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Introduction

After Facebook, Instagram is the leading social network where the most people in the
US are spending their time. While people come to Facebook to connect with friends and
discover things from people they know, people turn to Instagram for visual inspiration
and to explore the world through imagery, giving businesses the opportunity to connect

with people in an environment where they’re open to learning about new things.

Since Facebook started running brand awareness ads on Instagram a year and a half
ago, businesses have seen impressive results, with 97% of campaigns generating
significant lift in ad recall. Over the past few months, Facebook has been working to

extend the power of Instagram ads to more advertisers. Now marketers around the

world have access to Instagram ads and can purchase them through most Facebook ad

management tools.
Instagram ads now more widely available

Marketers use Instagram to tell visual and creative stories related to their business, and
now all marketers have access to Instagram ads. Instagram ads are now available for
purchase through Power Editor, the Instagram Ads API and select Facebook Marketing

Partners.

Additionally, Instagram ads are now available in every country where Facebook ads are
currently offered. Markets where Instagram ads are now available include: Russia,
South Africa, Chile, Hong Kong, India, Indonesia, Japan, Korea, New Zealand, Taiwan,

Thailand, Turkey, Israel, Italy, Saudi Arabia, Poland, Spain, Argentina and Mexico.

Like Facebook ads, Instagram ads feature photos or videos and use Facebook targeting.
Instagram ads that are available through Facebook ad management tools support both
brand awareness and direct response objectives, including website clicks, mobile app
installs and video views. And soon Instagram ads bought through the same tools will be

available with more objectives, including website conversions.

Click Here To Download Insta Ads HD Video Training


http://blog.business.instagram.com/post/128686033016/150909-advertisinglaunch
http://blog.business.instagram.com/post/128686033016/150909-advertisinglaunch

1 dusta ADs Training Guide

Adyvertising in Right Way

By the end of the year, over 25 billion dollars will be spent on social network
advertising across the globe. With advertisers spending 600 million dollars on
Instagram advertising during the brief amount of time it has been open for
business. Instagram ad revenues are predicted to dramatically increase year-
over-year, and will pull in more revenue than other leading mobile ad platforms

by 2017.

So why are marketers and advertisers spending more of their ad budgets on Instagram?
There is a reason - To earn more revenue. Henceforth, we are sharing a step by step
guide on how you can strategically understand, create and place your Instagram Ads

that will leverage your profits substantially just like other businesses.
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Chapter 1

Instagram Basics -
Beginner’s Guide

If you had to tell a story about your business visually, what would you create. Definitely,
Instagram is all about visually representing your brand and image to the world out
there. Businesses can use this platform to showcase their products and services in

alluring visual images to the world out there.

Businesses do best on Instagram when they share well-crafted content that's on-
brand and driven by a clear objective. Tell your story through captivating images,

videos and captions.

1. Start with a Clear goal in mind:
Compelling ads on Instagram have a strong concept tied to a clear objective.
Whether you're driving brand awareness, website clicks or app installs, create

concepts that align to your campaign goal.

2. Celebrate your brand, look and feel:
Make your ads branded, and keep strong brand consistency across campaigns.
Establish connective elements across your images and videos — like an
identifiable color palette, composition or photographic style — to make your

business recognizable.

3. Focus on craft:
Use well-crafted ads to enhance the equity of your business on Instagram. Ads do
best when they're well shot, interesting to look at and artistic. What you create

should draw people in and keep them wanting more.
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How to start advertising on Instagram?

You must be wondering how to start advertising on Instagram? This is a step by step
guide for instagram advertising.

Businesses of all sizes and types can now create Instagram ads to reach their targeted
audiences.

In this post you’ll discover how to set up an Instagram ad from start to finish using
Facebook Business Manager and Power Editor.

#1: Connect Your Facebook Page to Business Manager

The first thing you need to do to get started with Instagram advertising is to connect
your main Facebook page to Facebook’s Business Manager.

If you've already set up Business Manager with the Facebook page you want associated
with your Instagram ads, you can skip to step #2. If you've set up Business Manager but
haven’t connected it to the Facebook page you want associated with your Instagram ads,
start at the Connect Your Facebook Page section.

Set Up Business Manager
If it’s your first time using Business Manager, you'll need to set it up.

Note: Read this post first to learn more about how Business Manager works, plus some
pros and cons.

Scroll down to the bottom of the page to find the Get Started button. From there, you'll
see some general information about Business Manager.
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facebook for business

O—0—9©

etz Name Profie

stép 1

Who showid sot up Business Manager?

Chacss one person from you' y 10 sot up B wger, The
person shoukd currently be responsibie 'or managing your Company’s primany
Facebock Page, ad accounts, and apps and for giving cther peopie pormisson
10 work on 1ham, Once Business Managsr i set ud, you can R3S as many
poopie 10 1t a3 you wart.

What you'll need:

A primary Facebook Page

Choces the Page that represents the company you work for, oven if you help
manage kts of Pages. You'l need 10 be an admmn on your primiry Page 10 use 1
10 set up Business Manager. If you con have a primary Page 1o your Dusiness,
you Can Croate o

Business info
Maice sure you have @ 5t of ai e 8d ccount numbers and the ra=ws of
Pages you'S want 10 add 10 Business Manage:

Employee email addrosses
Invite employees. co-workons and pariners 10 Business Manager uging their
WOrk oAl sadresses.

Setting up a new Business Manager account.

Next, answer some questions about your business.

Step 2 - Info About Your Business

Provide some basic info about your business 10 customize your experience in
Business Manager

How does your business use Facebook?
Agency - Advertisas products or services for other businesses
Advertiser - AGvortises 25 Own Products Of SeIVices
App Developer - Manages muitiple applications
« Publisher - Shares content through Facebook Pages

Select an industry for this business

Education v

Approximately how many people will be working in your Businass Manager?
e 1-10 pecple 10 - 50 people 50-100 pecple 100+ pecple

Approimately how many Pages, ad accounts of apps will you be working on in your Business
Managar?
e 1-10 10-100 100-1000 1000+

Setting up a new Business Manager account (continued).

Select your Facebook business page or create one if you don’t already have one.
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facebook for business

0—0O0—C—=0

Start Info Kame Profile

Step 3 - Business Mame and Page

- Enter the name of youwr business. This is how it will appear in Business Manager.
Hame of business

My Business

m Salaci the primary Page lor the business 0

My Bugingis =

Croatn Now Facebook Page

E you work with a Facebook Sales Rep, please enor their email

phook Salos Rep's ¢

Setting up a new Business Manager account (continued).

Then fill in your personal details.

facebook for business

o —0—0 0

info Name Profile

Step 4 - Your Business Manager Profile
How do you want your name 10 appear in your Business Manager?

Your name

Your business emall

usiness's employed

y clicking Create Busine to our Terms and that y
r Data Policy, Including cur Cookie Use

Setting up a new Business Manager account (continued).
Connect Your Facebook Page

If you've already signed up for Business Manager but haven’t connected the Facebook
business page that you want to associate with your Facebook advertising and Instagram
account, go to Business Manager and add that page. To do this, choose Pages from the
Business Settings pop-out menu.
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My Business

Ads Manager

Power Editor * Filters Showir

{} Business Settings People

Add New

Ad Accounts

Claim Assets & Apps 5

Request Access <> Pixels |
Product Catalogs

Instagram Accounts

H

i

& Payment Methods
B projects

s Partners

4. Requests

Info

Setting up a new Business Manager account.

From there, click the Add New Page button at the top right and follow the prompts,
based on the page you want to add.

Add Page

(= Request access to a Page

Claim a Page for my Business Manager

Create a new Page

Cancel

Options for adding a Facebook page to your Business Manager account.
#2: Connect Your Facebook Ads Account to Business Manager

Next, you need to add the Facebook ads account you want to use for your Instagram ads
to Business Manager. To do this, choose Ad Accounts from the Business Settings pop-out
menu.
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My Business

Ads Manager

Power Editor | =Filters | Showir
$# Business Settings AL People
Pages

Add New Ad Accounts

Claim Assets Apps

Request Access <» Pixels |
Product Catalogs

Instagram Accounts

#

]

& Payment Methods
B projects

@ Partners

4, Requests

Info

Adding an advertising account to your Business Manager account.

From here, add a Facebook ads account to your Business Manager. You have the option
to create a new account, claim your existing account or request access to another
company’s account.

Add New Ad Account

Add an existing ad account to your Business Manager.

(=)Create a new ad account

Claim an ad account for my Business Manager
Do this if the ad account belongs to your business. You'll need the ad
account 1D

Request access to another business's ad account
Do this if your business will use the ad account on another business’s
behalf. Ex: you work for an agency and the ad account belongs to a client.

Cancel m

Options for adding an advertising account to your Business Manager account.

If you already have a Facebook ads account, go to your Facebook Ads Manager Account
Settings and copy your account ID. Then select the Claim an Ad Account for My Business
Manager option above and paste your account ID in the text box below.
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Claim Ad Account

Please enter the ad account ID that you want to claim. Once you've claimed
an ad account in Business Manager, you can't remaove it.

Ad Aceount ID

v | understand that once | claim an ad account in Business Manager, | can't

remove it

Cancel Claim Ad Account

Specifying an advertising account ID for your Business Manager account.

If you only have a personal ad account with little activity, Business Manager will ask you
to create a new business advertising account inside Business Manager.

#3: Add Your Instagram Account to Business Manager

Next, you need to add the Instagram account you want to advertise with to Business
Manager. To do this, choose Instagram Accounts from the Business Settings pop-out
menu, as shown here.

My Business o—

Ads Manager

Power Editor | = Filters | Showi
£} Business Settings At People
Pages

Add New Ad Accounts

Claim Assets Apps

Request Access » Pixels

Product Catalogs
Instagram Accounts
Payment Methods
Projects

Partners

Requests

Info t

Adding an Instagram account to your Business Manager account.

Click Here To Download Insta Ads HD Video Training



>3 Jnsto ADs Training Guide

Adyvertising in Right Way

From there, add your Instagram account by entering your Instagram username and
password.

Add an Instagram Account for Advertising

Enter the username and password for your Instagram account.

Username

Password

Steplaof2 Cancel ﬁ

When you add the account you agree to Facebook's Terms and Pages Terms,

Logging into your Instagram account for Business Manager.

Business Manager will then ask you to link your Instagram account to the Facebook ads
account you want to use to create Instagram ads.

Assign Ad Accounts to @

Select which ad accounts to use with the Instagram account

@ when advertising on Instagram. Only people who have

permissions for these ad accounts can use this Instagram account.
Filter By:  All projects =

v  ad accounts (1) Total selected 1

My Business
Individual people own this

Step 2 of 2 Skip m

Linking your advertising account to your Instagram account.
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#4: Set Up Your Instagram Ad in Power Editor

Now you'll need to visit the Facebook Ads Power Editor to see if you're eligible for
Instagram ads. You'll find the link to Power Editor under Ad Accounts inside Business
Manager.

Ad Accounts 1
See all of your ad accounts and control who can work on them.

My Business

Ad account &

Orwned by: My Business

Currency: USD

Time zone: AmericaLos Angeles

View Ad Account in Ads Manager

View Ad Account in Power Editor (Chrome only)
View Payment Methods

My Business

View History | Add People | Assign Partner

Assigned People (1) Assigned Partners (0)

(Me) Ad

Locating the Power Editor link.

If it’s your first time using Power Editor, you'll be asked to download a few things,
including information from your Facebook ads account.

[pe—

All active campaigns will be downloaded. Alsa download campaigns modified:

All campalgns from the start of time (most data) +

(=) Account by ID

Download deleted campaigns, ad sets and ads

conee

Setting up Power Editor in Google Chrome.

Next, you'll see a message that you can start using Instagram ads.
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Facebook and Instagram Ads — Better Together

il ol ¢
--

New Ways to Reach Your Real Results for Your Ads Simple and Streamlined
Customers Got peopht to rternce wih i 1 roate and » ¥

.........

Not Now Create Campaign

Dont show meo s again

Welcome screen announcing Instagram ads.

If you don’t get the above message, click the + Create Campaign button where you may
also see your eligibility to use Instagram ads.
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Create Campaign

Reach the People Who Matter to You on Instagram

L li MNow you can create ads on Instagram using auction buying and clicks
to website, website conversions, mobile app installs and video views

abjectives. You can run ihe same ad on both Facebook and Instagram.

CHOOSE A CAMPAIGH

Use Existing

® Create Mow

Buying Type Auction #

Objective k- Clicks to Website &

CHOOQSE AN AD SET

Use Exisling

Create Mew

CREATE NEW AD

Mamea Ad

Creating 1 campaign Cancel |N=

Message announcing Instagram ads.

From here, select an existing ad campaign or create a new one for your Instagram ad.
For the ad objective, you must choose from Clicks to Website, Mobile App Installs or

Video Views.
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Create Campaign

Reach the People Who Matter to You on Instagram

] Nerw you can creale ads on Inslagram using awetion buying and clicks
= 1o websile, wabsils comversions, moble app installs and video views

objectives. You can run the same ad on balh Facebook and Instagram.

CHOOSE A CAMPAIGN

Uss Exisling
= Creata Naw Instagram Ads

Buying Type Auction &

Objective « [k Clicks 1o Website U Crmabe 83 b SNCOUFSGE PEORHE 10 Viit pour
™ Product Catalog Sales wabsite.
(©) Websito Conversions ) create ads for Instagram
CHOOEE AM AD SET ™ Paga Past Engagement
|‘ Paga Licos
[1] Mobita App Installs
#] Mobite App Engagement
Creats New 1 (5] Doskiop App Instals
| il Desxiop App Engagemant |
9. Local Awaraness ([
& Otter Claims
[H. Everm Responses
W Vidao Views:

T Lead Genoration {00

Usa Existing

CREATE NEW A

Hama Ad |

Crealing 1 campaign Cancel m

Choosing a campaign objective for Instagram ads.

Next, choose an existing ad set or create a new one, and then create a new ad.
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Create Campaign

Reach the People Who Matter to You on Instagram

5 @ 7 "Nowyou can create ads on Instagram using auction buying and cicks

to website, website conversions, mobile app installs and video views
objectives. You can run the same ad on both Facebook and Instagram.

CHOOSE A CAMPAIGN
Use Existing
# Create New Instagram Ads
Buying Type Auction #
Objective k- Clicks to Website ¢

+ CHOOSE AN AD SET

Use Existing
* Create New Instagram Ads

5] New ad sets will include Instagram selected as a placement
+ CREATE NEW AD

Name Ad Instagram Ads|

Creating 1 campaign, 1 ad set and 1 ad Cancel Create

Naming your Instagram campaign, ad set and ad.

After you click the Create button, you're taken to your campaign in Power Editor. Here,
you’ll want to set your campaign spending limit. Then click on the View Ad Set link.

Can @ Craaling Campalgn Irelagram Add Crwate: A ot [T At 5]
Cm

P Carpagn v Frilacrin ASs swten il
al  Compaige Detalis

Ogective  Clicka 1o Weonla

Buying Typs  Auchion

Imwm—n—-u 0 el aLed g 1 I

Setting a spending limit and finding the ad set link.

In the Ad Set settings, configure your daily or lifetime budget and when you want your
Instagram ad to run.
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== Creating Ad Set Instagram Ads

Ad Set Name  Instagram Ads

al Budget

Daily Budget v+  $5.00

$5.00 USD
Schedule
Schedule Start

11/4/2015 [ 12:40 PM
Pacific Time
Schedule End

* Don't schedule end date, run as ongoing

End run on:

Ad Scheduling ©
* Run ads all the time

Run ads on a schedule

Ad scheduling only works with lifetime budgets.

Setting your budget and scheduling your Instagram ad.

Below the schedule, configure your Instagram ad audience.
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Audience

NEW AUDIENCE ~

V4
Location:
United States

18 - 65+

Edit Audience

Configuring your Instagram ad audience.

If you have saved audiences, click the down arrow next to New Audience to select them.
Otherwise, click the Edit Audience button to see the ad targeting options, which are
similar to those you'd see in the general Facebook Ads Manager.

Edit Audience

Locations @  Everyone in this location =

United States
% United States
9 Include -
Age 0 18 = 65+~
Gender o “ Men | Women

Languages 0
Detailed Targeting © INCLUDE people whio match at least ONE of the following 6

Exclude Peopla

Connections @  Add a connection type «

Save this audience

Configuring your Instagram ad audience.

Now, choose your ad placement. If you want to create an ad only for Instagram, uncheck
all but the Instagram option.
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Placement

P4 New! Show Your Ads on Instagram

Mow you can create ads for Instagram from Facebook. Sele
will show on Instagram. Learn more.

[ ] Mobile News Feed ©
L])) Audience Network ©
= | Desktop News Feed

("] Desktop Right Column

O] nstagram @D (]

Mobile Devices

All mobile devices -

v All mobile devices 5 Wi-Fi
Android devices only
i0S devices only

Feature phones only

Choosing Instagram ad placement.

After selecting the ad placement, configure your bidding based on your goals...
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Optimization & Pricing

Optimize For O

Link Clicks 1o Website / Pay per Impressions =

« Link Clicks to Website / Pay per Impressions - Recommended
Wil delivier your ad 1o people who ang mone likely 10 click the ink in your ad, and youll pay per 1,000 impressions

Dalily unigue reach
Wa'll serve your ads to people up to once per day
Link Clicks to Website / Pay per Link Click

Wl deliver your ad 1o people who ang mone likely 1o click in your ad, and you'll pay per link click (CPC)

Impressions
W'l serve your ads o people as many limes as possible (CPM)

Optimizing your ad campaign for specific results.

...and how much you’re willing to pay per ad result.

Optimization & Pricing

Optimize For ©

Link Clicks to Website / Pay per Impressions «

Pricing ©
+ Get more link clicks at the best price

Bid per link click. Pay when your ad is served

Set the bid you're willing to pay per link click

Choosing your bidding options.

Finally, choose from Standard or Accelerated delivery options.

Advanced Delivery

Delivery Type ©
¢ Standard - Show your ads throughout the day - Recommended
Accelerated - Show your ads as quickly as possible

Choosing advanced delivery options.

When you're finished configuring your ad set, you're ready to configure your ad. To do
this, click on the Ads icon to the left.
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1 55 Ad Sets ) Audi

[ Ad Set Name (=) pesk

== 1
Instagram Ads | &

Eak - -

Finding your ad settings.

Next, select your Facebook page and Instagram account.

Destination

Facebook Page @
"4 + Only show Pages connected to My Business )

My Business ~

ul I|
Instagram Account @

-
=

Connect your Instagram accounts in Business Manager,

Selecting your page and Instagram account.

Then continue on to create your Instagram ad.

Click Here To Download Insta Ads HD Video Training



®1dnstn ADs Training Guide

Adyvertising in Right Way

B8 eoaatemd  Use Existing Past
&d

B ad with sn imsgs or video
s "  instagras |
T 1 Ad with multiple images o videos in & carcussl

[Pz taincint | F
atl B w6 5 Ve O OB0R IO Tl STe) [0 ILBGA™ MORe ]Pl'.'lﬂ_f'i'l.lu"-

Wikiilta AL )

P A T -

Toxt

Ay & biogger or coment mariurierT B sun i check ol my
ek Pl Wit 25 PESOUSTE 19 el o Pt run out of

FDioQQing el again!
= lmage Video
I=age

Crange inage Crag |mipe

untitied — 1200 = 500 (S

Eci coopr Instagram

[ Square Crop (1:1) Is recos for the Ins
ci instagram crop.

For quisicnd ind mons nkr=ation, bie the Facebock &4 Quidilineg.
Call Ta Astion 0

Learn Mors §

Creating your Instagram ad.

When you're finished, click the green Upload Changes button to upload your ad and
submit it to Facebook.

n. = Business Manager

Power Editor My Business ( }*  Download 1o Power Editor
AL L demmiloaded 34 minules 800
Uploading your ad.

After confirming the upload, you should be able to see your new Instagram ad in your
Ads Manager.
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n - = My Business My Business

Manage Ads Account Settings Billing Pow
E'~  Account: My Business ~

Spent Last 7 Days: $0.00

$0.01

$0.00 $0.00 $0.00 $0.00

$0.00
10/29 10/30 10/31 11

All Campaigns v =+ Create Campaign

Campaign Name

@ Instagram Ads

Results from 1 Campaign

Seeing your ad in the Ads Manager.
#5: Review the Results

Be sure to visit your Ads Manager periodically to review the results of your Instagram
ad campaign. The following is an insight into my first Instagram ad campaign (the top
row) compared to a similar ad for the Facebook news feed.

Results Reach Cost Amount S...
408 16,396 £0.12 £50.00
Website Clicks Per Website...
23 1,986 g2.12 $48.70
Website Clicks Per Website. ..

Results of an Instagram ad versus a Facebook news feed ad.
Results will likely vary based on your campaign goals, audience and budget.
Conclusion

If you have visual content that you can use to promote your business, content, products
or services, Instagram is a social advertising platform you’ll want to consider.
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Chapter 2
All about Instagram Ads

- Objectives, Types,
Formats

Instagram ads - it all started with the display of a single filtered image and quickly
turned into not only building a brand but also, a business.

As Instagram ads are quickly evolving, businesses now have the option to not only
increase brand awareness but to also, increase website visits and offline sales.

2.1 Objectives:

Instagram Advertising Solutions Support the Following Objectives

1. Increases Clicks to Website: It sends people to important sections of your
website

Leads to higher no. Of Website Conversions

Get people to take specific actions on your website

Gets high no. Of people to install your mobile app

Get more activity on your mobile app

Video Views

Achieve predictable reach and greater control over message frequency

Page Post Engagement - Get people to engage with your ad

Drive mass awareness to a broad audience with guaranteed impressions

O 0N N

2.2 Types and Formats:

There are three types of sponsored Instagram ads: image, video and carousel.

1. Image ads are single photos that tell a story with their imagery. This ad format is
what launched the world of Instagram ads. Advertisers have the option to create
sponsored posts featuring a product or service they offer. They also have the
option to include calls to action that leads to the appropriate page on the
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»n o«

business’ website. These could include phrases such as “shop now”, “install now”,

“sign up”, “learn more”, etc. What’s awesome about the Instagram picture ads is
that the option is open to all advertisers.

= levis & Sponsored

levis Sunset on the rails with Station To
Station (@StnToStn) on our way to
#MakeourMark in San Francisco.

® & «

An Instagram ad with a single photo.

2. 30 Second Video ads differ from organic Instagram videos. They can be up to 30
seconds long, and you can shoot in portrait or landscape format. In an attempt to
develop a “cinematic feel”, Instagram has rolled out 30-second video ads. Prior to
this recent launch, ads were limited to the basic Instagram video length of 15
seconds. These ads allow advertisers to move audiences through visual
inspiration.
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® 1,084 likes
jaspersmarket {
for Jasper M

An Instagram video ad.

3. Carousel ads enhance your Instagram storytelling because they can include up to
four photos. Retailers, car companies and non-profits have been at the forefront
of this new ad product. All three types of ads include a clickable Learn More

button that takes followers to your website.

An Instagram carousel ad.

With Instagram'’s carousel ads, advertisers are able to showcase multiple photos within

a single ad as well as include a link to the brand’s website or webpage.
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The creativity of displaying carousel ads lies in the advertiser’s hands. You can “tell a
story” with a sequence of photos, or simply display the product you are advertising

using different shots.

Instagram carousel ads are beneficial for both advertisers as well as potential
customers. It allows the advertiser to showcase the product in different lights and it
allows the potential customers to retain more visual information on a product that they
are likely interested in. With the bonus of an added link, viewers can be directed to the

brand’s website.

4. Picture and Interactive navigation: If you want to get next level with your
Instagram ads, try the picture and interactive navigation ad. This ad incorporates
a tool that allows viewers to build their own personal product without leaving

Instagram!

Mercedez-Benz took the interactive navigation for a spin with their “Build Your Own
Mercedes-Benz GLA” ad.

It starts with a welcome page with the ability to choose a color, wheels, roof, and etc.
For every category chosen, the user is directed to a new Instagram page that includes
information regarding the model. The process continues until the user has essentially

“built their own Mercedes-Benz GLA”.

5. Instagram Marquee

Instagram also launched a new tool called ‘Marquee’ that allows advertisers to drive
mass awareness and reach within a short period of time. This is perfect for showcasing

a new product or for any business that wants to address an ongoing topic.

Fox was the first brand to utilize Instagram’s new Marquee tool. Their campaign focused

on promoting 5 of their upcoming fall shows.

Aside from the above mentioned Instagram ad formats, advertisers are now able to

publish photo and video advertisements in a landscape format.

Instagram ads are effortlessly making their way into the paid social scene.
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With a community of more than 500 million users, advertisers of both large and small
businesses globally have the ability to generate clicks to a website, increase mobile app

installs, increase video views, as well as mass awareness.

Chapter 3

How to market on
Instagram? - Getting your
business started on
Instagram

3.1 4 Ways to promote your business and get started on
Instagram:

With the right strategy, Instagram can help you build awareness, boost engagement, and

drive full traffic to your business.

Discover four ways you can use Instagram to promote your products and services.

#1: Run an Instagram Contest & Increase Web Traffic

You can showcase your products, draw leads, and grow your followers using

Instagram contests all at the same time. Plus, contests are just plain fun.

Framebridge conducted an Instagram giveaway contest that offered a chance to win a
floral painting by one of their spotlight artists. Framebridge used their contest to drive

traffic back to the blog.
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Go to biog.framebridge.com and quick!
Winner will be announced tomorrow at
noon.

#Framebeidge #giveaway

-

erinraejones @hello.darling.hair paintings!

Log in to ke or comment.

You can take up this approach for your own business by announcing your contest on

Instagram and transfer Instagram users to your online store’s blog for a chance to win.

If you want to run an Instagram contest for your business, You can simply propose a
free product to celebrate a particular company milestone. And cherry on the cake, if
the milestone is Instagram-related, you’ll promote customer loyalty and gain free

publicity when fans tag their friends.

#2: Use Videos to highlight your Story

Videos can complement the photos in your Instagram account by telling stories
through moving animation. According to a Vidyard report, 71% of marketers say

video conversion rates outperform other types of marketing content.

You can record your own short Instagram video to complement the images you post.
Simply tap the middle icon in the row of icons at the bottom of the Instagram app.
This opens up your photo and video capabilities. Once open, tap on the Video tab and

click the red button to begin recording your clip.

Instagram lets you record videos that are between 3 and 15 seconds long, which is
more than enough time to grab the attention of your prospects and customers. Plus,
adding a few videos to your Instagram stream will provide some variety in your

imagery.
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French retailer L’Occitane successfully complements their Instagram images with short
videos. The video above shows a flower slowly opening until it presumably releases its

wonderful fragrance, which ties in with the company’s cosmetic products.

#3: Jumpstart Interest with Instagram Ads

You see sponsored ads from businesses all over Instagram. They allow you to put your
products or services in front of the specific audience you want to reach. In other
words, you can target a customer demographic beyond just your current Instagram

followers.

When you use Instagram ads to show your products in action, you help viewers
understand how they can use your products. This is the same concept used by
ecommerce stores when they show high-quality images of people using their products

to give customers a sense of what they’re buying.

f notepad_for_ipad Sponsored v

Instagram ads that show your product in action are a great way to connect with
customers and prospects because they show people how to use the product.

Notepad+, a productivity app optimized for the iPad Pro, uses Instagram sponsored ads

to promote the app. The centerpiece of this ad is a photo of the app on an actual iPad
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Pro. This gives customers and prospects an immediate visual sense of the app’s

interface in use.

The good news is that businesses of all sizes can now create and run Instagram ads. All
you need to start is a Facebook page. Then during the ad setup process, you'll set a
budget for your ad, select a target audience, and create the ad content. For a step-
by-step walkthrough, you can refer the article about how to create an Instagram ad with
Facebook Ads Manager.

#4: Drive Foot Traffic With Appealing Photos

Instagram users respond to Dbeautiful, captivating, and creative photos.
Strong images can help you boost engagement, and if you're a local business, they can
drive customers to your location. On your Instagram account, you want to post photos

that show your products in the best possible light.

German restaurant Muse Berlin has grown its local customer base through Instagram by
posting photos of its delectable dishes. Patrons see an appetizing dish on the
restaurant’s Instagram feed and then come in and order it in the restaurant. Signature

menu items make exceptional pictures because people eat with their eyes, after all!

museberlin s A
P Al FOLLOW

97 likes

museberlin New at Muse: BRUNCH ON
SUNDAYS!! @

museberlin #breakfast #brunch
#brunchberlin #breakfastofchamplons
2waflles #berlineats #berlinfood
#loidinberlin #feedfeed #152grams
#ifeandthyme #instayum #buzzfeedfood
#yahoofood #instafocod #venlymoment
#hekitchn 2ececeats Featmunchies
¥bestfoodworid Fonthetable flecker
#happytummy #icapturefood #fruhstuck

jackierauch §4

Aalind Fimmansey

By showcasing signature dishes with appetizing photos, restaurants can build a

following on Instagram and drive more patrons to their dining room.

You can easily adapt this marketing strategy to promote your products and business. All

you have to do is snap away at your products (whether through the in-app camera or a
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professional photographer you hire) and then upload the images to your Instagram

account. Use your product to tell your story and invite viewers to come see you.

Final Thoughts

Many businesses embrace Instagram because it lets them showcase their products
visually. Unfortunately, not all businesses have solid strategies for using images to their
maximum potential. Some businesses post seemingly random images to their streams,

while others post as many images as they think fitting.

The key to successfully marketing on Instagram is finding new and interesting ways to
connect with your audience through visuals. By thinking outside the box and holding
contests, using short video, taking out sponsored ads, and posting creative product
images right in your Instagram feed, you can build awareness and boost engagement for

your business.

3.2 Tips for Instagram Marketing in Holidays

Are you looking for ways to stand out your business on Instagram this holiday season?

These are six simple tactics you can use to grab attention and increase engagement with

holiday shoppers on Instagram.
#1: Followers can be asked to select Their Favorite

It's a well-known truth that asking questions on social media is a superior way to
generate engagement. If there is a holiday season, you can take that strategy a step

further by asking your audience, “Which one?”

Put two similarly themed products next to each other in one image and ask users
which one they prefer for the holiday season. A fried turkey or a roasted one? The

green dress or the blue dress? Presents under the tree or stocking stuffers?
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. zalesjewelers

@ 141 likes

zalesjewelers We caught our gemstone merchants
hosting their own candy colored fashion show.
Which model is your favorite?

Apps and tools like Layout from Instagram can be used to make it easy to compile
two or more pictures into a single image that you can share. Showcasing two

products can generate a load of conversation and engagement with users.

#2: Spotlight ways that your business helps the community.

Giving back is always good for both your community and your brand reputation, and
this is particularly true during the holidays. With the focus on giving to others, many
customers will not only take more notice of your charitable work and donations, but

may also participate along with you.
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#rescuedog

No matter what option you choose for your business, supporting a charity can be a
massive opportunity for positive brand-building. If you feature content of your
company's good deeds on Instagram, such as your employees doing volunteer

workor an image of the product you're selling, users will take notice.

#3: Commence a Seasonal Fan Content Campaign

Fan content offers two distinct benefits to your business. It increases user engagement,

while building rapport and loyalty. Also you get great ready-made content for no cost to

your business, aside from the effort it took to find the content.

Starbucks does particularly well with Instagram marketing. They’'ve successfully
generated engagement by sharing user-generated content. With their annual Red Cup
Contest, Starbucks asks users to share images of how they celebrate the return of the
red holiday cups by using the hashtag #RedCupContest. The prize for winners is a

Starbucks gift card, and the contest generates a ton of great content every year.
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starbucks [3/5] Amazing artistry by @jill_glassey,
one of the five red cup contest winners. Thank you
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Run a fan content campaign during the holidays.

Encourage your Instagram audience to create and share holiday-themed content
using a branded hashtag. Consider offering some sort of reward, whether you're
running an official contest or not. The prize can be a gift card, giveaway or the chance to
have their content featured by your brand. Use a tool like Iconosquare to help you
run contests to increase fan content, allowing you to schedule the contest and

moderate responses in bulk.

Remember to prompt users to use your campaign hashtag so you'll be able to find
their content, as Starbucks did with #RedCupContest. Use a tool like Gramfeed to
help you sort through Instagram content quickly. You can not only search for a
particular topic or hashtag, but also refine your results by keywords and by the time the

post was uploaded.
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7:44 PM

® 9,315 likes
bananarepublic Holiday confessions...be this season
is anything but perfect, #holidaytruth

Tag a friend who can relate, and you might be in for a
surprise!

Share your campaign using hashtag with your fans.

Make sure you ask permission to repurpose users‘content, particularly if they
weren'‘t participating in a contest or giveaway. You can do this by commenting

directly on their posts.

#4: Feature Complementary Products

Many salespeople are trained to present “perfect pairs” to customers, showing them
both the product they’re interested in and a product that complements it. This
technique often results in higher sales, and works just as well for Instagram

marketing as it does in person.

Feature perfect pairs in your Instagram posts to flesh them out and form a more
visually dynamic image. Showing the second item not only increases the chances of a

larger sale, but can also make the first item look even more alluring.
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Showecase perfect pairs of products.

Many customers love to give and receive gift sets. A blue diamond pendant looks even
better with a matching ring, a fishing rod is more appealing with a full tackle box and an

assortment of tea flavors with an exquisite teapot adds a personal touch.

Come the holiday season, customers are looking for gifts, and they’re going to be more
willing to splurge on multiple items at once since they're already in the shopping mood

(particularly on Black Friday).
#5: Highlight Holiday Sales and Discounts

As fun and exciting as the holiday season is for many, there is no doubt that it’s often an
expensive time of year. Though all the focus for sales is on Black Friday, you can benefit
from heavily promoting your upcoming or current sales or discounts throughout the

holiday season on Instagram.
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Promote sales and discounts throughout the holiday season.

To generate conversions and increase sales and impulse buys, use high-quality images
of your products with mentions of sales, promotions and giveaways. Also add a
note in the description with a coupon code or to tell customers where to find

those deals.

With many users more willing to indulge come the holiday season, promoting sales and

discounts on Instagram gives them the perfect reason to do so.
#6: Run Instagram Ads

As users’ Instagram feeds become swamped with holiday-themed posts, it can be hard

to stand out, especially when you're trying to connect with new users.

Though relatively new, Instagram is emerging as a strong ad platform, as it’s partnered

with (and run through) the incredibly successful Facebook ads.
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Run Instagram ads during the holiday season.

Carousel ads and video ads perform well on Instagram. Carousel ads allow you to
feature multiple images (often of products) that can be used to show a variety of choices

or tell a story, and it’s no secret that video content is taking social media by storm.

@ 1,956 likes

williamssonoma Make this year's # Thanksgiving
meal [Z] the best one yet! Get recipe ir iration, tips,
videos and shop essentials from our interactive

While all types of ads can perform well on Instagram, these two options in particular

will help your content stand out in the holiday season.

Conclusion
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Incorporating these six tips with your Instagram best practices will help your content
perform well throughout the holiday season. You'll be able to beat increased

competition to get your target audience’s attention and engagement using these tips.

Remember, too, that it’s important to make good use of hashtags and choose interesting,

eye-catching images users will want to see.

3.3 How to do Cross Promotion Using Facebook?

If you are active on multiple social platforms, then you can use your Facebook page to

grow followings on other platforms.

Promoting links to all your social profiles on Facebook lets your fans know where else

they can find you.

In this article you’ll discover six ways to promote your social profiles on your

Facebook page.
#1: Include Social Links in the About Section

You can add links to social sites in the About section of your Facebook page. Add them

to any part of your description where they fit.

If you include a link in your short description, it shows up in the About area of your

main Facebook timeline.

On the EasyLunchboxes page, special arrow characters highlight the social links. If you
want to use these characters in your About section, just copy and paste them from

another site.
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Add links to social sites in the About section.

#2: List Social Platforms in the Cover Photo Description

Your cover photo description is one of the most underutilized places for text and links.
When someone clicks on your cover photo, they see the full description of the photo, so

you can add anything there you want to promote.

-
>
»F
.
.
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List your social sites links in the description area of your cover photo.
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While this may not bring you hundreds of new followers on all of your social profiles,
it's such a quick and painless edit, why wouldn’t you take 10 seconds to do a little cross-

promotion?

#3: Add Custom Tabs for Social Networks

Adding a Facebook app to your page, also known as a tab, can be a great way to show

visitors your other social media profiles. Third parties (not Facebook) develop these

apps and they all work slightly differently.

Here are some of the apps that easily bring in your other social accounts to your

Facebook page:
e Woobox
o TabSite

o ShortStack
e Pagemodo

There are many more apps that can also help you with adding a custom tab to your

page.

Your apps can also appear in the left sidebar of your timeline, and you can customize

the thumbnail so it matches your branding.
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The top three apps on your page appear in the left sidebar and can have custom

thumbnails.

One of the benefits of adding your social site links to your page is that people can easily

follow you from the tab and see your activity.
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Your social tabs are automatically updated with your latest posts.

Remember that mobile users can’t see your tabs on their phones, so if you include
a link to your tab, make sure it’s “mobile-ready.” This means it has a special link that
identifies when users are on a mobile device and takes them to a separate site that

shows your tab content.
#4: Create a Photo Album of Social Icons

You can put together a Facebook album with icons from your social channels
and include social links in the photo descriptions. When you initially share this
album, your followers will see it, and you can always reshare a link to the album as a

fun way for people to see your profiles on other social sites.
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Use all of the social icons as images in a photo album.

The benefit of putting the photos in an album is that they’re a little more visible than a

single image that gets pushed down in your uploads as you add more pictures.
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In the photo description, add the link to your social site.
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#5: Share Content From Other Social Channels

Sharing content from other channels with your Facebook page helps you cross-promote

all of your social profiles and makes it easier to post content in multiple places.

But always remember the true goal. If you're really trying to drive traffic to a blog post,
for example, it doesn’t make sense to share the tweet of the pin of the blog post to
Facebook. It would take someone too many clicks to get there. But some occasional

sharing from your profiles on other social sites helps draw attention to those channels.

If you have share buttons, sharing content from your other social profiles with your

Facebook page is usually just a matter of switching the destination to your page.

& 12 ¥ Lk
" R

8 hupsy/www.facebook.com/sharer/sharer phpu=ht Faww.pll Q

A s eumesse - < Switch to Page you manage

—
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Infographics
How 10 Become & Sutcesshd Socsl Mede Mansger [nfograghe |
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Sharing from another social site to your page is usually just about switching the

destination.

On Instagram, sharing your posts with your Facebook page is a matter of changing your
settings. By default, Instagram shares images with your personal profile when you

connect Facebook to your Instagram account.

To change the sharing destination of Instagram images from your Facebook
profile to your page, open the Instagram app and go to Settings (the three dots in
the upper-right corner when you're looking at your profile). Then tap Linked

Accounts.
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Change your Instagram settings on your mobile device.

Now tap Facebook to make changes to the destination.
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Tap Facebook to make changes to your Facebook destination.
Edit where you want your Instagram photos to go when you tap Share to Facebook.

If you only want some photos to go to your Facebook page, you have to manually change
this setting before sharing. Or you can set up a workaround such as an [FTTT recipe

(discussed in the next section) to send only some images to your Facebook page.
#6: Automate Social Sharing

A little automation can be good. While it’s a great idea to post natively to social sites so
you can upload properly sized photos or tweak the language to fit the site, sometimes

it’s handy to post to several of your profiles with the click of one button.

There are a lot of tools that can help you do this, and the list below is by no means

exhaustive. Here are a few ways to automate:

Send all of your Facebook page posts to Twitter by connecting them here. This

option isn’t recommended for everyone, as your posts get cut off at 140 characters (with
a link back to the original Facebook post) and you may not want every post to go to

Twitter.
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Use tools to post to several profiles at once. These tools allow you to craft your post
and then select which social profiles it will go to. Many of the tools have other
features as well, such as analytics, special scheduling and team management.

o Buffer

o Hootsuite

e Oktopost
e Edgar

e SocialOomph
e AgoraPulse
e Sprout Social

e Shareist

Use IFTTT to create rules around a type of post or share that you want to
automate. For example, if you want to put some images for an event in a special

Facebook album, you can create a recipe to automate the process.

I:TTT My Racipes Browse Channals andreavahl =
My Recipes
IF Do Published Favoritas

IF Recipes run automatically in the background,

O C =

Filter =

then upload a photo from URL on Andrea Vah

ne.

Quick reminder: When you turn a Recipe off then back on, it resets as if you had just
created it.
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Use IFTTT to create special rules around social sites and sharing.

By making others aware of your Facebook page and connecting in multiple places with

people, your messages are more likely to be seen.

Think of your own browsing habits and how often you see messages in all places at
once. If you’re anything like me, it's probably not that often. So don’t worry about

overwhelming your audience with the same messages if you post in multiple places.

Conclusion

Make sure you're using some of these tips to get the word out about your other social

channels.

3.4 Creating Ads using Facebook Ads manager

If you wish to run Instagram ads using Facebook Ads Manager instead of Power Editor,

here’s the method.

Now that Instagram ads are available to most advertisers through the Facebook Ads

Manager, they’re easier than ever to create.

Let us discover how to create an Instagram ad in Facebook Ads Manager, step-by-
step.
. Already Using Business Manager?

If your Facebook page, Instagram account and Facebook advertising account are already
linked through Business Manager, then it is easy to create Instagram ads through the

Ads Manager.

Go to Business Manager and use the Business Settings menu to navigate to Ad

Accounts. Then click on the link to View Ad Account in Ads Manager.
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4 Peopie Ad Accounts
™ Pages >
o1 Ad Accounts
& Apps RPN
30477188 by: Kristi Hines
y: USD

Amencalos Angeles

¢t Catalogs : AN
- View AS Accourt i Power Ecitor

View History Add People Assign Partner

Select the ad account linked to your Instagram account in Business Manager to get

started.

On the next screen, click the green Create Ad button on the top right. This will take
you to the standard Ads Manager interface within your Business Manager to create a

new ad. There, you can hover over the ad objectives to see which ones will allow

you to create Instagram ads.

Choose the objective for your campaign - Chiging in Oyt
Boost your posts

Promaole your Page

L Pt 25208 11wl (ol 5 e
S 1 it el

50D Create sda der instagram

k Send pacpia i your wedsile
Increass convarsicns on your wabaila
Gal installs of your app
Incradss ANGRGHMENT if your ApH
Rieach peopld mbar your Businass
Raise aftendancs a your eaant
Gat people 1o claim your offer

Gal video views

Choose an ad objective that works with Instagram.

From here, you can move on to step #1.
Not Using Business Manager?

Even if you haven’t set up your Facebook page, Instagram account and Facebook

advertising account with Business Manager, you can still create Instagram ads using the

Ads Manager.

Go to the Ads Manager and click on the green Create Ad button at the top right.
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This will take you to the standard Ads Manager interface to create a new ad. Once there,
hover over the ad objectives to see which ones will allow you to create Instagram

ads, just as shown above.

From here, you can move on to step #1.

#1: Select Your Objective

First off, select an objective that works with Instagram. Currently, you can choose from

» o«

“Send people to your website,” “Increase conversions on your website,” “Get

installs of your app” and “Get video views.”

Once you selected your objective, tell Ads Manager what you want to advertise and

click Continue.

Choose the objective for your campalgn
Boost your posts
Promole your Page *

Clicks to Website
Increase conversions on your webste increass the number of visas 1o your websiie
Get installs of your app ; Mt risshions. COmBiOg-pOsL-C0as!

Increase engagemant in your app Choose a pixel (optional)
ixed {opt! ]

Roach people noas your busingss m

Raise atlendance at your event

= Facebook and Instagram Ads - Better Together
Get people 10 claim your oMer
A\ Reach the peogko who Mater 10 yOu 00 Inatagre

Get video views V) ey OLCEve

After you choose an objective, specify what you want to promote in your ad.

#2: Choose Your Audience

Next, tell Ads Manager about the audience for your ad. If you have saved or custom
audiences, you can include or exclude them in the Custom Audiences field at the top.

Otherwise, configure your ad audience using the demographics shown below.
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Who do you want your ads to reach?

Custom Audiences Browse
Create New Custom Audience
Locations 4 Everyone in this location
@ United States
@ Include
Age @ 18~ - 65w
Gender 4 n Men  Women
Languages

More Demographics v

Interests § Browse

Behaviors Browse

More Categories Browse
Connections Add a connection type «

Save this audience

Configure the target audience for your ad.

Click on the More Demographics button to reveal even more targeting options.

#3: Fix Your Ad Budget and Scheduling

After you select your ad audience, decide your ad budget and schedule when you want it

to run.

Facebook offers recommendations for bidding strategies with specific ad objectives. The
ad objectives available for Instagram ads are as follows, and apply to the areas bordered

by red in the image below.

e Send people to your website: Optimize for link clicks, get charged for link clicks

(CPC).
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e Increase conversions on your website: Optimize for conversions, get charged for

impressions.
e Getinstalls of your app: Optimize for app installs, get charged for impressions.

e Getvideo views: Optimize for video views, get charged for impressions.

How much do you want to spend?

Budget &  Daily Budget v $20.00

$20.00 USD

Schedule @ < Runmy ad set continuously starting today

Set a start and end date

Optimization and Bidding Have Changed

We've improved optimization and DIdding 10 give you more visibility and control, Now
¥ou can choose how 10 oplimize delivery for your ac and set your D¢ to support that
choice, Separately, you can select when you want to be chargec for your ad per
Impression or per action. Learn More.

Optimization for Ad Link Clicks to Your Website v
Delivery 4

Bid Amount * Automatic - Let Facobook set the bid that helps you get the most link clicks at
the best price,

Manual - Enter a bid based on what link clicks are worth 10 you

en You Get Charged * Impression
s Link Click (CPC)

Ad Scheduling & Run ads all the time
More Options
Dellvery Type & Stancard - Show your ads throughout the day - Recommended

More Options

Hide Advanced Options «

Ad SetName ¢ US- 18+

Configure budgeting for your Instagram ad and choose your scheduling.

You may want to experiment to see what optimization and pricing strategy works

best for your ad campaign goals.
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#4: Develop Your Ad

Depending on your ad objective, you first need to designate whether you want to use
a single image or video or multiples. Make these selections, and then look below to

see if Instagram is enabled as a placement. If it isn’t, you need to change your selections.

Create New Ad Use Existing Post

How do you want your ad to look?

A single image or video in your ads

Show only one image or video at a time In your ad. Learn more

Multiple images in one ad

Show up to 5 images at a time al no extra cost. Learn more

Select your ad configuration.

If you see the following, then the selection you made will work with Instagram. If not,

then you need to change your selection.

' Mobile Mews Feed Ramoyvn

Call-io-Action Buticn O = Desklop Right Column Pzl
Choois Bumen =

'  Audienos Mebwork Femova

Bheyw Adwaraed Dpticeds = o Inatagram m [ ——

See if Instagram is active as a placement option for your ad.

Now, select your ad creative (images or video). After you do, remember to scroll
down and test what it will look like with each of your placements. You want

to ensure they are properly optimized to look good.

What creative would you like to use in your ads?

Selact Images Sadoct Video

-

Select your ad images or video.
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Next, configure your ad display. If you connected your Facebook page, Instagram
account and Facebook advertising account in Business Manager, your page and

Instagram account will automatically be selected, as shown below.

What text and links do you want to use? Moy Ecerg Ase

Connect Facebook Page Ad Preview
Croose & Facotooe Page 10 reprasent your Sutingss » News

Foos. YOur 82 wil Sk 13 your 200, DUt i will ahow A3 Comng Yo

your Facebook Page

v Deskiop Nows Foed Remorvo
Kristi Hines +
o Tum O News Feed Ads ﬂ Kristl Hines
Instagram Agcoun Titod of sunning cut of CONMeNt ideas” Find cut what 100k you Can use 19 gt
Irsparaton
- hristibines ¢

Connect your Indtagrien acoounts b Butinets Vanager o
1Onowe IFRtagtieT A% A PUACerment
Headles O

Never Fus Out O ioeas

Text O

Tires of rumnng Out of Cortent 0eas? Fing oot what
1008 YOu Can use 10 Dt napvaton

Never Run Out Of ldeas

Tired of turmeng Ul of Sorent I0ess? Fiad Out sfad 100k yOu S8 Use 10 oMt

Call 0o Actiom Button O
PEDMAtion 156 COMEnt IRt Wil Gat Creat results 1t SANCY SNGNES ANC OGN Mecia

Choose Bution «
CGUSTI MNES
Hide ASvanced Options
¥ Lkn B Commont & Share
News Feoct Link Description

Tiend of runewng Ot of CONteNT ioas ™ Find out what

v Mobile News Feec Raérmonvo
W0 yOu S U901 SO ADEAN0n K SOt Al wil
P PR AR I SEITH 4N K00 SO0 M
+ Deskiop Right Column Removo
UAL Tags © v Audienco Network Ramovo
v Instagram o FRemove

Your Facebook page and Instagram account are selected through Business Manager if

they’'re connected.

With the above settings, the ad shown will be displayed on Instagram and in the
Facebook news feed (desktop and mobile), Facebook right column (desktop only) and in
Facebook’s Audience Network (mobile banners on third-party apps outside of
Facebook). However, you can also run an Instagram-only campaign. Just remove

placements outside of Instagram.

If you're using Ads Manager without the Business Manager connections, you will have

the option to select your Facebook page and add your Instagram account.
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What text and links do you want to use?

Connect Facebook Page Ad Preview

Choose a Facebook Page to répresant your busingss n News
Feac. Your a0 wil link 10 your site, but it wil show as coming from
your Facebook Page
v Desktop News Feed

Kristi Hines ,
v Mobile News Feed
or Tum Off News Feod Ads

v Desktop Right Column
Instagram Account

Using the selected Page 10 represent your busness in your
instagram ad. 0

i Kristi Hines (Page) v OF  [&] Add an Account v Instagram o9

of Remove Instagram as a placament

v Audience Network

Headline ©

Never Run Out Of iceas

Text ©

Twed of running cut of content ideas? Fing out what
10016 yOou Can use 10 get inspiration

Call-to-Action Button O

Learn More ~

Show Advanced Options «

When creating an ad with Ads Manager without Business Manager, you have the option

to use your Facebook page or add an Instagram account.

Alternatively, you can also use your Facebook page to represent your business in your

Instagram ad without connecting an Instagram account.

Note: When you connect your Instagram account to your ad, you’ll get notifications
about likes and comments on your Instagram ad in your mobile Instagram app. You may

not get those notifications without the connection.

#5: Run Your Ad and Review Insights

Once you configure your Instagram ad, click the green Place Order button at the
bottom right of the page to submit it for review. Once approved by the Facebook

advertising team, it will start to run, based on the schedule you specified.
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Visit your Ads Manager directly or via Business Manager to see the performance

of your ad.

Remember to click through your campaign to see the breakdown of results by

placement, if your ad is running on both Facebook and Instagram. Use the drop-down

next to All Placement.

Account: Kristi Hines

Campaign: Blog Post Ideas for Instagram
Performance Audience [ Placement

All Placerments = 408 Results: Website Clicks ~ 16,396 Reach «

% o
Deskiop News Foes oy o 5000
a O % o
Deskiog Right Colurmn o H 50000
Matile News Faad o b S0.00
i I | (7 408
Instagram I {00, 16,336 =000
Ad Sats In this Campaign - 4 Craste Ad S8
Ad Sat Nams Daliviry = Resuls
‘ Biog Post ideas for instagram Camplstisd 408
Blog Post ideas for instagram ’ <
Resulis from 1 Ad Sai 408

L= H

a2

16,39

1638

If you run your ad on multiple placements, view details in ad analytics.

Thanks to Ads Manager, placing Instagram ads is easier than ever.
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Chapter 4
Best Instagram Tools and
Techniques

4.1 14 hot Instagram Tools that Marketers will not be able to
avoid

Using the right Instagram tools can improve your images, sell products, and save you

time.

In this article you'll discover 14 Instagram tools to help busy marketers use

Instagram for business.

#1: Photo Apps

Not long after Instagram started gaining popularity, new apps began popping up with
features like photo editing, new filters, and options to make your images more dynamic.
These apps allow you to make your posts more diverse and interesting, increasing

views and engagement in the process.
1. Layout

Layout from Instagram is a free app available for both i0S and Android that makes it

easy to create multi-image collages to post on Instagram.

The collages can be visually dynamic and you can feature multiple images (and
products) within a single post. Choose from various formats that differ in layout

and number of images.
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This app was created by Instagram, so integration is easy and the quality is high.
2. Quick

Quick makes it easy toadd text to an image, allowing you toadjust the

placement, size,color, and font.

Quick makes it easy to place text and edit its font, color, and location.

You can share the edited image on multiple social network sites in addition to

Instagram, including Facebook and WhatsApp.
The app is free, but you can make in-app purchases to access more features.
3. Afterlight

If you feel limited by the extent of Instagram’s photo editing options and filters, look no

further than Afterlight. This app makes photo editing fast and easy.

Afterlight offers a ton of great photo editing features, including filters and light effects.
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Currently you get access to 15 adjustment tools, 74 filters, 78 textures, 128 frames,

and 15 preset cropping tools. It's $0.99, and available for both i0OS and Android.
4. Superimpose

Superimpose allows you to take an image in the foreground, remove it from its

background, and place it on another.

This app offers features like allowing you to rotate an image on the foreground and

blend two images or their textures. The masking capabilities of this app are amazing.

BLUR BACKGROUND ‘
DROP SHADOW
ADD TEXT
AND LOT MORE

Superimpose makes it easy to edit and blend images.

Superimpose is surprisingly easy to use, and comes with all of the necessary features to

accomplish your editing goals. It’s $0.99 and available for both i0S and Android.

#2:Video Apps

Videos are an important part of social media marketing and are available for both
regular Instagram posts and Instagram ads. It's good to have a few apps on hand that

can enhance and improve your Instagram videos.
1. Vintagio

Vintagio allows you to edit both photos and videos and apply filters to give them a

retro or vintage look. You can apply different effects and filters, including sepia and
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black-and-white tones, along with filters that offer color effects from the 60s, 70s, and

80s.

Vintagio adds a vintage tint to your videos.

Choose from a number of built-in songs or a projector sound effect, or import

songs from your library.

2. PicPlayPost

PicPlayPost offers features to make your posts more dynamic and engaging. You
cancreate video collages using a combination of photos, videos, GIFs, and sound.
You have the option to put an image (or multiple images) next to a video and have

music play in the background.

A video posted by PicPlayPost® by Mixcord (@picplaypost) on Feb 2, 2016 at 2:01pm
PST

PicPlayPost is free and updated frequently. It’s available for both iOS and Android and

supports Live Photos for iPhone users.
3. Lapselt

Lapse Itallows you to make time-lapse videos, which give an accelerated version of
slowly changing events (like seeing a flower go from bud to bloom in seconds). You

can import videos and add a time-lapse effect or capture videos within the app.
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The app allows you to speed up and slow down videos, and add any song from your
library to the background of the video. The interface is easy to use and it comes with

50 filters, including the tilt-shift effect.

4:45 PM

Project Details

Lapse It has an easy-to-use interface, but doesn’t sacrifice editing options and additional

features.

Available for both i0S and Android, the app is frequently updated and has great support.
The standard version is free, and you can purchase the pro version in-app for extra

features for $1.99.
4. Boomerang

If you want to catch the attention of users as they’re scrolling through the news feed,

Boomerang from Instagram is an app you should be using. It's both a photo and video

app, and allows you to shoot brief videos.

Once you post your video, Boomerang will play it forward and backward on a never-

ending loop. The repetitive motion is dynamic and eye-catching.
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SAVING

In this boomerang, the handstand will play forward and back on an endless loop.

Boomerang from Instagram is free. It's available for both iOS and Android.

#3: Scheduling Tools

Social media marketers know that there are peak times to post. Scheduling apps and
tools make it much easier to post at these peak times to maximize engagement. Here are

three handy scheduling apps to consider.
1. Latergramme

Latergramme is a great tool for businesses that want to improve their Instagram
marketing. It has an easy-to-navigate interface and you can use it on multiple devices

(including desktop, mobile, i0S, and Android).

The app lets you schedule new posts and monitor current scheduled posts, and you

can manage two Instagram accounts with it.
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Type & caption here to deseribe your post— and don't forget the
#hashtag!

1 M February- 2016- #

1| 2| a| 4 & | 200pm
1 RN
NIETIRT

= 29

Bt 2018/02/08 4:00 pm

Latergramme makes it easy to upload and schedule your posts.

The only downside is that Latergramme doesn’t actually post the content. You'll receive

areminder, and then you need to go into the app and post the content.

These features come with the free package (you can upgrade for additional features),

which would meet the needs of many small- and medium-sized businesses.
2. ScheduGram

ScheduGram is a great scheduling tool that allows you to upload single or multiple
images at once (you choose Bulk Upload if uploading a video). You can then edit the

images and post them either immediately or schedule them for a later time.

You also have the option to receive an email notification once your content has

been posted.

ScheduGram offers a wide array of filters and editing tools for your images.
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This tool allows you to manage multiple Instagram accounts and give access to team

members.

Send notification to your email address when the post is successful.

Do you want your image posted now, or later?

~ S
»
05-Feb-2016 12 : 58 PM
Post now
w W

Your post will be scheduled in your timezone: America’Anchorage.

ScheduGram allows you to schedule posts and can email you when they go live.
ScheduGram offers a 7-day free trial, and plans start at $20.
3. Hootsuite

Many businesses and marketers are already using Hootsuite to manage their social
media activity. Hootsuite’s Instagram account management options allow you

to schedule posts via the Hootsuite mobile app.

If you choose, you can cross-post the same content on other social media sites like

Facebook or Twitter.

Share updates and Schedule posts to free
photos to multiple networks up time in your busy day

Carrae ® e -

eee v

Moming coffee - is there anything
better?

FriJan1 7 00 AM

xcvban'@J

Hootsuite allows you to upload content and schedule it for multiple platforms at once.
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It’s a good tool to consider if you're looking for a more inclusive, all-in-one management
dashboard for multiple social media sites. If you're only looking to schedule posts for

Instagram, the interface may be a bit complicated.
#4: Selling Tools

Unlike most social media sites, you can’t add links to each post on Instagram, which has
frustrated a lot of marketers. Fortunately, there are tools you can use to turn Instagram

into a platform for selling.

With selling tools available for several approaches, choose what will work best for your

audience and business.
1. Have2Have.lt

Have2Have.It uses one of the most popular approaches to selling on Instagram. It will
encourage users to click the link in the business’s profile (the only active link
account owners can utilize), which sends users to a virtual storefront. Users can

purchase directly from that storefront, increasing your sales and revenue.

You can tag multiple products in an image, making it easier for users to buy a

complete set of products.

HYLON MAGATIME

EMAIL ADDRESS

Nylon Magazine’s profile link sends users to a virtual storefront of content.
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Have2Have.It offers a free 30-day trial. After that, pricing depends on how many clicks
you're getting a month. (It’s free for 0-49 clicks, but goes up to $300 for 3,000 clicks or

more a month.)

2. Shopseen

If you already have virtual storefronts in multiple places, Shopseen could be the selling
tool that works best for you. It allows you to sell on Instagram by creating a

storefront through your profile link.

Shopseen will link this storefront with your stores on Shopify, eBay, Etsy, and Woo,

making it easier to manage and monitor your inventory and your sales.

PRETTY prettypennyclothing | rouow

thNY Pretty Penny TO SHOPF/PURCHASE FOLLOW THE LINK TO OUR WEBSITE « IN
STORE 5488 College Avenue Oakland, CA. 94618 « # 510-594-9219 WE SHIP
WORLDWIDE. All Sales Final prettypennyclothing.com/collections/womens

. Er 2006
A, r'.

1,593 posts 23k followers 3,062 following

Shopseen creates storefront links to post on your profile and syncs your products

across multiple storefronts.

After linking your Instagram account with Shopseen, all you have to do is upload
images of your products to Instagram and add a price to the description. Shopseen

uploads the product to your inventory page.

You encourage users to click to this virtual storefront, and you can collect payment

by credit card. Buyers don’t have to download an app.
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Pricing is based on the amount of sales and the number of stores you're running,

starting with a free plan for one store and a 10% commission fee.
3. Soldsie

Soldsie promotes sales on Instagram by allowing users to purchase by commenting on a
shoppable post. Both sellers and buyers install the app (which easily integrates with

Instagram) to enable comment selling.

nanamacs
FOLLOW

nanamacs Comfortable, sassy, & fun! These
1 legoings are perfect for you boho babes,
Perfect for festivals! Mow in store

Price: $30.00

Sizes: Small to Large.

To purchase these leggings, commeant
*sald, size, email® and an invaice will follow

Soldsie makes purchasing easy, which can increase impulse purchases.

Soldsie comes with an easy-to-use selling dashboard, where you can turn product
images into sellable posts on Instagram. You can include specific product details

like color or size choices and product materials.

In the same caption, ask users to purchase by commenting “sold” on the image,
along with any necessary selection (size/color) information. Once they do, Soldsie

emails them an invoice that they can pay via credit card or PayPal.

Soldsie has a variety of pricing plans, starting with a basic plan that costs $49 per month

and a 5.9% commission fee on all sales.
Final Thoughts

Instagram is a major player in social media marketing, and it’s got the complementary
tools and apps to prove it. Every business is different, and some tools and apps will

work better for you than others will. Test them out and see what works best for you.

4.2 6 Tools for Selling Products on Instagram
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The right Instagram tools help you maximize your revenue.

In this article you'll discover six tools to help you sell products on Instagram.
#1: Identify Shoppable Content With a Hashtag

Hashtags are a big part of how you connect with users on Instagram, and Inselly makes
good use of them. Like other platforms on this list, Inselly lets you use the profile-

link-to-storefront method of selling. It comes with the added bonus of the

Inselly hashtag.

1nstugmm Esadjonking

karmacharmsjewelry | reuow | v
KARMA CHARMS JellleLRy Every plece of jowelry | design is a memory of
g the pe f've met and the ¢ ies I've visied. Unique and handmade using all
natu nes. L rms.nl
05Ls followers follo

Add the hashtag #inselly to your description, as well as any other relevant tags that
might put you in front of your target audience. Not only does this hashtag make it
easier for users to search for buyable content, but it also flags your content as being

buyable if users stumble across it somewhere else.
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karmacharmsjewel... FOLLOW

26 likes

karmacharmsjewelry Turquoise Howlite
and Tiger Eye beads (Bmmy with an old
hand corved Tibetan &8 skl from yak
bone. On-of-a-kind. TS Duy Ciick the link in
BiO Of contact drectly B infolrkarma-
charmsd i Speciale prifs voor echte
marnen i

Foracelets fmensfashion fmensjewelry
fFlohhrydepp finstajeweiry Fhipster

feweiryaddict ffavehandmoade
Fuxrmachams Fambanden frebel
Fsomiprecious 29

foardier }
OVascoODArDeesTying

Use the #inselly hashtag to let users know your product is available for purchase.

Sellers can process purchases through PayPal, and buyers can contact sellers through

a message either on the app or the Inselly website.

Buyers need to have Inselly installed and integrated with Instagram, but it’s free for
them to do so. It’s also free for sellers to use, with no commissions or fees, although you
can choose to purchase “coins” (the international currency Inselly utilizes) to promote

your content.

[Editor’s note: Inselly recently updated. Buyers don’t need to install or integrate the

software with Instagram, and it’s free for them to use.]
#2: Sync Inventory Across Your Online Stores

We have just discussed Shopseen in the above article. Shopseen is a multichannel listing
interface that allows you toupload and list your products and have them
automatically uploaded to a variety of ecommerce stores like Shopify, Etsy, eBay

and Woo.

Shopseen will then update your inventory, continually and automatically, across all
of these sales channels. They also have a straightforward Instagram selling tool that’s

easy to use for both ecommerce businesses and customers.

Shopseen will create a storefront using your profile link, similar to other services

you’ll see in this article.
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Drive traffic to your Shopseen store with your bio link.

Once you’ve linked your Instagram to Shopseen, upload images of your products to
Instagram, and add a price to the description. Shopsheen will then upload the

product to your Shopseen page (which is off of Instagram).

Ask followers to click to your store through your profile linkand you
can collect payment from a credit card. They don’t have to set up their own Shopseen
account, which is a strong benefit. This is particularly helpful for ecommerce businesses
that feature their products on a wide variety of storefronts.

Bl shoprelove

Hand picked vintage, SEsigner 308 Moden trend gees for men and
wormen
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When customers see a product they want to purchase, they click Buy to add it to their

cart and then check out with their credit card.

Pricing is based on the amount of sales you make per month and the number of stores
you have. You start with a free plan that allows you to have one store and Shopseen

takes a 10% fee on Instagram sales.

#3: Sell Through Comments

Soldsie allows users to purchase directly from a seller’s Instagram news feed without

ever leaving the app. As an added bonus, this selling tool works for Facebook, too.

Both buyers and sellers have to install and integrate the software with Instagram
after registering with Soldsie, which uses “comment selling” as its method of making

sales.

Upload your products through your selling dashboard to turn the product images

into shoppable Instagram posts. Then you include specific buying information and

product details, such as“100% cotton, comes in blue and white“on each

Instagram product post.

Ask your buyers to make purchases by commenting “sold” directly on the post

and including any necessary size/color/selection information.
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Purchasing is as easy as commenting.

Once buyers comment with this information, Soldsie emails them an invoice so you can

collect payment via PayPal or credit card.

Soldsie has a variety of pricing plans based on the needs of your store, starting with a

basic plan that costs $49 per month, with a 5.9% commission fee on all sales.

#4: Connect To a Shoppable Storefront

Have2Have.lt is a stand-alone tool from Soldsie that allows you to sell in a different way,
knowing that versatility and variety can easily mean more sales. Rather than comment
selling, HaveZHave.It lets you use the profile link in your bio to send customers to

your ecommerce website.
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Place the Have2Have.It link in your profile.

The Have2Have.It storefront matches the look of your Instagram feed, giving it a more

seamless integration.

NYLON MAGATNE

INSYAGRAM

IMAL ADORISS

Your storefront closely matches your Instagram feed.

Have2Have.It uses conversion tracking, provides advanced analytics and offers email
capture information. Also, you can schedule posts to Instagram and connect multiple

products to a single image.

This platform can drive traffic to your site and increase sales, and it boasts a 70% click-
through rate. Have2Have.It is currently working on product integration with Shopify, a

feature advertised as coming soon.
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Have2Have.It offers a 30-day free trial, and after that, pricing depends on how many
clicks you're getting per month. It’s free for 0 to 49 clicks a month, and goes up to $300
for 3,000+ clicks per month. If you choose to use additional features such as a shopping
cart and inventory management, pricing starts at $29 per month with a 2% transaction

fee.

In general, this tool would work well for small- and medium-sized businesses looking to

start selling on Instagram, due to its affordability and wide range of features.
#5: Chat Online With Buyers

Letsell.It is an app that both buyers and sellers need to download and install on their
devices and Instagram, which is free to do. You register your products with Letsell.It

and add both a photo and description, and the app will then post it on Instagram.

Ask buyers who are registered with Letsell.It to like the image of your product on
Instagram. When they do, they’re taken to the Letsell.Ilt app to verify and complete

the purchase using PayPal. Letsell.It will keep track of all of your sales.

One unique feature is the ability to send private messages between buyers and
sellers. This allows you to answer customer questions and assist customers with
selecting products, increasing the likelihood of both sales and happy customers. This
feature can make a big difference with customer service, especially if you're purely an

ecommerce business.

The app is free to download for both sellers and buyers, but sellers will pay a fee when a

sale is completed (and only once the sale is finalized).

#6: Create a Clickable Gallery of Product Images

LikeZBuy is a selling tool created by Curalate. You add your company's Like2Buy link

to your Instagram profile.
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Use your bio link to lead people to your storefront.

When users click it, it will take people to your Like2Buy storefront. This storefront is

an image gallery of products available to purchase.

@ nordstrom

The link in your profile takes users to a clickable gallery of product images.

You can associate multiple products with a single image (think a “shop this look”
image that can help sell several pieces at once), and use fan photos and user-
generated content in your gallery, which is a great opportunity to build rapport and

add new content quickly.
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Items to Shop

You can showcase multiple products in a single store image.

This tool also keeps track of users’ likes, showing them all of the images and products
they’ve liked on Instagram in a personalized My Likes tab on the storefront to help

increase sales.

As a seller, you can get detailed analytics, customize your storefront and add an

email capture to your storefront to increase leads.

Like2Buy boasts having some big brand names like Forever21, Williams Sonoma and
Nordstrom using their service to increase ecommerce sales. Largely because of this, it

does not come cheap. You can request a demo for more information.

This is not the tool for smaller ecommerce businesses, and it's almost certainly not the
ideal tool if you need a solution now. However, it’s clearly a high-quality selling tool, and

if you can wait and pay for it, it will likely be worth it.
Final Thoughts

Selling tools have revolutionized Instagram's sales potential, increasing its value as a
marketing platform even further. No matter which tool you choose to try, it's a good
idea to publish a post letting your users know that your Instagram is now

shoppable, like Hazel Bloom recently did.

Click Here To Download Insta Ads HD Video Training


http://www.socialmediaexaminer.com/how-to-create-instagram-ads-using-facebook-ads-manager
http://www.socialmediaexaminer.com/5-tips-for-selling-products-on-instagram/

®1dnsto ADs Training Guide

Advertising in Right Way

®eee0 Verizon =

0 hazelbloomshop

WE'VE MADE OUR

INSTAGRAM
SHOPPABLE

CLICK LINK IN BIOTO SHOP

@ icguide
hazelbloomshop We're now shoppable on Instagram!
Just click the link in the bio.

A# Q @ Q 2

Let followers know that your Instagram is shoppable.

The selling tools you choose will depend largely on your particular business and

customer base, but these are six of the best ones to consider.

4.3 Creating Ads that stand out

Instagram has quietly rolled out some great features to help advertisers grab attention

and drive traffic.

In this article you'll discover four features you can use to create Instagram ads that

stand out.
#1: Drive Traffic to Your Website

Until recently, Instagram ads only supported the objectives of mobile app installs, video
views, and reach/engagement. Now you can choose from two additional ad

objectives: Clicks to Website and Website Conversions.

This is the first time businesses have been able to send users to their site from
individual posts, rather than just through their sole profile link. This could be a game-

changer in making Instagram a stronger sales tool.
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precious and there's a better way... more

You can use both of these objectives in photo, video, and carousel ads, so you'll be

able to use every type of ad format for both clicks and conversions.

Viewers will see a sponsored ad with an image, a description, and a clickable call-to-
action button that will take them to your site. Call-to-action buttons include the options
you’re already familiar with from Facebook, including Book Now, Contact Us, Shop Now,

and Learn More.

To create these ads, choose either Send People to Your Website or Increase

Conversions on Your Website for the objective.

Send people to your website
Increase conversions on your website < Use the website conversions objective to

promote conversions on your website,

Get installs of your app m Create ads for Instagram

Choose an objective for your ad.

Next, you can add a pixel to your campaign. If you choose Increase Conversions on
Your Website for the objective, you'll be asked to choose what type of conversion to

optimize for.
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Website Conversions

Send people 1o your website to take a specific action, like signing up for a
newsletter. Use a pixel to measure your conversions.

hitn:ileanigimediaexaminer.com
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our app.

o

Pixel: Ana Gotler's Pixel

@ Add To Cart
Pixel: Ana Gatter's Pixel

@ Add To Wishlist
Pixel: Ana Gotter's Pixe

+ Sel up a Customn Comvearsion

The Ads Manager prompts you to choose a conversion to optimize for and a pixel to

track it.

Now continue to create the ad as usual, and make sure that you select the appropriate
call to action. The call to action is the only clickable part of the ad, so it needs to be

appealing and match your offer.

Aouh
\3 staess
@ scer
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® 238 likes

headspace Treat your head right. Learn
meditation with the Headspace app.
Mindfulness in 10 minutes a day.

View all 14 comments
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#2: Stand Out With Landscape Images

Previously, the images and videos you shared on Instagram had to be cropped into a
square format. While that option is still available, you can now use landscape and

portrait formats as well.

These formats allow you to make your images taller or wider than the square format
allows. This gives you more cropping options to ensure your images show everything
you want in them. Plus, the unusual formats help your posts stand out in Instagram’s

feed.

When creating an Instagram ad, you choose the format of your image in the creative

section. Once you upload or select your image, you'll see an option to crop it.

Add more images

Click on the circular gray button to crop your images.

When you click the gray button and select Instagram, the cropping window gives you
two options for cropping your image. Click Original to crop it based on the image’s

original format (landscape or portrait), or click Square to crop it as a square.

Click Here To Download Insta Ads HD Video Training



S dustaADs Training Guide

Adyvertising in Right Way

Crop Image

Seloct the image bo edit how it is cropped.
Lem about ad placemenis on Facebook
and Instagram

FACEBOOK INSTAGRAM

=)

Select a separate image for this
placemant

Original m
Click one of the cropping options at the bottom of the screen.

In the image below, you can see how different cropping options affect what users see in

the feed.

¥ ana.gotter Sponsored w
g P ana.gotter Sponsored

This image demonstrates how different a cropped image can look.

Keep in mind that carousel ads are currently only available in square formats.

#3: Tell a Story With Carousel Ads

To create image carousel ads for Instagram, you need to connect your Instagram

account to Facebook. This is easy to do if you haven’t done it already.
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Although Instagram can be used as a selling platform, businesses use it more often for
engagement, building brand rapport, and increasing followers. Telling a story or

narrative through multiple images can help you accomplish all of these goals.

wRe00 ATET = 1T1:30 AM £ 100% I sse00 ATET F 1130 AM 1 100% I ssa00 ATAET ¥ 11:30 AM

w 18,842 likes w 18,842 likes w 18 842 likes
lexususa Sustainability like you've never lexususa Sustainability like you've never lwususa Sustainability like you've never
sean it before. The all-new #LexusRi sean it before. The all-new #Lexushx sean it before. The all-new #LaxusR

Hybrid. Reimaginad from the inside out. Hyhbrid. Reimagined from the inside out. Hybrid. Reimaginad from the inside out.

#4: Grab Interest With Video Ads

While Instagram ads started only with sponsored images, you can now use sponsored
videos. Instagram video ads are most successful when you use no more than one filter
throughout the video and capture viewers’ interest in the first few seconds. If you

don’t, users will keep scrolling in the news feed.

Instagram ads can be up to 60 seconds in length. Other recommended video specs

include:

e .MOV or .MP4 format
¢ A minimum resolution of 720

e A widescreen aspect ratio of 16:9

To create an Instagram video ad, you can choose from a variety of objectives. To keep it

simple, let’s look at the Video Views objective. When you choose a video for the visual
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portion of your ad, you’ll be asked to upload a video, browse your library, or upload

several images to create a video slideshow (this is a newly released feature).

Video

Browse Library Create Slideshaw L!!'B 3 - Timapes to craate a slideshow x
video for your ad

You can create image slideshows to run as video ads on both Facebook and Instagram.

Once you've chosen your video, select the image you want to show when the video
isn’t playing (before the video starts and after it ends). You can also upload an SRT file

to create video captions.

Video

The image you choose will show before the
video starts and when it is finished. Images
have a big impact on how people will respond

o your ads. IMG_0561 MOV

Hide Advanced Options -

Video Captions @ | Upload SRT File

CUSTOM IMAGE VIDEQ THUMENAILS

Choose a thumbnail and add captions to your video.
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The dimensions of the video you upload are important. If your video doesn’t fit

Instagram’s dimensions, the Ads Manager will instruct you to change it.
CUSTOM IMAGE VIDED THUMBMNAILS

>
*

This video preview image is too small for Instagram ads
Your thumbnail must be at least 600 x 315 pixels for Instagram,

Choose another video preview image, or remove Instagram as a placement for this ad set.

The Ads Manager will let you know if your video doesn’t meet the dimensions necessary

to run on Instagram.

Make sure to preview the video before you run the ad, and update the text if you

need to.

Final Thoughts

Instagram ads, which had their massive rollout late last year, have been hugely popular
with businesses and marketers. Instagram has added new features since its release, but

unlike Facebook ads, some of these features have been rolled out quietly.

These four Instagram ad features won'’t apply to every campaign, but they can help you

advance relevant campaigns and expand the types of ads you can run.

4.4. Creating Instagram Content

A good Instagram post is not as simple as just snapping a photo, applying a filter and
posting it to your news feed. To have a real impact, your posts need to be carefully

crafted and shared with purpose and intent.

In this article you’ll discover how tocreate Instagram posts that increase

engagement and drive sales.
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#1: Design Images to Capture Attention

If you're posting a photo of a product on Instagram, be creative with the shot and make

sure it reflects well on the product.
Find an Interesting Angle

Think about whether you should show the entire product, frame the shot a certain

way or include another item to accompany the product.

Warby Parker posts creative photos of their eyewear on Instagram, often garnering
more than 2,000 likes per post. Even with a simple pair of glasses, there are hundreds of

ways to capture it in a photo.

@ o

2.3 likes

tarrrajoan Oblannaloosn
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Find a creative angle for a photo to showcase your product in an interesting way.

Once you find the most effective angle for your products, stick with that approach

and be consistent. Don’t forget that your Instagram posts are also part of your brand.
Focus on Lighting

Whether photos are taken indoors or outdoors, good lighting is crucial. This may seem
like Photography 101, but lighting also tells a story about your product. Even with
careful tweaking and tuning, Instagram’s editing tools often can’t fix a photo taken with

poor lighting.
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Think about whether your photo should be shown in color or in black and white,
and how to portray it best. Prada posts a variety of photos taken in unique lighting.

Their exceptional professional shots speak specifically to their brand.
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The lighting in a photo can tell a story about your brand.
Use a Filter

Instagram realized early on that much of the app’s value and appeal was in its filters.

Each filter has a unique story that it communicates. While there is some evidence that
photos with no filters perform best, filters may be necessary to achieve a coherent look

for your brand.

The novelty of the #nofilter hashtag excites some users, but artistically edited photos

contribute to the purpose of your posts. Does the X-Pro II filter or Valencia filter present

your product in a refreshing or edgy way? There is an array of filters at your disposal to

communicate a particular mood for your brand and products.
#2: Tell a Story With the Caption

You can give life to a photo with the caption. Nike’s caption here is evocative and tells a

story instead of merely describing the product.
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Use the caption to tell a story about your photo.

It's important to identify what type of description resonates best with your
audience. In Nike’s case, this photo represents the culmination of training for the

Chicago Marathon.
#3: Add Relevant Hashtags

Hashtags make your photos discoverable. Use popular hashtags when they apply to

your photo or your brand.

It’s best to stick with three to five hashtags at a time. You don’t want to overload your

photo with too many hashtags because that can be viewed as desperation. Also be

cautious about piggybacking on current trending hashtags.

Some brands create their own relevant hashtags, such as Tiffany & Co.’s #TiffanyLeather

or #TiffanyAtlas, strategically crossed with more purpose-driven popular tags.
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Add relevant hashtags to make your posts discoverable, but generally stick with three to

five hashtags at a time.
Create a Hashtag Campaign

Regramming user-generated content is one of the best ways to promote your
community and products. Create a brand-centric hashtag campaign for your followers

to use.

Stitch Fix asks their fashion-forward followers to showcase their styling choices with

the hashtag #StitchFixFriday. This hashtag not only fosters a sense of community, but

also reaffirms who your audience is.

Click Here To Download Insta Ads HD Video Training


https://instagram.com/explore/tags/stitchfixfriday/

©1InstoADs Training Guide

Adyvertising in Right Way

A5Y likes

J U always

ceslemSS ©_be adors

mseny ?,’l-m Sshavon_uneh hehe | have
that top 3

sharon_uhoh Smsemilyldm ahana yes you
ool

To highlight your community, create a brand hashtag that followers can use in their

posts.

Remember that engagement is a two-way street. Follow and pay attention to your
followers, and like the posts that are strategically and aesthetically aligned with

your brand.

#4: Use a Call to Action

Consider adding a call to action to your post, which prompts customers or shoppers to
do something. This is a great way to gain new followers, but make sure the action is

relevant to your post. It could be as simple as “Shop Now!” or “Download our app.”

#5: Partner With Influencers

Instagram is home to the new celebrity: social media influencers. Top brands like

Birchbox and Madewell partner with influencers to create compelling content to

promote their products.
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Partner with influencers to promote your products and increase your reach.

Influencers already have built-in distribution lists with large groups of followers and

are trusted for their opinions on what products to purchase. By working with

influencers, youharness their digital popularity to expand your follower count and

boost direct sales.
Final Thoughts

In addition to creating impactful posts, you need to have a defined content strategy so
your Instagram account can continuously attract followers and generate
sales. Determine how many photos you’ll post weekly and set internal key

performance indicators and goals to measure success.

Also pay attention to follower activity and respond to your community’s
questions. Track which photos perform bestso you can discover what content

resonates with your audience and begin expanding your reach and driving sales.

As Instagram shifts from a visual platform to a visual marketplace, it can be a powerful
sales driver for your business. Thinking strategically about your brand and how it’s
portrayed on Instagram has the potential to generate leads and sales better than any

other social network.
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4.5. 3 Instagram Analytics Tools for Marketers - Algorithms

Looking for tools to analyze your Instagram engagement?

In this article you’ll discover three tools to track engagement that will help you
serve quality content and evaluate how people respond to your content on

Instagram.
Instagram’s Feed Algorithm

Instagram released an Algorithm that has prioritized what’s shown in users’ feeds. This
algorithm determines what content Instagram believes people will be most interested
in and then show the most relevant posts at the top of the feed, regardless of how many

accounts users follow or what time zone they’re in.

If you do content marketing on Facebook, you know how important it is to make sure
you're ranked highly within a social media platform’s algorithm. Algorithms that
prioritize content in a user’s feed can (and will) inevitably affect your business on those

platforms.

Whether you’re a small company or a large one, maintaining high levels of

engagement will help keep your content on top when the Instagram algorithm kicks in.
Why You Need Instagram Analytics Tools

You need these tools to create stronger and more relevant contentthat your
audience will be more receptive to as these tools will tell you which portion of your
Instagram audience is interacting with what content, what content is performing best,

and which audience segments you may be missing.

The following three tools will help you to track and evaluate the success of your

content and overall marketing efforts on Instagram.
#1: Simply Measured

Simply Measured advertises its analytics tool as being the “end-to-end analysis of all

your social media networks,” and this includes Instagram. It can be a great tool for

marketers.
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Simply Measured offers a variety of reports and analyses, both free and with paid plan.

Engagement

Total Engagement

S
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;
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Simply Measured’s free user report offers detailed analysis for a single Instagram
account, including metrics on top posts, best times for engagement, and the amount and

types of engagement.

When you first visit the site, you can get a free user report on any Instagram account
(with up to 25,000 followers) in exchange for following the company on Twitter.
This user report provides an in-depth analysis of the past two months, including your
top post, best days and hours for engagement, top photo tags, top filters, and the

amount and types of engagement you’ve received on your posts.

Comments and Posts by Day and Time

Top Day for Engagement

Monday

Top Hour for Engagement

11:00 AM

Knowing what days and times are best to post content can help you increase your

engagement on any platform.
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Additional analytics tools come with pricing plans starting at $500 a month, and include
features like cross-platform analysis, social brand and hashtag monitoring, and the

ability to add unlimited users to the account at no additional charge.
#2: Iconosquare

Iconosquare is a go-to tool for anything Instagram, including contests, management

tools, and so on. It’s also true for analytics.

Your scores

13.04%
10.14%

Iconosquare evaluates metrics you don’t see as often, such as spread rates and talk

rates.

Iconosquare’s analytics allow you to track important metrics like follower growth
and losses, best times to post for maximum engagement, engagement rates, and
engagement growth. It also shows your best performing content, both in terms of likes

and comments.

Like received

SOURCE GROWTH HISTORY
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Being able to evaluate your Instagram growth history over long periods of time can help

you continue to grow your presence on the platform.

Iconosquare offers a 7-day free trial, during which you can access the analytics
information to see if the tool is right for you and for your business’s needs. The plus
plan is currently $28.80 a year and includes features like daily email reports, comment

trackers, and analytics on the key Instagram metrics discussed above.
#3: Sprout Social

Sprout Social is a popular tool that many businesses already use, and it offers detailed

reporting on a profile’s Instagram activity.

You can find analytics under the Reports section. You can see detailed information
on daily growth in followers (and how much that number increased or decreased in the
past month), the number of posts you're sharing, your most used hashtags, your most
engaged hashtags, and the number of engagements (both in total and the rate of

engagement per medium).

AUDIENCE GROWTH, BY DAY

20

6 7 g 9 10 11 12 13 14 15 16 17 18

Being able to evaluate your Instagram audience growth by day makes it easier for you to

spot growth trends.

The only downside to Sprout Social compared to the two analytics platforms above is
that it only accumulates Instagram data for the analytics once your profile is connected.

It doesn’t pull up past data, as the others do.
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Sprout Social offers a 30-day free trial, and the comprehensive reporting is available
with the Deluxe plan, starting at $59 per user per month.

The three analytics tools in this article can give you all of the information you need to
create higher-performing content, both immediately and in the long run.

4.6 Running Successful Instagram Influencer Campaign

If you wish to generate leads, have you ever considered reaching out to influencers?

An influencer campaign is an effective way to promote your business and generate leads

by leveraging the audience of another Instagram account.

In this article you’ll discover how to run an influencer campaign on Instagram.

#1: Reach Out to the Right Influencers

The first thing to do is to identify potential Instagram influencers and reach out to them.
Identify Influencers

Take your time exploring Instagram pages that are related to your business and
whose followers align with your target audience. You can simply go to the Explore

tab and search by keyword to find potential candidates.
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Once you've found an interesting account, look at the suggested accounts that appear

next to the account’s Follow button.

" ATET = 9:56 AM

€~ MAKEUPFOREVEROFFICIAL *+*

Suggested

. i'x. toofaced

. urbandecaycosmetics + FOLLOW ‘

. narsissist + FoLLOW ‘

MAKE UP FOR EVER OFFICIAL &
Backstage confidential. Watch out for
exclusive behind the scene snapshots! Shop
our Instagram feed here:
like2b.uy/makeupforeverofficial

+ FOLLOW ‘

A Q@B a 2
Find influencer prospects by looking at the Suggest accounts for any user.

Make a list of at least 10 accounts you want to target, focusing on ones with more
than 100,000 followers. The more substantial the account’s follower base, the more

successful your campaign is likely to be.

However, don’t look only at the number of followers that an account has, because that
doesn’t tell the whole story. Look at the posts’ engagement (the number of likes and

comments) and make sure there’s a good balance.
Contact Influencers

After you've compiled a list of influencers, it's time to reach out to them. You want

to ask if they would consider adding a link to your landing page to their bio.

Instagram pages that are open to advertising opportunities typically make it easy for
you to contact them. In their bios they will provide an email address and often
a Kik contact name as well. (Kik is a messaging app commonly used by the Instagram

community.)
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Once you have their contact information, it’s time to craft the message you’re going to
send to influencers. Explain that you're looking to promote your Instagram account
and business, and want to know if they’re open to advertising opportunities. If

they are, you'd like them to send you a quote.

You'll get different types of quotes, based on the number of followers for the account, its
engagement and the industry. Prices may also vary depending on whether the account

is personal or branded.

Try to negotiate on pricing. You're not dealing with Instagram directly, so pricing can
be tailored based on your profile and situation. Some Instagram accounts earn over

$10,000 a month, so don’t be shy about negotiating on prices.

Keep in mind that if you're a small business, you may want to reach out to smaller
accounts first. Then if you see a nice return, you can move on to larger accounts for

future influencer campaigns.

If you contact a personal Instagram account with over 500,000 followers, the account
owner might not be the one who replies to you. Instead, you may hear from an agency

or a manager who is acting on their behalf.
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#2: Set Up a Landing Page

After you have a list of influencers who’ve agreed to work with you, you need to create a
landing page for your campaign. The landing page should be a simple web page and
include an opt-in form. You want to drive traffic from Instagram to your landing page
and invite visitors to provide their contact information. To do that, you’ll need

to provide a free offer to incentivize them.

The offer can be a free guide, report, lesson, ebook or webinar in exchange for
something from users. Because you want to generate leads, ask your visitors to
provide their email address. Remember that the more valuable the information you

offer, the more likely people will appreciate and remember your business.

The goal of your landing page is not to sell but to attract new leads. To catch the
attention of Instagram users, the page needs to be clear, concise and engaging. It's also
important that the page is responsive since most of your traffic will come from mobile

devices.

#3: Launch Your Campaign

After you choose an influencer, you’ll need to deliver your promotional materials for

the campaign.

Because your goal is to drive traffic to your landing page, here are the materials you’ll

need to send to the account promoting your business:

e Provide a caption with a strong call to action. Invite the influencer’s followers to
check out your link in the influencer’s bio.

e Submit a picture of the product or a quote. (You can use a call to action here.)

e Share the link to your landing page. Edit the link with a link tracker so you can
monitor the clicks and the return on investment (ROI) of each influencer

campaign you run.

Click Here To Download Insta Ads HD Video Training


http://www.socialmediaexaminer.com/how-to-drive-website-traffic-with-instagram
http://www.socialmediaexaminer.com/instagram-posts-that-drive-sales/
http://www.socialmediaexaminer.com/stand-out-on-instagram-peg-fitzpatrick/
http://www.socialmediaexaminer.com/13-instagram-marketing-tips-from-the-experts/

1 dusta ADs Training Guide

Adyvertising in Right Way

(7

LEARN THE 14 ESSENTIAL

RULES TO GROW ON
INSTAGRAM

LINKIN BIO
um
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After you provide these three elements, the influencer will publish your post and add

your link to their bio. The account’s followers can then start engaging with your ad.

Chapter 5

Instagram Contests : Tools
& Tips
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Instagram contests are a great way to get people talking about your business and
increase your followers. If you have ever thought of running Instagram contests, here

are some great tools and tips to run a successful contest.

In this article you'll discover tools and tips to help marketers run a successful

Instagram contest.

#1: Follow Contest Rules

When you're hosting or promoting any kind of contest, you have to follow certain rules.

Here are the guidelines for running an Instagram contest:

« Don’t inaccurately tag content or users, and don’t encourage participants to
inaccurately tag content or other users. For example, don’t ask users to tag

themselves in photos if they aren’t actually in the photos.

e Acknowledge that your contest isn’t associated with or supported by
Instagram. You don’t need a neon sign stating this. Just be sure you’re not

inadvertently making it seem like Instagram is endorsing your promotion.

o Follow proper eligibility requirements. Some businesses feature products or
offer prizes that have age or residency restrictions. If you're a winery, for example,

clarify that users must be 21 and older to participate.

While most of these guidelines fall under the umbrella of common sense, it's important
to make note of them. It’s easy to forget about audience restrictions or forget to state

them.
#2: Pick a Contest Type

If you're planning to run a promotion or contest on Instagram, you’ll have to decide

what type of contest to run, how it will operate and how users can participate.
Here are some different types of Instagram contests to consider.

Comment on the Post Contests
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This is a popular type of Instagram contest where you ask users to comment on your
post. For example, you might ask fans what their favorite flavor of ice cream is. Asking a
question generates engagement because users have to engage beyond simply liking the

post.

Beauty by Earth asked fans to like and comment on their Instagram post for a chance to
win a free exfoliating sponge set. To follow up with contest winners, the company
tagged the winners in an Instagram post with a request to privately send their contact

information.

‘;‘ beautybyearth

| WIN ASETOF THESE :
W B KONJAC SPONGES -
T o | | 'I'
A SEE COMMENTS

6 bW ¢
; T
A |
M -

beautybyearth llinstagram Contest!! Here's how you
and one friend can win a set of our exfoliating Konjac
Sponges: -Follow us on Instagram

Host an Instagram contest where you ask users to comment on your post.
Ask Fans to Like the Post advertising Contests

Another type of Instagram contest is to ask fans to like the post that’s advertising the
contest. While this tactic can generate some engagement, and fans are likely to
participate because it’s easy to do, many businesses would rather see a more deliberate

interaction like commenting.
Ask fans to Post their Own Photo Contests

For this type of contest, you ask fans to post their own Instagram images along with
the contest hashtag. Make it clear to fans which hashtag they should use to participate.

That makes it easy for you to find them and lets you know who's entering the contest.
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Starbucks’ Red Cup Contest generates a ton of engagement and attention each year.
Fans are asked to post photos of their red cup moments with the hashtag

#redcupcontest.

#redcupcontest
40,403 pasts

TOR POSTS

Starbucks’ Red Cup Contest generates lots of engagement and media attention.
Try to Combine Contests

You can also combine several of these contest types. For example, you might ask
users to like your post and comment, or follow your brand and upload their own posts

with a certain hashtag.

Keep in mind that you don’t want to ask users only to follow you, because you can’t

track this action effectively or reliably.

#3: Choose a Tool to Manage Your Contest

You'll find a number of great tools to set up, run and manage your Instagram contests.

Because Instagram has made it clear that they won’t be associated with or help support
any contests on the platform, all of the tools available for managing contests are from

third-party companies. Here are three to consider:
1. Gleam

Gleam's contest platform makes it easy to host a contest on Instagram, and comes with a
slew of helpful features. The company boasts an average of four actions per user in their

competitions.
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The interface is easy to use and straightforward, featuring a dashboard with current and
scheduled competitions. It allows you to specify start and end dates for your contest,
set terms and conditions and add age restrictions. Additionally, you can offer other
ways to participate, choose what actions users need to take and specify the

number of winners.

1.5etup 2 User Details 3. How to enter 4. Prize 5. Post Entry

Mamme

Frae Blog Post Giveaway!

Eg MyCompany MacBook Alr giveaway

Starts Ends Time zone
2016-01-18 12:00:00 AM i 2018-02-17 11:58:58 PM =) {GMT-08:00) Pac

< February 2016 »
S5u Mo Tu We Th Fr Sa
31 1 2 3 4 5 1

Terms and Conditions (optional) @

Participants must be 18 years of age and living within the United States.

7 & 9 10 11 12 13
14 15 16 18 19 20
21 22 33 24 15 % 7
Allewrs basic HTML [<a=, =p=, <br=, <h1>, ete) 25 28 3
Hide 'X Ways ta Enter’ & Hide total entry count € 6 7 8 9 10 11 12

Gleam has an easy-to-use interface with plenty of advanced features.

Gleam allows you to place a widget on your blog to encourage users to enter the
contest. You can also capture lead information from users, such as name and email

address.

+ Add a way to enter

Instagram Entry

Follow on Instagram
Like a Photo/Video

Submit Photo from Instagram
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Promote your Instagram contest on your blog.

The free plan allows you to create, schedule and run contests. Upgraded plans (starting
at $39 per month) offer additional features like restricting users by country, gaining full

control over widget text and more.

2. Wishpond

Wishpond's app supports photo sharing/hashtag contests. Like Gleam, it allows you
tochoose where you want your contest to show up. You can promote your contest on

Facebook, embed it on your website or blog or feature it on your domain.

Instagram Hashtag Contest Settin

Name your instagram hashtag contest

Get a free blog post!

8 Connect to Instagram

Custom Wishpond Subdomain r
My Domain
+ My Facebook Page
My Twitter Account
Embed on My Website or Blog

My Facebook Page and My Website | ne€d to do this?

You can promote your Instagram contest on other platforms.

Designate the hashtag you want to use for the contest and set other actions
necessary to be eligible to win. You can also moderate entries before they appear

in the public gallery, which you can customize with a variety of options.

User Entry Settings
You are allowed 5000 Instagram entries for your current pricing plan
Display photos with this hashtag
# freeblogpost!|
Note: Photos posted from a private Instagram account will not be displayed
Require users to follow you on Instagram

Require photos to mention your Instagram handle(s)
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Wishpond'’s photo sharing contest app requires you to use a hashtag.

Once the contest is up and running, use the app’s analytics to keep an eye on its
progress. You can see the number of conversions and viewers for the contest. It's easy
toexport the lead information, and you can view all of the entries and stop the

contest at any time.

Campaigns > Get a free blog post!

Y Activity Report

85 Entries

& Voters

/. Popups

A user-friendly navigation bar makes it easy to track your contest and see the impact it’s

having.

Wishpond will walk you through the setup process if you have any questions. There’s a
free trial available. Pricing plans start at $44 per month (upgraded plans allow you to

specify more users as admins, capture more leads and get API access).

3. Woobox

Woobox, like Wishpond, offers hashtag photo sharing contests where you designate a

specific hashtag fans must use.

Click Here To Download Insta Ads HD Video Training


https://woobox.com/photocontests

1 dnstn \Ds Training Guide

Adyvertising in Right Way

Instagram Hashtag

20 entries remain with this method until you must turn off Admin-Only Mode

Hashtag #  winablogpost

m Facebook Hashtag

With Woobox, you can allow entries via hashtag across multiple social media platforms.

Woobox features cross-platform integration and it’s mobile-compatible. You have the
option to set an age restriction, manually approve entries, limit the contest to one

entry per customer and collect valuable lead information.

Form Entry | - “

Only allow users to enter once per... Email Address

Ak

A

Restrict entry to those at least... 13 years old

Woobox makes it easy to customize your contest.

If you want, you can allow fans to add captions and share their photo entries. Once
the contest is over, Woobox will randomly pick a winner for you (although you can

override this).

You can try Woobox for free. With upgraded plans (starting at $30 per month), you get
more features, including a higher participant threshold, more brand pages per account

and more apps and contests.
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Final Thoughts

Instagram contests can offer a lot of benefits for your business. Remember Instagram’s
rules and choose what type of contest you want to host, and the contest apps and tools

listed above will do the rest for you.
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Chapter 6

How to create profitable

Instagram strategies?

Are you wondering how to improve your Instagram profitability?

This article will break down 7 profitable Instagram strategies. I'll show real-world
examples of what it looks like when these strategies are implemented by some of the

most successful and profitable Instagram brands out there.

Let's get filtering!

#1. Appeal to your target market

Creating content on Instagram which would be appealing to your target market just
makes sense. You'll attract Followers who are more likely to actually be interested in

purchasing from you down the line.

It's a lot like when you run a social media promotion: you need to offer a prize which

appeals to your target market, otherwise you'll get thousands of useless leads and

Followers who only want that iPad, cash or trip to Tahiti.
TheChive (901k Instagram Followers) does this as well as any brand account out there.
Their target market is 18-35 year old males. As a result...

e They post humorous memes
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e They post education and "student-life" content
e They post "Argh, Mondays!" content

e They post pictures of pretty girls in bikinis

e They post "90s kids" content

Profitable Instagram Strategy Example from TheChive...

#2. Go behind-the-scenes

Social media is about relationship-building, and giving your Followers unrestricted

access to your company is a huge part of developing that relationship.
People love to learn the ins-and-outs of the companies they like.
And any business can do this (not just the ones running fashion shows or a TV series)...

e Create a video walkthrough of your swanky new office

e Run a biopic series on your team which is fun, but also educational about how

you market your SaaS company

e Ask your restaurant's frequent customers for their life stories. Then create a

video of your interview shared over a meal.

e Do a Q&A with your CEO or CMO, talking about the origins of the company and
how it's grown to what it is. For all of these, I recommend creating two videos:
one full-length video hosted on a landing page within your website and another,

30-second clip for Instagram and Facebook. Get creative and make it fun!

Ben&Jerry's (632k Instagram Followers) does a lot of videos on their Instagram page,

but not every "behind-the-scenes" post has to be a video...

Profitable Instagram Strategy Example from Ben&Jerry's...
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@ benandjerrys ‘ Follow ‘

8,149 likes 2w

benandjerrys The wonderfully fudgy
brownies that we use in our ice cream
come from New York’s Greyston Bakery,
where producing scrumptious baked goods
is part of their greater mission to provide
jobs and training to low-income residents of
Yonkers, New York. We stopped by for a
behind the scenes view — check it out on
Snapchat at the link in profile.

view all 124 comments
callatkins @nurigagui hella yeee

proteinandsmoothies @avoaut thats a
really fudgey brownie right there

Julemoeduigz @alliecatzstrike caption
darius.playboy.wilk Niga
_liamh @yoloalexx @ethanorlaska

apn_111214 Ew let me never buy Ben an
Jerrys again

yanorovskyy @liz_on_19 Ir'x ‘mix yap nr

Ben&Jerry's Instagram profile is awesome in a lot more ways than just going behind-

the-scenes.

#3. Feature User-Generated Content

Instagram users are all amateur photographers (why do you think the filter tool is so

incredibly successful? It makes amateur photography look awesome).

So featuring the Instagram posts of your own fans (ideally with a brand-centric

hashtag is a great way to tap excitement.

If you're a brand on Instagram you're already more exciting than a personal profile. If

you have more than 5,000 followers (through an Instagram hashtag contest, perhaps)

you're practically a celebrity. Featuring someone's content immediately creates a brand
advocate. They'll show their friends, and every one of your Followers who wasn't put in

the spotlight will want to be.

Mountain Equipment Co-Op (50.3k Instagram Followers) features UGC (user-generated

content) in about a third of their total posts.

And it's not just a great way to drum up excitement and create a community around
your brand. The fact of the matter is that this is a fantastic way to get high-quality

images for free!
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Profitable Instagram Strategy Example from MEC...

@ mec Follow ‘

1154 likes

mec 'In the morning | woke cold and tired.
In order to warm myself | rode a fast lap of
the lake. | started a shivering mess, and
ended here, watching the fog lift off the
water!

Our photographer ambassador
@reubenkrabbe with a self portrait from a
solo overnight mountain bike adventure in
the depths of British Columbia.

rorytucker Nicely done @reubenkrabbe
superliza @oldskooltuner dis
pslazkiewicz @noah.brunt

powdermatt Awesome @ruebenkrabbe
andrewstrain #¥whymalemodels

camchartier @andrewculm About time for
some views like this, don't you think?

linda_beland Hummm... Peace!

Top, Controversial, Instagram Tip: Tools like Instagress allow you to automate Liking
and commenting on posts related to your brand. While you remember that automation
does come with baggage (and remember to never buy Instagram followers), this
strategy might be worth trying for those small businesses looking to increase

engagement without devoting 40 hours a week to Instagram.

#4. Make it Possible to Purchase

Abercrombie & Fitch (2.9mil Instagram Followers) is, on Instagram, just like any other

Ecommerce company.

They're looking to encourage their Fans and Followers to not just Like their posts, but

also to purchase the items they see.
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Now, Instagram (unlike Pinterest doesn't actually allow you to buy products you see on
the platform, but what it does do is allow you to provide links in your author bio. In

Abercrombie's case, that's a link to Curalate's tool Like2Buy.

Like2Buy is a separate ecommerce platform whose product display corresponds to the
images you post on Instagram. "Like a product you see in a photo? Click the link in our

profile to check prices and see more info!"

And here's what you'd see:

Tap an image for more details

Low Rise 2 Inch Shorts Denim Jacket

Lace Trim Swing Tank

Profitable Instagram Strategy Example from Abercrombie & Fitch...

abercrombie & [ Fotow | -

Abercrombie & Fitch Quality craftsmanship since 1892. Shop our feed by clicking:
like2b.uy/abercrombie

Abercrombie
& Fitch

3,425 posts 2.9m followers 37 following
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#5. Run Brand-Buzzing Social Promotions

Instagram is built for social promotions.

No matter if you run a smaller promotion directly in a post (like the example below
from Canon) or incorporate a 3rd party contest provider (which will allow you to
"Follow-Gate" your contest and require people to Follow you to enter), incentivizing
engagement with a chance at winning a prize is a great marketing strategy on Instagram

especially.

Canon Photography (1.2mil Instagram Followers) runs several social promotions a year,
often theming them around a holiday or photo subject (the example below is for
landscapes). They've done a great job of incorporating a few different hashtags into

their post as well as asking people to use hashtag #Can_Landscape to enter.

Profitable Instagram Strategy Example from Canon...

a canon_photos ‘ Follow |
> Bsisicaicl

121k likes 2w

canon_photos Don't miss our #Landscape
#Competition! Post your image with
#Can_Landscape and camera details to win
a follow and feature! #Landscape
#Landscapephotography #Sunset #Sky
Photography | @henry.nathan

Canon 5D Mark i

#Jamaica

view all 106 comments

Jasevaicez @muhdmirzaa

meegaannne @shuutography enter in this!!
taniagsimon Cool photos!!

dark.film Please check out my account!! O
nichbenn @seanmurrayphotography

seanmurrayphotography @nichbenn
thanks Bro

shuutography @meegaannne I shall!!

adrianamicrhala@2 Nana Ml

#6. Tap into What People are thinking about!
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Integrating what people (and your Fans) are thinking about in the real world is one of

the top best practices or Instagram marketing.
It could be anything...

o Holidays like Christmas and Easter as well as Earth Day, Pancake Day, Sibling
Day, etc

« Seasons, weather, news stories

e Special events like the Superbowl, a celebrity's birthday, a new employee or

colleague's baby
e The release of movies, albums or politics

o Etg, etc, etc. A creative marketer is never at a loss for inspiration from the outside

world

This example from The Seattle Seahawks (1.6mil Instagram Followers) is a great one.

The Seahawks incorporated not just their newly-drafted players (in this case guard

Germain Ifedl) but also the release of the new Star Wars movie:

@ seahawks ‘ Follow ‘

17.9k likes

A NEW CLASS

seahawks The Seattle Seahawks drafted
Texas A&M guard @germainx2 in the first
round and no doubt he will protect our
quarterback like precious carbon-frozen
cargo to Jabba. See the entire
#maythe4thbewithyou gallery of our 2016
#seahawksdraft class at Seahawks.com.

ew all 86 comments
olllycharlottle Yes it is @bpleys
hunter_liu00 Hahahaha @iamgodsgiftS
xavierremedios @danluvisiart isn't that your

#7.Use Video if Possible

If you can incorporate video into your Instagram marketing strategy you 1000%

should do so.
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Video is the #1 way to show your brand's personality, introduce your team and
communicate ideas easily and well. A professionally-done video increases brand

reputation and a professionally-done, well-written and entertaining video can go viral.

For instance, the company DollarShaveClub is essentially founded on a Hootsuite (24.2k

Instagram Followers).

Final Thougths

Hopefully these 7 strategies can help you to make your own Instagram strategy a

profitable one.

Keep it professional but friendly. Use high-quality images (exclusively). Use hashtags
often and intelligently and interact with your community by both sharing and

commenting on their own content.

Instagram can be an incredibly profitable platform, but it's also an unforgiving one.
Misstep, don't take the time, or forget these 7 best practices, and you'll need more than

a filter to sort it out.

Click Here To Download Insta Ads HD Video Training


http://blog.wishpond.com/post/115675436702/%3Ca%20href=%E2%80%9Dhttp:/www.businessinsider.com/how-the-dollar-shave-club-became-a-615-million-company-2015-6%E2%80%9D%20rel=%E2%80%9Dnofollow%E2%80%9D%20target=%E2%80%9D_blank%E2%80%9D%3Etwo%20minute%20video%3C/a%3E%20which%20went%20viral.%20The%20video%20has%20been%20seen%20more%20than%2022.5%20million%20times%20on%20YouTube%20alone%20and%20they're%20now%20valued%20at%20more%20than%20$600%20million.%3C/p%3E%3Cp%3EHere's%20an%20example%20from%20%3Ca%20href=

1 dnstn \Ds Training Guide

Adyvertising in Right Way

Chapter 7:
Retargeting with

Instagram Ads

Are you retargeting people with Facebook ads?
Want to know how to retarget Instagram users?

Serving relevant Instagram ads to people who'’ve visited your website helps increase

sales and conversions.

In this article you’ll discover how to retarget your website visitors using Instagram

ads.
#1: Install the Facebook Pixel on Your Website

Before you can start using Instagram ads to retarget website visitors, you need to set up

the Facebook pixel on your website.

You can do this with Facebook Power Editor. First, open Google Chrome and then log

into Power Editor.

If you manage multiple accounts, make sure that you‘re logged into the Facebook

ads account that corresponds with the website for which you want to implement
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Instagram ads retargeting. You can double-check which ads account you're logged

into in the top-left corner of Power Editor.

Paul Ramondo Account

Make sure you're logged into the right Facebook ads account.

Next, click Tools and choose Pixels from the drop-down menu.

Image Library Reporting Page Posts Tools =

| Custom Conversions

Select Pixels from the Tools drop-down menu.

If you haven’t done so already, create your Facebook pixel by clicking the green
Create a Pixel button. In the Create a Facebook Pixel dialog box, type in a name for

the pixel and click Create Pixel.

Create a Facebook Pixel

/o
 [¢s5] | Create a Facebook Pixel
\._)

pnly one pixel per ad account, s0 ¢choose a name that represents your business

Pixel Name PaulRamondo.com

| agree 10 the Facedook Pixel Terms

Cancel EECEIERSMT

Enter a pixel name and click Create Pixel.
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Next, you see a message that your Facebook pixel is ready. Click Install Pixel

Now to see the pixel code.

View Pixel Code

Add Pixel Code (Required)

Copy the code below and paste it between the <head= and <head in yowr websile coda. The pixel will

track visits 1o evary page of your website. Gel help installing your pixel.

Add Conversion Tracking

You can also add events io track specific actions. Copy tha coda for the event vou want to track, and

Copy the Facebook pixel code.

If you already have an active Facebook pixel, you can access it by clicking Actions and

choosing View Pixel Code from the drop-down menu.

Create Ad Create Audience Create Conversion | Actions «

Edit Pixel

O Total Traffic View Pixel Code

If you have an existing pixel, choose View Pixel Code from the Actions drop-down menu,

then copy it.

Next, copy your Facebook pixel code and paste it between the head tags of your

website code. For more detailed instructions for installing your pixel, check out this
page.

Now you need to make sure that your Facebook pixel is working. You can do that

with the Facebook Pixel Helper, which is a free plugin for Google Chrome.
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Once you've successfully installed the Facebook pixel on your website, Facebook will

automatically start tracking every person who visits your website.
#2: Create a Custom Audience to Retarget

Next, you need to create a custom website audience.

To do this, go to the Facebook Pixel tab and click the Create Audience button.

Facebook Pixel Conversion Tracking Pixel (Old)

Create Ad Create Audience Create Conversion Actions «

Click the Create Audience button.

Now, create the custom audience you'’d like to retarget. Select Website Traffic for the

audience type.
Create a Custom Audience [x]

Choose the type of audience you want to create on Facebook.

This process is secure and the defails about WOUr cusSiomers will be kepl private.

Customer List
b=

c
Match emails, phone numbers, Facebook user IDs or mobile advertiser IDs to
people on Facebook

Website Traffic
Create a list of people who visit your website or view specific web pages

P App Activity

9 (j Create a list of people who have taken a specific action in your app or game

Cancel

Select Website Traffic as the audience type.

Then in the Create Audience dialog box, enter the details for your custom audience.
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The custom audience in the example below will retarget anyone who has visited my
website in the last 30 days. Note that the domain option appears only if your Facebook

pixel is installed on multiple domains.

Create Audience

Pixel © © Default Pixel
Pxol 1D

Wobsite Traffic © = Anyone who visits your website «

Include peopie who visit any page on the following domains (optional). 0
www.paulramondo.com

Choose & webste domain Browse
iInthelast® 30 days

v Include past website traffic

Audience Name  Anyone who has visited PaulRamondo.com (Last 30 Days)
Add a doscription

o caee

Create a custom audience for retargeting.

Keep in mind that it's a good idea to create audiences based on the action you want
users to take when they see your ad, rather than broadly target every website visitor (as

in this example).

When you're finished creating the audience you want to retarget, click Create

Audience.
#3: Set Up Your Ad Campaign

Now you’re ready to create your ad campaign to retarget past website visitors.
To do this, open Power Editor and click Create Campaign.

Then enter a name for your new campaign and choose one of these objectives:

Clicks to Website, Website Conversions, Mobile App Installs or Video Views.
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Create Campaign
Reach the Pecple Who Matter to You on Instagram
n Now you can create ads on Instagrarm uging avetion buying and clicks
1o website, website conversions, mobile app installs and videD views
ohjectives. You can run the same ad on both Facebook and Instagram.
CHOOSE A CAMPAIGH
Use Existing
* Croale New Instagram Ads Retargeting Campaign
Buying Type Auction =
Objective k- Clicks to Website =

«" CHOOSE AN AD SET

Use Existing

* Creale New

«" CREATE NEW AD

Mame Ad

Creating 1 campaign

1 ad set and 1 ad

Past Website Visitors

Instagram Retargeting Ad|

Fill in the details for your campaign and choose an objective.

When you're finished filling in all of the details for your campaign, click Create.

#4: Build Your Retargeting Ad Set

Now you need to edit your ad set. First, set your budget and schedule.
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Budget

Daily Budget v | $5.00
$5.00 USD
Schedule
Schedule Start

1117/2015  [o]  1:12PM

Pacific Time

Schedule End
¢ Don't schedule end date, run as ongoing

End run on:

Ad Scheduling @
Run ads all the time
More Options

Set your ad budget and schedule.

Then edit your audience so you're only targeting people who have previously visited

your website. To do this, click the Edit Audience button.

Audience

NEW AUDIENCE ~

Location:
United States

Age:
18 - 65+

Edit Audience

Click Edit Audience.

Then select the custom audience you created. Once you've done this, click Save.

Edit Audience

Custom Audiences €& Wabsite

Anyane who has visited PaulRamondo.com (Last 30 Days)
Browse

Create New Custom Audience...
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Select the custom audience you previously created.

Next, select Instagram as your placement.

Placement

|} Mobile News Feed @
D]] Audience Network €
[ =) Desktop News Feed

El Desktop Right Column

[ Instagram LD (V]

Select Instagram for the placement.

Finally, confirm that the custom audience you selected and refined for Instagram
actually has people in it. To do this, check that your potential audience (in the top-
right corner of the Ad Set panel) has more than 20 people in it.

Potential Audience

Patential Reach: 1,200 people

Make sure your audience is larger than 20 people.

If it doesn’t, you may need to broaden your other targeting parameters. Alternatively,
you can wait until your Facebook pixel has captured more than 20 people who have

visited your website in the past 30 days who also have Instagram accounts.
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#5: Design Your Retargeting Ad

Now select the retargeting Instagram ad that you created in the ad set for past

website visitors you just set up.

Look under Destination and select the Facebook page associated with your

website.

Ad Name  Instagram Retargeting Ad

Destination

Facebook Page ©

m Paul Ramondo #

Choose the Facebook page associated with your website.

Next, you need to connect an Instagram account to your business. Alternatively, you
could use the selected Facebook page to represent your business on Instagram, but this

isn’t recommended.

Click the Add an Account link to add your Instagram account to your Facebook ads

account.

Instagram Account
@ Connect an Instagram Account to Your Business
You may see better results from your Instagram ad If you connect an Instagram account 1o your
busingss.

Add an account 10 your business.

Use the selected Facebook Page to represent your business in your Instagram ad.

Click Add an Account.
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You're now asked to enter your Instagram username and password details. After
you've done this, click Next, and Facebook will assign your Instagram account to your

Facebook ads account.

Add an Instagram Account for Advertising 1x]

Enter the username and password for your Instagram account.

Usemame

Password

Step1of2 Cancel

When you add the account you agree to Facebook's Terms and Pages Terms.

Enter your Instagram username and password.

Navigate back to your ad and choose the Instagram account you just verified.

Destination

Facebook Page
A Paul Ramendo ¢

Inatagram Account O
] pautramonde ¢

Choose your Instagram account.

Now create your Instagram ad just like you would any other Facebook ad.
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Create Ad  Use Existing Post

« (I Ad with an image or video

BBl ad with multiple images or videos In a carsusel [Fecemmended)
Show up 10 5 images of vidoos for the Samd price. LEadrm mong.

Website URL @ ave

hitpiwww_paulramondo cominsiagram-ads-remarkating

Text 1932

If you're seeing this ad, it means you've visited my website in the past 30 days and now i'm using
Instagram Ads io retarget you! ] If you'd ke o leam exactly how o do this for your website, click
“Leam More'| E3 #insiagrammarekiing #nstagramads #dighalsirategy

= |Image Video

Change Image Crop Image

instagram-ads-template.png = 1080 x 1080
Edit crop: Instagram

For questions and more in‘ormation, see the Facebook Ad Guidelines,
Call To Action O
Learn More

Create your ad in the same way you’d create a Facebook ad.

Keep in mind that Facebook recommends an image size of 1080 x 1080 pixels for

Instagram ads.

And just like Facebook, keep the text in the ad to no more than 20%. You can use the

Facebook Grid Tool to check if your ad contains more than 20% text before uploading it

to Facebook. Facebook also has a great guide for Instagram ad creative.

As you add information to your Instagram ad, the ad preview will update automatically.
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” paulramondo © Sponsored

paulramondo I y ¢

You see a preview of your Instagram ad as you create it.

#6: Launch Your Retargeting Campaign

Once you’ve completed all of the steps above, you're ready to launch your Instagram ads
retargeting campaign. To do this, click the Review Changes button in the top-right

corner of Power Editor and follow the prompts.

Discard Changes... 4 Review Changes (1)

Click Review Changes to launch your campaign.

When you combine the steps above with granular targeting, optimized ad copy and
appropriate ad design, you'll have a new, powerful weapon to add to your digital

marketing arsenal.
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Chapter 8

Ways to improve Instagram
Marketing : Driving Big Results for

Business

8.1 Using Instagram Hashtags to Expand Your Reach

In this article you’ll discover how hashtags make your Instagram images and video

more discoverable.
How Hashtags Work?

While hashtags originated on Twitter, they quickly became part of each social media
channel. At this point, Instagram hashtag density tends to be much greater than

Twitter’s because companies realize the success of their Instagram marketing depends

on proper hashtagging.

One of the ways people find content and contributors they enjoy on Instagram is to

search with hashtags.
Here’s how that works.

Each piece of Instagram content you post can be accompanied by a short message or

caption and a few hashtags. The hashtags help organize and categorize images and

video content, which aids the process of content discovery and optimization.

For example, a travel company might post this picture of a pretty sunset in Aruba, and

then use the hashtags #sunset and #Aruba when it’s uploaded to Instagram.
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This image was found by searching Instagram with the hashtag #Aruba.

By using these two hashtags, the image is catalogued so other Instagram users who
enjoy looking at sunsets and images of Aruba can find it—even though they don’t yet

follow the travel company’s Instagram feed.

Those users may share the photograph and add #Caribbean or #vacation to it—making

the circle of people who might see it even wider.

A second user has added the hashtag #Carribean to this image.

When someone shares your Instagram content to Facebook, the Instagram hashtag is

published along with it. This provides a nice way for businesses that have new
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Instagram accounts or small follower numbers toget exposure to more

people interested in what they offer.

This means your content has a better chance of being discovered by other fans who may
not have originally seen the image or who are searching for the hashtag with Facebook’s

Graph Search.
Hashtag Best Practices

Regular Instagram users see hashtags as tools for improving the network experience,
whereas online marketers see the potential for building communities, increasing brand

recognition and extending business reach.

Small business owners who are new to Instagram tend to make two mistakes when it

comes to using hashtags: using too many hashtags and using irrelevant hashtags.

As a general rule, every image and video your business uploads to Instagram should

include a short caption. While you can include up to 30 hashtags, consider using no

more than three to five hashtags.

o oms [Foion

It's Ninaky heve’ You can now grad a bag of
STOMSROMENGCO FCOMNe 8 My OV

ACIOAS R0 Unetad Stnes Me we will Ve O Wik of
: OMS Watet 10 2 person i reed
yemises 49 diler W xingiumin

ROASTING CO.

& cMeinatedeourt
% On thank goodness! The shigping was f3st tut this is
oven faste

ms.hatch
* FEhostakdt yoyt
’

freedommightod
S0 excned

suzytahay
i Sthe_trav nkee Thanis!

toxascot
Keung oiz

¢ gl klomchugh
That's swesome

q cla_mendron
i Kyciy Wi eu Queo

-~

TOMS keeps their hashtags to a minimum.

Instagram accounts that overload their descriptions with hashtags in an effort to reach

more users come across as blatant and desperate marketers.
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It may be tempting to use popular hashtags in the hopes of reaching thousands (or
millions) more people on Instagram. For instance, one of the most popular hashtags is
#love and it’s been applied to more than 184 million photos. If an accountant uses that
hashtag with photos of his office, he is not doing the network—or his business—any

favors.

Some of the top 30 hashtags such as #food and #fashion may be relevant to your
business and are therefore fair game. However, users are bound to ignore and even

blacklist businesses that routinely abuse and spam hashtags.
How Top Brands Use Instagram Hashtags

Large companies that have found marketing success on Instagram use popular
hashtags sparingly—they do not blindly apply irrelevant hashtags to their content.
Instead, those companies are more comfortable either dominating hashtags or creating

new ones that are related to their brands.

For example, during the 2014 FIFA World Cup in Brazil, Nike posted many inspiring
photographs of children playing soccer in disadvantaged neighborhoods and the only

hashtag they used was their own slogan: #justdoit.

e adanee?

Nike posted photos during the 2014 FIFA World Cup with their slogan #justdoit.
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Clearly, Nike intends to dominate their own hashtag on Instagram and will not risk
diluting the effort with additional hashtags. And let’s face it, if you're looking for

inspirational sports stuff, searching for #justdoit is a no-brainer.

Organic and gourmet food giant Whole Foods Market uses one or two hashtags per
photograph with the intention of describing a food item or a place. For example, “Power
Breakfast! Oatmeal topped with #chia seeds, goji berrie’s, kiwi, blueberries, bee pollen,

and Maca powder from @nutritionnut_.”

E wholetoodsmarket m
» 1 week ppo
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e how | Seel sbout 178 B9
B nraraesine

Bring attention to specific products with Instagram hashtags.

Using ingredient hashtags like #chia puts Whole Foods Market’s images right in front of

their target.

Starbucks believes in using three to five hashtags for the purpose of maximizing content
interaction (usually named after one of their beverages). They also make great use of

hashtags like #glutenfree to show up in searches not necessarily related to coffee.
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This image was hashtagged with #glutenfree to let people know Starbucks has specialty

snack options.

Conclusion

Instagram is a mature, full-fledged social network that uses hashtags to organize and

categorize its vast collection of image and video content.

Failure to use hashtags renders Instagram content virtually private. On the other hand,
using the right hashtags helps put your content in front of people searching for

keywords and phrases associated with your brand or business.

Social media marketers can take advantage of hashtags to increase their reach as long as

they choose hashtags carefully and don’t overuse them.

8.2 How to Drive Website Traffic With Instagram?

With a few simple tactics, you can generate quality website traffic from Instagram.

In this article you'll discover how to use Instagram to drive traffic to your website.
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#1: Add a Website Link to Your Bio

The most common way to lead Instagram followers to your website is to use the “link in
bio” tactic. Instagram lets you include one clickable link in your bio, so make sure you

use it effectively. To add a link, go to Edit Profile and type it in the Website text box.

In Birchbox’s Instagram bio below, their link directs followers to a customer

appreciation day promotion on the company’s website.

birchbox @ | rouow | v

birchbox Birchbax is the best place to shop for beauty! This account is for US &
Canada 1B HAPPY CUSTOMER APPRECIATION DAY! More surprises here:
birch.ly/OpUod

4,763 posts 368k followers 2114 following

Make sure you include a website link in your bio.

With the tool Have2Have.it, you can use your bio link to direct followers to a page with
the same look and feel as your Instagram feed, where they can click images to purchase

your products or read your content.

The New York Times has a Have2Have.it link in their Instagram bio. When followers
click the link, they’re taken to a curated page with the top stories of the day. Users can

click on an image to see the story behind it.
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Like what you see on our Instagram feedT Read the ful
stories behind the photes.

The Meaning of Serena A City Rises In Queens for the A Tour of Lake Michigan
Willams U.S. Open Ticegs Sard dur A

The New York Times uses a HaveZHave.it link to drive traffic from Instagram to their

online content.

With an analytics dashboard, you can gain key insights to see what content performs

best. Focus on high-performing posts to form a content strategy.

By tracking clicks on Instagram, you can increase revenue and subscribers to online
content (such as blog posts), newsletters or email campaigns. Of course, you'll want to
track your click-through rate, so use a shortened Bitly link or vanity URL to know

where your clicks are coming from.

Overall, you can use this tactic for any links including an ecommerce website, YouTube
channel or company blog. To take it a step further, create an Instagram landing page
that captures email addresses through downloadable content like an ebook. The landing
page design should mirror the look of your Instagram feed so there’s a visual connection

for the user.

#2: Place a Call to Action on Images

Design Instagram photos that convert. You can layer a call to action and your website

URL directly onto an aesthetically pleasing photo.
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In Canva’s post below, the image has a call to action asking followers to enter a contest
for a year of free access. The photo caption then directs users to click the link in Canva’s

bio.

G cova

159 tces

canva Love Canva for Work? Enter now for
YOur Chance 1o win unlimted access 1o
Canva for Work and your team. 5 1o be
won! Chck on the Snk in our bio &4

7 wwoek Sl Foneyon

yourbfjess
thotremont espero que no sea larde
heathersanto | just did! Hope | win!

dianealiogret | Ad & arcanva Just hope the
best now &

tinkam Mmmmu did | miss it? Tried to enter
and itwentletme aslamona

1 YEAR FREE UNLIMITED ACCESS il gebintipt o
TO CANVA FOR WORK tinkamn DCaMVD

Add a call to action to your images.

This technique is beneficial for Instagram contests where you ask your followers to
enter their email information on your website. Now, you have a strong piece of

shareable branded content that drives followers to your contest.

#3: Include a URL in Videos

Instagram video brings digital storytelling to life. In fact, videos on Instagram generate
three times more inbound links than image posts, so it’s definitely worthwhile to invest

in a 15-second narrative.

Brands like Dollar Shave Club use video in innovative ways to spice up their Instagram

feed. Their videos work similarly to a television commercial.
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eeeec Verizon LTE 117 PM

VIDEO

V 4 S
~ DOLLARSHAVECLUB.COM"

© 424 likes

dollarshaveclub When you have to shave
with the same old razor for weeks and
weeks, things can get kinda creepy.

erina_natty @c_dub95

ericaamazing Is this you @jayarxsimpson
@jayar.simpson

(a4 @ a 2]
Include a URL in your videos to direct Instagram users to your website.

Dollar Shave Club’s videos include the URL in a text overlay and a voiceover (“Shave
with a fresh blade anytime; try Dollar Shave Club.com”) that further drives Instagram
followers to their website. The videos are quick, fun and engaging, making viewers want

to learn more.

#4: Invest in Instagram Ads

Instagram recently announced it was opening its API to all companies and brands. By
investing in the platform, you can target the right audience demographic through
people’s interests. With an ad spend alongside your Instagram strategy, you're likely to

see an increase in website visits and ecommerce conversions.

Clickable links in Instagram ads give you an opportunity not only to be creative, but also
let your followers learn more about your digital campaigns or attribute direct revenue

from Instagram.

With Instagram ads, you can create awareness in a broader audience and promote

campaigns that prioritize conversions by tracking sales and views.
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#5: Leverage the Reach of Influencers

Sometimes you need an extra push to build brand awareness and extend your reach. By

working with influencers, you can amplify your message.

Connect with influencers in your niche or industry (whether that’s fashion, beauty,
sports or other verticals) to create effective Instagram content. Influencers capture
followers’ attention because they’re recognizable and trusted for their product advice

and reviews.
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Instagram influencers are digital celebrities with loyal followers.

When working with influencers, make sure they use effective calls to action to send
their followers to your website. This can be done through Instagram videos or with

powerful copy that links to your website.

Final Thoughts

As Instagram becomes a revenue-based social channel predicted to outperform Twitter
and Google in ad sales by 2017, make sure your Instagram strategy is focused on driving

leads to your website. You can learn about follower data to form content strategies,
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drive revenue and brand awareness from clickable links and promote blog posts right

on the platform.

Chapter 9

: Marketing Lessons from
Businesses growing on

Instagram - Case Studies

You can maximize your chances of Instagram success by watching what’s working for

others.

In this article I'll show you five examples of businesses growing their Instagram

followers.
#1: Starbucks - Inviting Engagement

Starbucks definitely doesn’t have a growth problem. They’re one of the largest retail

chains in the world and they have an internationally recognizable brand.

However, the Starbucks brand was built on the ethos of the small local coffee shop. In
order to preserve this idyllic brand image, it's important for Starbucks’ marketing to

downplay size and create a more personal, familiar voice.
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One of many posts in the #whereintheworld series.

Starbucks has done a brilliant job of creating that connection on Instagram with their

#whereintheworld campaign.

The idea is simple: Starbucks posts a photo of one of their distinctive retail locations

and invites their followers to guess where that store is.

However simple, this inventive campaign actually accomplishes a lot of Starbucks’

marketing objectives.

First of all, by showcasing the individuality of each of their stores, it gives Starbucks the

chance to prove that it’s not your typical cookie-cutter chain.
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This #whereintheworld series photo highlights the beautiful décor of this particular

Starbucks store.

Second, by inviting their audience to participate in an informal conversation, they bring
a certain level of familiarity to the table. This level of brand familiarity is something

all companies should strive for and it becomes increasingly difficult the larger you are.

Let the success of the #whereintheworld campaign be an inspiration. If Starbucks

cancome off as down-to-earth and personal, you definitely can too.

#2: Forever 21 - Embracing Video

It's been over a year since Instagram announced the launch of the video feature, but

brands have been slow to respond. According to Buffer, only 4% of Fortune

500companies have adopted video as an Instagram tactic.

Unlike those companies, Forever 21 has embraced Instagram video as a core social

marketing tactic.

For many young women in the Forever 21 demographic, the beginning of the new

school year is a chance to reinvent their image and try out new personalities and styles.
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With this in mind, Forever 21 is centering this year’s back-to-school campaign on the

idea of making a statement.

WITH A DANCE PIECE TO WIN A

510,000 SCHOLAR
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Forever 21 cross-promoted their contest on their website and Instagram.

A major driver of this campaign is an Instagram video contest that invites followers to
upload a video of a dance routine with the hashtag #F21StatementPiece for a chance to

win a $10,000 scholarship.

As of this writing, the campaign hasn’t even been up for two weeks and there have
already been hundreds of responses. The kind of personal expression and effort it takes
to come up with a dance routine, film it and then upload it is the deepest kind of

engagement a brand can hope for.
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Each video submitted to Instagram gives Forever 21 more exposure.

Click Here To Download Insta Ads HD Video Training


http://www.socialmediaexaminer.com/5-instagram-tools/

>3 Jnsto ADs Training Guide

Adyvertising in Right Way

Forever 21 has not only created a campaign that resonates with their followers, they

used Instagram video to create an even more engaging experience.

This isn’t the only way brands canleverage Instagram video to create better

campaigns, but it does serve as a prime example of the power it can have.

#3: 9GAG - Creating User-Generated Content

For those who don’t know, 9GAG is an online community dedicated to sharing quirky

Internet humor (usually memes).

9GAG primarily uses their Instagram account as a kind of “best of” page. They typically
handpick the funniest, most successful post from their site and sometimes add a funny

caption to go along with it before they post it to Instagram.

Sometimes they spontaneously announce a contest. The most recent of which looked

like this:

174497 likes
9gag Just wanna know if anybody could
really make this face... I'll pick the best

ones, #letsdothis9gag

9GAG reinforced the idea of community by centering its contest around a popular meme

joke.

“Awkward seal” is a popular meme—it’s a picture of a seal making a strange, scrunched
face that looks like a human’s response to awkwardness. 9GAG called on their audience

to submit their own version of the face with the hashtag #letsdothis9gag.

Although the contest only lasted for a day, it garnered thousands of responses, mentions

and conversations.
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The mutual silliness and embarrassment of posting a strange face in a public forum

fosters a sense of community.

9GAG’s contest succeeded because they asked their followers to create personalized
content. To an audience that already loves 9GAG, the chance to contribute was too much

to resist.

#4: National Geographic - Matching Constraints With Brand

Guidelines

National Geographic has been around for more than a century and is a household name,

in large part because of its world-renowned photography.

Because their photography is the cornerstone of their reputation, they had to be very

careful about their foray into a social channel that some have accused of cheapening the

art of photography.
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From the moment the National Geographic page loads, their beautiful photography is

showcased front and center.

National Geographic's Instagram account conforms to the basic conventions of the

community like hashtagging and mentions, but they also buck certain trends when it

helps preserve their brand.

Their photos are certainly not shot with cellphones and definitely don’t use the stock

Instagram filters.

National Geographic also takes advantage of the fact that Instagram captions don’t have
a character limit. Each of their posts reads more like a mini magazine article than a

typical, forgettable snapshot caption.
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National Geographic shares gorgeous photographs and includes longer captions to give

them context.
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The success of the National Geographic Instagram account should serve as a valuable
lesson. Although Instagram is often seen as a diversion, if you put the time and energy
into creating immersive, quality content, your audience will take the time to engage

with and appreciate your effort.

#5: Triangl - Creating a Consistent Style

Triangl is the one brand on this list that most readers are unlikely to recognize.
However, they are worth mentioning because they’ve built their brand largely on

Instagram.

With nearly 1.2 million followers, they’re one of the most followed brands on Instagram.
So how has a relatively unknown brand created such a dominant presence on

Instagram?

Take one look at their most recent posts and take a guess:

Viewing the photos lined up next to each other really highlights Triangl’s consistent
posting pattern.
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The brilliance of Triangl’s account is how incredibly disciplined they are. They found out

what worked for their brand and their audience and have not deviated a bit.

Each Instagram update alternates between a picture of a model wearing one of their
swimsuits and a photo of a perfectly picturesque waterside scene. The photos are varied

enough to be interesting, but consistent enough to be distinctly branded.

Triangl provides an especially important lesson for brands just starting to build their
Instagram presence: To create a truly distinct branded account, discover what your

fans like about you, then consistently create content around that theme.

This doesn’t necessarily mean being as rigid as Triangl, but their success with extreme

regularity is definitely worth noting and emulating—at least to a certain extent.
The Final Thought

Although each of the tactics highlighted above was created to address a specific problem

or opportunity a brand had, they’re likely applicable to your own business as well.
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Conclusion

Recent developments have brought Instagram, from a technical perspective, closer to
Facebook than ever before. Image, video, image carousel, video carousel and dynamic ad
types are all now available across both platforms, on top of the identical targeting

capabilities and options.

And while Instagram is almost 100 percent mobile, Facebook is not far behind, with our
latest benchmark report showing roughly 80 percent of Facebook ad spend going to

mobile inventory.

The differences between the two channels are now primarily concentrated in a few
areas. Individual audiences may be more or less prominent on one platform vs. the
other (e.g., younger vs. older), along with the aforementioned specialized creative

considerations.

In that vein, there is no one “right” way to advertise on Instagram. Creative approaches
vary by industry, target market and other situational factors. In general, it’s helpful to

initially ask:

e What interests my audience most, and what frustrates them?

e What messaging approach or tone will encourage customers to engage with our
ad?

e How will our visual brand identity support our performance marketing
objectives?

e What’s my product’s unique selling point, and how do I convey it visually?

Going through the remainder of 2016 with these questions in mind, along with the tips

and statistics above, should help inform your Instagram advertising strategy.
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