Understanding Your Event Insights
When you host a Facebook event, you’ll gain access to useful insights. These can be crucial in seeing how well your events are performing. Once you know what is and what isn’t working, you can use it to make your next event even better.
Here, you’ll discover a step by step guide to understand your event insights.
· Step One: Take a look at your event stats
Go to the top of your events page and click on “Insights” and then “event”. On this page you’ll be able to see your event stats including people reached, event page views, and clicks on buy tickets. 
You’ll also get to see responses and reach, showing you how many people have responded compared to how many people have seen the event. This gives you a brief idea of how effective your promotion strategy is.
· Step Two: Analyze your event audience
On the same page, at the top right you’ll see a section which says “See More”. This provides you with information on more metrics such as your audience. You’ll get to see where your audience lives, alongside recommended actions specifically for your event. 
Analyzing your audience helps to give you a good idea of how to market the event. You’ll also get to assess whether you are targeting the right people. 
· Step Three: Assess ticket sales
With Facebook insights, you can also assess data on ticket sales for the event. This will let you determine whether you have set the right price for the tickets and how many sales you have made in total. 
· Step Four: Record the data
It is important to record the data you are presented with. This is because Facebook tends to delete insights after a set period of time. Recording the information will hep you when it comes to creating future events. You’ll be able to compare the data to see how well the event did and any patterns you can use to improve them going forward.
Event insights can prove invaluable when it comes to improving and developing successful events.  

