What to Do When Tickets Go on Sale
Now that your event tickets are on sale, there are a number of things you can do to gain maximum interest. If you simply sit back and wait, you’ll likely fail to sell many, if any tickets at all. 
So, to boost ticket sales follow this great brief step-by-step guide.
· Step One: Create a sense of urgency
To ensure plenty of people sign up to your event, it’s a good idea to create a sense of urgency. This means giving it a set time limit or provide a special offer for a time. 
When your audience feels like they need to act fast, it creates almost a panic, increasing the likelihood they’ll make a purchase. This can work really well for event tickets so think of a good urgent offer you can provide. 
· Step Two: Promote on social media
Once tickets go on sale, it’s time to ramp up the promotion. Ideally, you should have already been promoting the event before it went live. However, there’s still plenty of time to do it now.
Post updates and information about the event across all of your social media platforms. Don’t overdo it, just one update a week is enough until you reach the countdown week. Then you can get away with posting daily to remind your audience it is happening.  
· Step Three: Offer a live chat option
Consider offering a live chat option on your event landing page. This will allow potential attendees to ask you any questions they may have. Often people avoid events because they can’t find answers to their questions. So, a live chat option enables you to answer queries quickly, boosting attendance.
· Step Four: Test your equipment
The last thing you want is to log in ready for your event, only to find you are experiencing technical issues. So, prior to going live, make sure you test it first. 
You’ll want to check the video is working and it doesn’t lag. Then, check the audio and ensure your audience will have no trouble hearing you. Also, look around on the camera. Is there anything in view that shouldn’t be? Taking the time to test your equipment before the event will ensure nothing major goes wrong. 
While you can’t guarantee the success of a Facebook event, the above steps can definitely help you to increase your chances. 
