What to Do When Your Event is Live 
Once your event is live, the work doesn’t stop there. You’ll want to make sure you fully engage your audience to guarantee its success. 
There are lots of things you can do when your event is live. Here you’ll discover some of the top things to do in order to achieve the results you’re hoping for.

· Step One: Greet your audience in a warm, friendly manner
First impressions are everything and you have a brief period of time to capture your audience’s attention. So, start by greeting everyone in a warm, friendly manner. Ideally, you’ll already know what you’re going to say, but remember to remain flexible as you can’t predict anything that’s going to happen at a live event. 
By remaining warm and friendly, your audience is going to feel more comfortable with you, increasing the likelihood they’ll stick around. 
· Step Two: Don’t be afraid to use humor
The key to a successful Facebook event is to keep your audience engaged. You’re going to struggle to do this if you present in a very monotone way. Instead, use humor to keep your audience engaged and relaxed.
Of course, you do need to be careful here. Everybody’s sense of humor is different, so you’ll need to make sure you’re not going to offend anybody. 
· Step Three: Ask and answer questions
If you just have somebody talking at you for an hour, you’re going to switch off. So, increase engagement by asking your audience questions along the way. This doesn’t necessarily have to relate to what you’re talking about. You could have short breaks where you get to know each other. 
Also allow your audience to ask you questions. Make sure you regularly check in to see if anybody does have any questions before you progress. 
· Step Four: Don’t over-sell
While your event has an ultimate goal to boost sales in some way, it’s important not to over-sell. The event should be educational and useful for your audience. So, focus more on helping them out with a problem, rather than pushing the sale of your products or services. If you are naturally helpful, this will automatically lead to increased sales. 
· Step Five: Encourage people to share your event
As you are hosting the event, encourage your audience to share it. Again, don’t go overboard with this. Mention it at the start, near the middle and at the end of the event. Although you won’t be able to generate new ticket sales at the end, it will still get your event name out there. That way, when you host another event, you’ll have more people interested in attending. 

