an interest in attending.
· Step Two: Play matchmaker
One worry people have when attending events, particular offline, is that they won’t know anybody there. So, ease their concerns by playing matchmaker and matching people together for the event. 
· Step Three: Ask questions
A great way to boost engagement is to ask your potential attendees what they want from the event. Ask them what they would like to see or gain from attending. This will give you a good idea of the type of content you can include to boost attendance.
· Step Four: Provide taster content
Get your audience pumped up for the event by giving them some idea of what to expect. Taster content can help those interested in attending, decide whether or not they will get anything out of the event. If you have any guest speakers, offer your audience an insight into who they are and why they are attending. 
This taster content can seriously boost sales and engage potential attendees, making them more likely to turn up.
