How to Promote Your Event
If you want your Facebook event to be a success, you’re going to need to promote it. The good news is, there are lots of ways you can do this to increase attendance. 
If you want to gain maximum interest in your event, check out the steps below you can follow.
· Step One: Optimize your page
Start by making sure your event page is fully optimized. If you’re hosting a public event, you’ll need to include keywords that make it easier for people to find it. Insert relevant keywords naturally into the description of the event.
· Step Two: Share pictures and stories on your page
Once the event is set up, sharing pictures and stories on your page is sure to boost engagement. Remember, pictures are worth a thousand words, so they are going to generate a lot more interest than simple written updates. 
If you’ve hosted past events, try and include photos of it so your audience knows what to expect. 
· Step Three: Pay for Facebook ads
One of the best ways to promote your event is through Facebook ads. Paying for ads may seem like a waste of money, but it can really pay off when it comes to marketing your event. 
Facebook has an excellent feature when you can specifically use an ad to market an event. Go through the “create new ad campaign” section and use the targeted features to ensure you are promoting it to the right audience.
· Step Four: Promote it off Facebook
Don’t just rely on Facebook to promote the event. Take advantage of other social media platforms too such as Twitter and Instagram. The more places you can promote it, the more people you’re going to get attending the event. 
· Step Five: Measure your results
While you’re promoting your event, don’t forget to measure the results. If you’re using Facebook ads, you’ll be able to use the insight feature to see how well they performed. This will give you the best idea of whether the ads need tweaking. 
Measuring results also allows you to see which social media platforms are driving the best results. You’ll get to see which age range is most interested in the event, alongside where they are based. This crucial information can then be used to better target future ads.
