What to Do Before Tickets Go on Sale
If you want your event to be a raging success, preparation is important. There are certain things you’ll want to do before tickets go on sale. Here, you’ll discover the top things you should always do before you post your event to Facebook.
· Step One: Create a landing page
It’s a good idea to create a landing page specifically for your event. This gives you something to link back to, to show your audience what they can expect to learn and benefit from. 
You can post the link to the landing page on your social media channel, helping to promote the event once it is live. 
· Step Two: Research appropriate keywords
When setting up your Facebook event, you’ll need to provide relevant keywords into the description. This helps people to find your event when they search through Facebook. 
So, think of the keyword’s others could type in to find your event and make a note of them. 
· Step Three: Think of a catchy event name
Giving your event a catchy name will boost its chances of success. It will make it easier to stick in your audience’s minds. Take a little time to brainstorm event names before choosing the one you think will be most effective.
· Step Four: Ensure you have reliable ticket booking software
You can allow people to book tickets directly through Facebook. However, you’ll want to ensure you can sell tickets across a multitude of platforms. This means having a reliable ticket booking software. 
There are a lot of third-party booking systems out there so be sure to compare them before choosing one for your event. 
· Step Five: Know who you are marketing to
Before tickets go on sale, you’re going to want to come up with a promotion strategy. This means knowing exactly who you are marketing to. Think of the age, location, and sex of the audience you want to attract. The more you understand your audience, the more effective your sales strategy is going to be.
Who you are marketing to will also determine the cost of the tickets you are going to sell? 
These five steps will help you to set your event up for success. The more preparation you do in advance, the smoother your event will run. 
