BLOG POSTS / ARTICLES FOR “FORUM MARKETING MASTERY 101”
Blog 1: 

When It Comes to Online Marketing Success, Targeting Is CRUCIAL

If you want to maximize the amount of money you're making online, you really have your work cut out for you. You have to keep your eye on a lot of different factors. This is why online publishing success and online marketing riches are available mostly to people with keen attention to detail. 

Nowhere did I say that you have to be super-smart. Nowhere did I say that you have to be a rocket scientist. You just need to pay attention to the right details. One of these crucial details is targeting. Here are the reasons why.

Trust Requires Relevance 

If you want to sell anything online, you must first get people to trust you. I hope this reason should be quite evident to you. People would not buy from you if they didn’t trust you. People won't buy from you if they have no reason to expect that they will get the value of whatever they paid. Trust is crucial.

One of the things that build trust in an online context is relevance. In other words, if somebody is looking for a baby carriage and they go to a website where they get all sorts of information regarding baby carriages, the trust level is much higher than if that person went to a different kind of website. I can tell you right now. If that person went to a website that deals with hamburger recipes, the trust level, as far as baby carriage product choices are concerned, would be quite low. Trust requires relevance.

This may be a simple concept to grasp, but it's not really that simple when you look at trust in the broader context of online sales. Online sales are actually reduced into the KLT process. KLT stands for know-like-trust. For people to trust something, they must first like it. For people to like something, they must first feel that they know it. 

You really have your work cut out for you if you're trying to convert people online because, in the beginning, you start out at the Know stage and you have to shepherd them to the Like stage. You have to also give them enough reasons so they can move on to the Trust stage. Once you have them at the Trust stage, then you have them eating off the palm of your hands. At that stage, you can then start selling.

Again, people will only buy if they trust. This is why it's really important to know that relevance is crucial to all these stages. By focusing on relevance, meaning giving people the information that they need at the time they need it, you can increase your chances of leading people all the way through the KLT process.

Relevance Is Crucial to the Know Stage 

As I have mentioned earlier, it's very hard to get people to take you seriously if you present information to them that they're not looking for. That information is simply not relevant to their existing needs. This is important to note because, at the Know stage, people are looking for relevance. People are looking for you to give them the information that is related to what they're looking for. In other words, they're looking at you to give them enough information for them to know something.

It's All About Attracting the Right Kind of Attention 

Simply showing up with the right information is enough to get you noticed. I know this might sound simple, but you'd be surprised as to how many websites dish out totally irrelevant information. Not surprisingly, they don't attract the right kind of attention that leads to ultimate conversion.

Filter Based on Niche 

The secret to producing and displaying relevant information, so you can start the process of shepherding people through the KLT process, is actually quite simple. You need to focus on niche. When you understand the niche preference of the people you're appealing to, then you have half the game taken care of. You have half the battle won. 

They are looking for a specific body of information. You only need to present that information in a useful way for them to give you their attention. Once you get their attention, you can then start working on shepherding them through the KLT process.

Unleash the Power of Forum Marketing 

Forum marketing enables you to deliver relevant information to people who are looking for that kind of information. It also allows you to filter your target audience ahead of time. It gives you a tremendous amount of control over the whole online selling process. Click here for more information on how you can use forum marketing to achieve your marketing goals.

############## 

Blog 2: 

Niche Targeting Is the Foundation of Effective Marketing

In my previous post, I talked about the importance of targeting. Targeting is crucial. But if you want to truly move the ball towards full marketing success, you need to focus on niche targeting. 

Niche targeting is the foundation for any kind of effective marketing. I don't care whether you advertise through search engines, social media, blog posts, or email marketing. You need to have to have a firm grasp of your niche for you to truly make money online. Keep the following ideas in mind so you can maximize your marketing results using the power of niche targeting.

Build Your Business Around Traffic Demand 

Niche targeting isn't just a simple matter of finding a niche product and looking for traffic for that product. If this is what you're thinking, rest assured that you are not alone. You are in good company. In fact, the vast majority of online marketers think exactly this way. They focus on the product or service, and they rack their brains coming up with all sorts of creative traffic-generation methods to build demand. I hope you see what's wrong with this picture. You can't simply INVENT demand-even if you tried!

Tap the power of existing demand

Whenever you are trying to market something, focus on an existing demand. Focus on people who are already demanding certain solutions. Listen to people who have a problem they are trying to fix. This makes the whole process of effective marketing all that much easier because you are simply looking to plug the demand that already exists. Compare this to the more common marketing situation of coming up with some seemingly "hot" product and then scrambling to build demand for it. It's much harder to do that because it takes a lot more time, effort, and money pulling demand out of thin air. 

It's much better to zero in on existing pools of demand and understand their existing patterns. You then create content to build trust with these pools of demand. Your content guides them through their problems. Their interaction with your content can lead to better ideas for possible solutions. By simply interacting with existing potential customers, you are in a position to craft a solution that they would actually want to buy. Avoid the very common mistake among entrepreneurs of simply imposing a solution on your target audience members.

At the very least, these people would then use your content to go to your target websites. Focusing on niche demand as they already exist is the much better way of online promotions than starting from scratch and hoping that your solution would work. By getting your target audience members directly involved in your solution-crafting efforts, you start out the game with a tremendous competitive advantage-you have an existing pool of buyers.

Forum marketing is one of the most effective ways of implementing a niche-targeting marketing campaign. There are many ways to use forums for both customer intelligence as well as crowd sourcing and niche selection. If you're looking to jump-start your online marketing efforts, you might want to start with forum marketing. Click here to get more information on this very powerful marketing technique.

############## 

Blog 3: 

How Do You Know If You're Targeting the Right Niche?

In my previous blog post, I focused on the importance of niche targeting for maximizing online marketing results. Now that I've opened your mind regarding the importance of targeting, the next question that is begging to be asked is how to figure out if you're targeting the right niche. It's one thing to get a clear idea as to the importance of niche, but it's another to actually go after the right niches. I'm not going to lie to you. The reason why this issue is so difficult is because a lot of marketers get blinded by the huge amount of dollars they can make pursuing certain niches. 

Make no mistake about it, there is a lot of money to be made in the legal niche. When it comes to high click value, few niches come close to legal and debt or credit-related niches. The problem is that not everybody is a lawyer. Not everybody is in the debt consolidation business. Targeting these niches might actually pave the way for your failure.

You have to know how to target the right niches. Just because somebody is making a lot of money with certain niches doesn't necessarily mean that that's the niche for you. Wrap your mind around the following information so you can get the information you need to accurately and effectively pick the right niche for your own set of circumstances.

Pick Something You're Passionate About 

The first selection criterion for niche selection is personal interest. You have to be personally interested about the niche in question. In fact, you shouldn't just be interested. You should be passionate about it. 

The big difference between interest and passion is the difference between an intellectual interest and an emotional interest. You need to be so emotionally engaged and invested in that particular niche that you would talk about that niche even if you're not getting paid to talk about that niche. That's the kind of passion you should have regarding your niche. However, this is just one selection factor. You should list down all the niches that you are passionate about, and then run them through the next filter.

Your Niche Has to Have Commercial Value 

The next filter you're going to apply to your list of niches is commercial value. It's one thing to be passionate about a particular body of subject-matter categories, it's another to actually make money off that interest. Since you are publishing content online and doing online marketing to make money, it's fair to focus on commercial value. Otherwise, you will fall into the very common trap of simply creating websites because you think they're interesting. There are a lot of online marketers who do this, and they end up quitting sooner rather than later. It all boils down to the fact that they don't feel that they're getting enough commercial reward for all their efforts. 

Avoid this common problem by making sure that the niches that you're currently considering have a high level of commercial value. You can easily do this by going to Google Adwords keyword planner and typing in common keywords that are related to the niches that you're investigating. You would see the average price advertisers pay for clicks on those keywords. The higher the price, the better.

Decent Competition Levels 

By this point, you would have a list of niches that you are passionate about and which have decent commercial value. At this point, your initially long list is considerably much shorter. It's going to get even shorter if you apply this filter.

Take all the keywords that are related to the niches you're investigating, and put them into Google's main search engine. Pay attention to the amount of web pages that are targeting the same keyword. Take out niches from your list that have too much competition.

It's All About Fighting Battles You Can Win 

By filtering all your niches using the considerations outlined above, you can position yourself to only fight battles you can win. You need to pursue niches that you're passionate about, have commercial value, and have decent levels of competition. This way, you increase the likelihood that you will actually make money with your online marketing efforts. 

If you don't use these filters, you might end up playing the game with all sorts of false assumptions and expectations that can only lead to disappointment. This is the primary reason why so many online marketers fail. If you don't want to fail, you need to target the right niches to maximize your chances of success.

The good news is that you can do a lot of this highly targeted niche filtration using forum marketing. Forums don't just deliver traffic. They also deliver solid consumer intelligence that can help you make truly informed decisions in terms of niche selection. Click here for more information on how forum marketing can help you get to where you need to go.

############## 

Blog 4: 

Forums Can Help You Unlock Hidden Niches

As I have mentioned in Blog Post 3, your selection of niches can make or break your chances of success. Too many online marketers fail to make any real money online because they are simply targeting the wrong niches. Either they target niches that they're not personally interested in and they lose interest over time, or they target niches that simply produce very little money. 

If you want to be successful online, you need to have a clear idea of the right niches to target. Otherwise, you're simply wasting your time. This is, of course, easier said than done. 

The problem is that a lot of lucrative niches are actually saturated. It seems that there are a lot of people gunning for the same niches. They end up cranking out the same types of websites and engaging in the same types of traffic generation. If you are looking to get a competitive advantage, you need to find a way to unlock hidden niches.

The good news is that simply hanging out at niche-specific online forums can give you all the information you need to isolate and identify potentially lucrative sub-niches before they become saturated. In other words, you get a competitive head start. Keep the following information in mind when considering using forums to help you unlock hidden niches.

The Problem of Niche Saturation 

Most niches are saturated. It seems like everybody and their dog knows that particular niches produce a lot of money. Not surprisingly, there is a huge amount of websites aimed at these niches. The most common way to deal with niche saturation, of course, is to use Google Adwords keyword planner. The problem with this tool is that it produces niche ideas that everybody can see. 

Google Adwords keyword planner is actually a very popular tool. Everybody looking for a niche is sure to at least consult with this tool. If you use that tool, then whatever information it gave you would be available to everybody else interested in targeting your niche. You end up in the same place. You end up with a serious saturation problem.

The good news is that you can sidestep a lot of these issues by simply using forums. Here is how.

Forums Reveal Sub-Niches Before They Get Popular 

The great thing about forums is that people who are interested in the overall niche you're covering are hanging out on those forums and sharing ideas. These people are on the inside track with regard to the latest trends and news in that forum. In many cases, trends that would completely revolutionize that niche are often discussed first on forums. This gives you a tremendous competitive advantage because you hear about these issues before they become mainstream. 

These issues don't exist in a vacuum. They can be tied into a sub-niche. At the very least, you can detect new jargon and new terms which you can then register as domain names. You get on the inside track as to sub-niches that may form in the very near future.

Forums Reveal Key Marketing Directions and Issues 

Forums also track consumer demand. You have to remember that people change. Consumers are very fickle. Their particular impression regarding a particular niche can change very abruptly. 

By subscribing to very niche-specific forums, you get your thumb on the pulse of your market. You know exactly what they're thinking. You know exactly the direction that popular opinion is going regarding your niche. You can then make educated guesses as to potential trends, and you can cash in early. 

You can cash in by registering the right domain names. You can cash in by building blogs that specialize in a hot new sub-niche that is sure to figure prominently in your niche. There are just so many ways you can play this, and it all boils down to getting crucial consumer intelligence at the right time. 

Forums enable you to do this. In fact, a lot of these trends are completely hidden and secret to your competitors. By spending a lot of time on forums, you can get a strategic competitive advantage.

Not only can forums deliver important niche information, forums can also deliver highly targeted traffic. This is crucial if you are going to be building sub-niche specific blogs. You need initial demand produced by sub-niches to get initial traffic levels up. At the very least, forums provide you with a ready pool of would-be niche marketers for your topic-specific new sub-niche project. Click here for more information on effective forum marketing.

############## 

Blog 5: 

How Does Forum Marketing Blow Away SEO?

I'm going to go out on a limb here. I'm going to say something that might shock you. I'm going to claim that forum marketing, if done right, can totally blow away SEO. 

I know that SEO is one of the sacred cows of online marketing. It really is. It seems that most online marketers are sold on the virtues of search engine traffic. It's very easy to see why search engine traffic is so attractive.

First of all, this traffic only appears when people actually have a direct and immediate interest in a particular traffic. For example, if you're selling baby shoes and you advertise on Google for the term "baby shoes", your ad will only show up when somebody types in "buy baby shoes". In other words, your ad only appears when this person is directly and immediately interested in buying the product that you are promoting. How awesome is that?

The problem is that SEO has a lot of problems. The example that I just described is pay-per-click marketing. It costs a lot of money. 

SEO, on the other hand, can deliver free traffic, but the price that you pay continues to increase. In fact, it might have reached the tipping point where the return on effort on SEO is gone completely. Seriously. Unless you work for a big agency or a big corporation, SEO may not be a workable solution. You might need to start looking for a more viable low-cost solution.

Forum marketing is one such viable and cost-effective solution. Here is a quick comparison between forum marketing and SEO.

Forum Marketing Can Help You Zero In On Intent 

Forum marketing is very specific. You need to zero in on a niche and look for forums that deal specifically with that niche. Throughout all this process, there is a huge amount of intent targeting. 

These are people who are intent on reading and learning about a particularly narrow range of traffic. These are people who have self-selected themselves with regard to a particularly tight collection of interests. In other words, you're looking at a small statistical sample that is relatively statistically pure. These people have a narrow range of interest and if you get in that conversation, your chances of getting your niche product in front of the right eyeballs at the right time are quite high. This, of course, can lead to higher levels of conversions.

Keyword Intent is the Achilles Heel of SEO 

At the other extreme, SEO is not as cut-and-dried as many people claim it to be. While the intent of a key phrase like "buy baby shoes" is very clear, in most cases, keyword intent is not black and white. In many cases, there are keywords and key-phrase combinations that can lead to all sorts of intent. This is where search engine traffic breaks down. 

This is actually the Achilles heel of SEO. You can select the wrong keywords and drive a huge amount of traffic from Google but, at the end of the day, end up with very little conversions. Why? The keyword intent for your keyword selection is very different from the set of intent needed to convert the particular product or service you are promoting

Forum Marketing Helps You Build Brand Relationships 

If done properly, forum marketing helps you develop a solid brand relatively quickly. It all boils down, of course, to effective engagement and niche specificity. With that said, SEO can also build brands. 

However, it takes quite a bit of money. In fact, I would venture to say that the better way to build a brand with search engine traffic is to simply pay for it. If you're just going to use organic SEO, it really is a crapshoot because you are also grappling with brand perception.

Let's face it. In the world of social media, it's very easy for brands to get tarnished. In fact, for all intents and purposes, it's very easy to walk away with a conclusion that once you put your brand out there, third parties have a high degree of power over the public perception of your brand. 

This might often end up in a place that you're uncomfortable with. In fact, in many cases, it often ends up in disaster. Unfortunately, that's exactly the kind of risk you're running if you are going to be using SEO for brand development.

If you're looking to get better results from your marketing efforts than organic SEO, you might want to look into forum marketing. Forum marketing enables you to zero in on intent, and it also gives you a high degree of control as far as brand perception is concerned. In fact, forum marketing can be rightly viewed as an optimal hybrid of social media marketing and other common forms of online publishing. If you're looking to unleash the power of forum marketing, click here.

################# 

Blog post # 6

How does forum marketing beat social media marketing?

Social media marketing has been making quite a big splash in the world of online marketing. It's very easy to see why. A lot of people get really excited about the fact that social media marketing can lead to a viral reach. Think about it, if you have a Facebook Fanpage that has, let's say, one thousand members and you post a very intriguing update, what do you think will happen? People would be so excited about your content that they would share it on their walls. If enough of their friends share that content to their list of friends, this would start a chain reaction. 

You have to remember that Facebook and Twitter are set up in such a way that friends have friends which have further friends. This leads to an exponential reach that transcends boundaries and geographical limitations. You might have a fairly obscure post, but if a popular enough person follows you your post can blow up. Faced with such a tremendous viral marketing opportunity, it's very easy to see why online marketers are excited about social media marketing. I'm going to tell you however that most people don't get to enjoy this massive reach. Why? Most people misuse social media traffic. They really do. They think that to generate traffic off Facebook or Twitter, they just need to engage in spam. I am, of course, talking about following a lot of people on Twitter in the hopes that enough of them will follow you back. When people follow you back, they can see your spam. It doesn't work. You're basically settling for cents on the dollar, assuming that you're able to do even that. 

Influence marketing works best

The best way to use social media platforms is to influence the right people. That's right. I'm not talking about a shotgun approach where you're going to go after millions of people. Instead, I would be focused on picking the right influential people. You have to remember that viral content is a myth. It really is. A lot of people get all worked up about creating some sort of compelling content that would somehow, some way would just blow up. In reality, compelling content can only be viral if you get it in front of the right eyeballs. If you get it in front of people who other people pay attention to then the chances are good that that piece of content will go viral. 

However, if you put that piece of content among people that are not influential, you would have to create a massive following of your own just to get enough eyeballs on your content. Which would you rather have? Work less and get the same results or work really hard only to get by. I hope the answer is clear. This is why you need to go after influential people. This is also why I am excited about forum marketing. In fact, if you do it right, forum marketing beats social media marketing all the time. 

Forum marketing delivers influential traffic

The reason why I am so excited about forum marketing is because a lot of people who are interested in particular niches and who are experts in niches tend to hang out in forums. This isn't always true. This doesn't apply across all niches. However, enough experts or credible people that target certain niches hang out at forums. This is a tremendous opportunity. By getting your content in front of these eyeballs, you can get these people to drive traffic to you. Either they will promote you on their social media accounts by sharing your content or they can link to you through their blogs. Whatever you do you need to get in front of the right eyeballs. 

The problem with social media influence marketing

Forum marketing already exists. It already has a tremendous flow of influential people. This isn't the case with social media. In social media there are many other marketers trying to influence influence leaders. This is why it will probably take a long time for you to get traffic from influence leaders in social media. In many cases, the traffic they do deliver will be very little at first. It takes a long time to get them to trust you enough to really work hard to promote your brand. I'm not saying it's not worth it, but you better dig in for the long haul. If you're looking for something faster with the same level of authority, I suggest you look into forum marketing. 

Make no mistake about it, if you want to maximize your niche targeting and you want to speed up direct traffic delivery, you need to get into forum marketing. Forum marketing enables you to shape your brand. It enables you to get in front of the right influence leaders and it enables you to get into your industry radar. It packs a lot of benefit. If you're interested in maximizing the results that you can get from forum marketing, click here. 

################# 

Blog post # 7

How can forum marketing improve your email marketing results?

"The money is in the list". No other saying summarizes the power and reach and potential of email marketing than this saying. It's absolutely true...... if you know what you're doing. That's really the bottom line with email marketing. It really boils down to how well you do it. There is no debating its power. There's no debating its ability to deliver targeted traffic that is ready to convert. That is beyond question. What is questionable, however, is that the people that look at email marketing as some sort of talisman. They think that it's some sort of magical device that they just need to buy and all this money will magically appear in their bank account. 

I know this sounds stupid. I know this sounds very ridiculous, but I'm sorry to report too many people think this way. They might not admit it, but they behave accordingly. Let me break this down: email marketing is not going to make your money problems go away if you don't do it right. Here are just some issues that you need to keep in mind when it comes to email marketing. In fact, you'd probably be better off using forum marketing to improve your email marketing results. I'm not saying you should use forum marketing to completely replace your email marketing efforts. I'm not saying that at all. What I'm saying is that you can use forum marketing in conjunction with your email marketing campaigns to produce better results. At the very least, try to take your results to the next level. 

Traditional email marketing is simply too expensive

Traditional email marketing involves you putting up a list and going to other list members and buying ad space on their updates. What's wrong with that picture? I'm going to tell you what's wrong. It's very expensive. This form of marketing called solo ad marketing is just going to be too expensive. Solo ad marketers sell clicks. They don't sell broadcasts. This means that somebody has a list with ten thousand members and he's selling you one thousand clicks for twenty five cents each, you just spent 250 dollars and not even all the clicks will go to you. 

In other words, you're capped out at one thousand clicks. Also, when you engage in solo ad marketing, there's really no guarantee that you will get your money back. In fact, there is no guarantee that the lists are even real or the traffic is even real. Why? There a lot of scammers out there that would use third world traffic to build their list. I'm telling you right now there's nothing wrong with people from the third world. Get that idea out of your head. What is wrong is the fact that they would rather spend money on other things than the products that you are selling. This is why traffic from Canada, the United States, Australia and Western Europe are worth more. Those people are more willing to buy stuff compared to developing world traffic. This is the reality. 

Unfortunately, a lot of solo ad sellers hide the fact the most of their traffic is from developing countries. Regardless of the particular situation, chances are high that you're not going to make much money from solo ads. In fact, chances are quite good that you would lose money at first. The solution? You have to build your own list. There's really no way around it. You have to come up with your own list. Unfortunately, building your own list using solo ads can get quite expensive. If you forget about solo ads and try other paid traffic ad methods, I'm sorry to tell you, but you're back in the same situation. It just simply is too pricey. It doesn't matter whether we are talking about banners or pay per click or search engine traffic. They're just too expensive. 

Forum marketing lowers your list-building costs

The great thing about forum marketing is that it can be done for free. You can do it yourself or you can do it at a low-cost by hiring a virtual assistant that can post on forums. Make sure that you find a virtual assistant that writes in excellent English. If you execute your forum marketing strategies properly, you can get highly targeted traffic at a very low cost. You can build your list very quickly without costing you an arm and a leg. In fact, you might get better results from such a list because you control the traffic that generated the list members. You control your traffic sources, you control the squeeze page that was used to recruit the list members. You get a tremendous amount of control and none of the headaches associated with solo ads like fraud and fake traffic. 

If you're looking for an effective guide in using forum marketing to speed up your list-building process, you might want to click here. There's a powerful resource that you would want to use to take your list-building initiatives to the next level.

################# 

Blog post # 8

Use list-building to get better results from forum marketing

Forum marketing can be very frustrating. Let me get that out of the way. It really can. Why? There are a lot of people on forums that would simply waste your time. They ask a lot of ridiculous questions and you just post answer after answer. It seems that people aren't paying attention. If you're frustrated with your forum marketing efforts, I understand completely. However, you also need to understand that you might not be doing it right. First of all, if you are simply driving traffic from forums to your blog or your website, you are doing it wrong. 

You need to build a list so you can maximize the otherwise temporary traffic you get from forums and elsewhere on the Internet. At the very least, your list enables you to bring back traffic whenever you want. These are people that have given you expressed permission to message them when you have an update. This is a tremendous marketing opportunity. Instead of kissing all traffic goodbye the moment they bounce out of your pages, recruit those people to your mailing list so you can call them up whenever you want. 

Forum marketing delivers solid direct traffic

It's beyond debate that forum marketing delivers solid traffic. Why? Most forums are niche targeted. Forums specialize in particular topics. If your blog or website is focused on this particular topic and you advertise on forums that are focused on those topics, the high degree of relevance means that people would actually be interested in your content. This can lead to you making more money because there is a direct correlation between the content people are looking to consume and the content that you feature on your online property. 

The big problem

The big problem despite the advantages of tight, niche targeting is that most online traffic is transitory. What I mean by this is once people visit your website and leave, they will be gone for good. There's really nothing you can do about this unless you figure out a way to message them so they can come back. That's the only way. Unfortunately, a lot of marketers think that as long as they bomb their website or blog with traffic, they will make money. This is absolutely wrong. Sure, you can get conversions every once in a while, but it really would be a waste of all the time, effort and money you spent building up that traffic if you were to just simply rely on instant conversions. Don't get me wrong, there will be a certain percentage of people that would convert with your ads. There's no doubt about that. In fact, the percentage might even be quite high, However, I'm telling you right now, you're leaving a lot of money on the table if you're just simply going to rely on instant conversions. 

Use the KLT process to convert temporary visitors into list members

The secret to turning otherwise temporary website visitors into recurring visitors is a mailing list. You need to get people to sign up to your mailing list when they visit your website. The best way to do this is to shepherd people through the buying process. The buying process is actually quite simple. People will only do what you want them to do if they trust you. However, for people to trust you they must first like you. Finally, for people to like you they must first feel that they know you. You need people to get to know you then like you then trust you. 

This seems like a complicated process, it isn't. It all involves setting up your pages and content in such a way that you're pushing people further down the KLT process. At the end, they should get them to trust you enough that they sign up to your mailing list. Make no mistake about it, by driving highly targeted visitors from niche-specific forums, you can use your blog or website to turn that highly-targeted traffic into loyal list members. It is your list that will make you money because you can send updates to that list long after the member has joined. As long as your update is compelling and your titles grab eyeballs, you can rest assured that your list will be an asset that will continue to deliver solid returns long into the future. 

That's how you play the game. That's you get better results from your forum marketing efforts with a list. Don't fall into that very common trap of relying on instant conversions. You can get decent instant conversions, but it would really be a shame if you didn't convert site visitors into list members so you can call them into action again and again long into the future. 

################# 

Blog post # 9

How to use forum marketing for better competitor research

Forum marketing can also be used to figure out what your competitors are doing. If you're trying to start an online business, I suggest that you start by studying people who have gone ahead of you. You need to start by studying what your competitors are doing. The good news about starting late is the fact that people have gone ahead of you and probably have stumbled and fallen. This is very important because you can figure out the problems that they've solved properly and you can also figure out what they're doing wrong. This gives you a tremendous competitive advantage because you save a lot of money and time not having to hassle about the mistakes that they've committed. 

By simply learning from their mistakes, you save quite a bit. You see how all this works out? Unfortunately, as easy as this concept of competition research is to understand, a lot of marketers are quite unclear as to how to implement it. They think you have to spend a lot of money on complicated tools. They think you have to spend a lot of time scouring the Internet for all your competitors' posts, online actions, social media interactions so on and so forth. You don't have to hassle with any of that. If you want a cheap, quick and powerful way of doing competitor research, use forum marketing. Here's how.

Your competitors are already being mentioned in forums

Believe it or not, your competitors are already being mentioned on niche-specific forums. As long as you're on the right forums, you can rest assured that there will be at least a few mentions of your competitors. This should not be a surprise because if the forum you're on focuses on a specific niche and your competitors focus on that niche, they are sure to be mentioned. Pay attention to how actual customers talk about your competitors. Pay attention to their complaints as well as their recommendations. 

Crowd-sourced competition intelligence

The great thing about forums is that they offer crowd-sourced competition intelligence. Crowdsourcing is all about relying on a huge group of people with no vested interest in providing certain data to give you information that you need to make a business decision. What's crucial here is that they don't have a vested interest. In many cases, they're not even conscious that they are producing intelligence that you will be using. In other words, you're getting honest feedback. You need to use forum marketing to get this important feedback that you can then use to create a better product. You can use this data to craft a better option for your customers.

Leverage their strength

Your better off competitors are doing well because they are solving problems. In other words, they have strengths. They're doing things that you need to be doing. Pay attention to this. Figure out what they're doing right. Include this in your plans and strategies so you can create a better product or a better service. Similarly, you need to pay attention to what forum members say regarding your competitors' weaknesses. What they say about your competitors' strengths is as important as any kind of shortcoming they see in your competitors.

Avoid your competitors' weaknesses

By paying attention to customer complaints on forums, you get a clear idea as to what not to do. This is very important because the more weaknesses you observe and try to avoid, the better off you'd be. Why? Instead of spending capital making the same mistakes your competitors make, you can divert that capital into building a better business. You see how this works? Just because they slipped and fell does not necessarily mean that you have to do the same. Learn to use forum community feedback so you can avoid your competitors' weaknesses and thereby get a major competitive advantage.

Use forums to build social proof on your prospective improvements

Now that you've compiled a list of specifications regarding a better design or a better service, you need to test this. You just can't assume that just because people say they want something that it will actually sell. You might make the very common mistake of "build it and they will come". Such a plan usually doesn't pan out. You need some solid social proof. This is why you need to come up with a prototype and get forum members to check out the prototype. You'd be surprised with the kind of feedback that you would get so you can fine-tune your product further. Eventually, you should make enough improvements to launch with a truly superior product.

################# 

Blog Post # 10

How to use forums to create better information products

If you are selling books online, you need to listen up. Information products offer a powerful way for you to make money hand over fist every single month. Why? It's passive income. You write the book only once, but it sells many times over. In other words, you don't have to work each time to make a sale. Even if your book is selling at only 99 cents at Amazon Kindle, you can still make quite a nice income over a long period of time. It all boils down to volume, niche-targeting, and of course, demand. I'm happy to report that you can use forums to create better information products. Why? Forums help you solve some of the fundamental problems you will encounter in trying to craft information products that sell. 

Get in direct contact with your target audience

By getting in direct contact with your target audience, you are going to be in contact with their needs. They would tell you what they're looking for. They would tell you what kind of problems they have and what kind of solutions they're looking for. It's a good idea to listen to your target audience. In many cases, they're already telling you what kind of book to write. In many cases, they're already outlining the book's table of contents for you. You just have to listen to them. It's also a good idea to ask questions so you can fully flesh out the kind of information you need to research to meet this target audience's needs. 

Reverse engineer your competition to social proof

Nine times out of ten, regardless of the niche you're targeting, there already are competitors in your space. Don't let this depress you. Don't let this get you down or worry you. In fact, this is great news. Why? They're already doing what you're trying to do. You only need to pay attention to what they're doing and figure out what they're doing right and get ideas on what they're doing wrong. Obviously, you're going to build on and improve on the things that they're doing right. Similarly, you're going to avoid the things that they're doing wrong. Pretty straightforward. Very simple. 

Crowd-source your products' features

Now that you've crowd-sourced your competition through social proof, the next step is to run these features through your target audience members. You'd be surprised as to how many features offered by competitors which are not really needed by your target audience. By running your potential product's features or information through your target audience, you increase the likelihood of success. You increase the likelihood that there will be people that actually will demand your product.

Launch test balloons to get an accurate pulse of your market

You might want to launch small reports or small announcement that deal with your information product. Pay attention to how people respond to these test balloons. You'd be surprised as to how wrong you are regarding your product. It's a very common situation where information product makers come up with a product that they think is the best thing since sliced bread. However, once they launch the product, it falls flat on its face. You can save yourself all that unnecessary drama and loss of money by simply issuing small reports and running it past your target audience members. You should be able to get an accurate pulse of your market's actual demand and needs. You can use this information to craft or further polish your product so it would be the best product for your target audience members.

Forum marketing can decrease your info product costs while speeding up the production process

At this point, this summary should actually be quite self-evident. Think about it, if you're just going to be crowdsourcing product development processes you save a lot of money. This is much better than doing things on your own. When you do things on your own, you're taking a lot of risks and these risks can be quite expensive. Also, using forums to get consumer feedback regarding your proposed information product, you speed up the whole production process. The faster you speed up the process, the more money you save. 

