Client benefit list

Create a guide to show potential clients how your services and offers benefit them. Use this list of 30 benefits to help you get started. Match each benefit and service carefully. 

If you aren’t sure whether something is a benefit or feature, there is a simple way to determine which it is. A benefit can be found by asking this question: "Will this one thing improve the life, cost, health, or well-being of the client?" If the answer is yes, then you have a benefit that can be marketed to this someone who's part of your target market. 
1. Save money by paying a set amount to do certain tasks. For example, a virtual assistant might do customer service, data entry, and social media management for one price instead of having to hire three different people.
2. Save time by turning a task over to someone who can do it faster. For example, you can schedule social media posts, send emails or newsletters, and mail postcards to their customers, all from one platform.
3. Less stress for you to worry about doing it yourself or finding time to fit it into your schedule.
4. Greater authority is achieved by having experts perform tasks.
5. Provide piece of mind by taking care of the details for you.
6. Keep them organized. Being organized saves them time, money, and their sanity by keeping on top of their backend.

7. Avoid or reduce problems before they get out of hand by keeping in touch with what needs to be done. 

8. Delete Repetitiveness. Delegate tasks that need to go to specific people so you only have to tell one person and know that the job will get done.

9. A live person to communicate with your customers. Many business owners want a real person to be available to the customer but don’t have time to do it themselves.
10. Help spread the word about their product or services by handling the marketing and publicity needs.
11. Make their presentations shine so they can capture their audience

12. Making you look professional by keeping your communications looking professional through proofing, editing and writing your correspondence, transcripts, etc. 

13. Save them space if they have a brick and mortar business because you work from home.

14. Keep things running smoothly by scheduling appointments, managing calendars, and organizing your desk, etc.

15. Save them money since they only hire you to work on an “as needed basis.”
16. Allow them to relax and enjoy their next event while you take care of the planning process.
17. Keep their website updated and edited so they always have a professional portal for customers to land on.

18. Free their team’s time and resources by doing the research for them.

19. Convenience by saving them time.
20. Flexibility in getting the services they need for the stage they are at in their business.
21. Peace of mind that the work is high quality, will get done, and meets their needs.
22. Confidence in the quality of services from past clients.
23. Transformation of their time, business from an organized service provider.
24. Productive. They can work on the parts of their business they are good at while knowing the other stuff is getting done.
25. Keep you out of information overload by doing the research and giving the abridged version.

26. Confidentiality. For example, a ghostwriter needs to keep a client work confidential from their competitors.
27. Help them get found by their customers without expensive advertising fees with top quality copywriting

28. Available when they need it. Ready when they need your services.
29. Increase profit. Show/tell them how much extra money past clients made using your services.
30. Pain relief. For example, if you’re selling an accounting service that helps mid-level businesses get the most tax benefits, present how you can help them feel less helpless using your services.
